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“The Californian has demonstrated a 
commitment to get the news out when 
joL<r0) 0) Comp olexexe Wn Nn oC cms 00(0)<) aN Ga ucr-1 am [0] 0m 


So wrote Bard and Suzzane Mansager of Salinas, when they found 
the Salinas Californian on their doorstep the morning after the 
California earthquake. After losing all power, the afternoon Cali- 
fornian produced a morning edition with the able help of its sister 
Gannett newspaper, the Visalia Times-Delta. Using the Visalia 
presses and a rented airplane, the Californian came through for its 
readers. The Californian’s earthquake coverage was recognized in 
a monthly Gannett contest as one of the best reporting efforts of 


October. Well done and well received. Below: Suzzane Mansager 


with the Californian’s « day-after earthquake coverage. 


— 

















GAY IN 
AMERICA 





A winner of the 1989 JC Penney-Missouri Award 
Sor Excellence in Reporting 

















years after the Stonewall riots in New York City knocked 
down the closet doors, The Examiner presented a 16-part 
series on where gay men and lesbian women stand in 
American society. More than 70 staffers contributed to what 
became GAY IN AMERICA — now a first-place winner in the prestigious 
30th annual JC Penney-Missouri Awards for Excellence in Reporting. 
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Herman’s gets into the ballgame: 
heads list of retailers signing with ADSPACE. 


Herman's has joined the grow- 
ing ranks of retailers signing up 


for ADSPACE, the PC-based S\ | 


electronic reservation system for 
newspapers and advertisers. 

Released commercially at the 
end of 1989, ADSPACE is being 
installed by newspapers across 
the country to serve their adver- 
tisers. 

The ADSPACE “SOS” ap- 
proach Systemizes, Organizes 
and Standardizes the reservation 
process on IBM-compatible PC’s 





Free demo disc 
available! 


If you'd like a free copy of the new 
ADSPACE demo disk for IBM- 
compatible computers, call 1-800/695- 
6565. (If you want information about 
joining the AD/SAT Network, just 
contact us at the address below.) 











over standard phone lines. (The 
MacIntosh version is due out in 
late Spring.) 

Led by A&S Department 
Stores and Wal-Mart, ADSPACE 
future users also include Eckerd 
Drugs, Elder Beerman and the 
Sunflower Group, with more to 
come. 








AD/SAT marks second 
year with 92% increase. 


AD/SAT ended its second full 
year of operation by scoring im- 
pressive increases in all major 
areas of operation. Average ad 
receptions increased 92% for 
the first 11 months of 1989 com- 
pared with 1988. 


AD/SAT 
Reception 


Index | 
(4th Quarter 1987=100) | 


| 343 





195 
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Network expands — 
seven more newspapers 
join AD/SAT. 


The Nashville Banner Tennes- 
sean, Wilmington News Journal, 
Louisville Courier Journal, Roch- 
ester Democrat & Chronicle and 
Times-Union, and Sacramento 
Bee are the new members join- 
ing AD/SAT. The Network now 
totals 122 newspapers, repre- 
senting more than 50% of daily 
and 65% of Sunday U.S. circula- 
tion. 


“Concorde to Paris” 
winners announced. 


The AD/SAT “Concorde to 
Paris” Sweepstakes grand prize 
of a four-day trip for two to Paris 
aboard the Concorde was won 
by H.A. Reeves, President of 
Reeves and Assoc., Nantic, MA 
for agencies, and Henry Joyner 
of Gulf States Utilities Co., 
Beaumont, TX, for clients. 

The two first prizes of a Sony 
Video Watchman were won by 
D. Cordova of McCaffrey and 
McCall, and T.A. Cash of Ameri- 
can Express. 














AD/SALE 


We deliver newspaper 
ads at the speed of light. 


ADISAT, INC. * 527 WEST 34TH STREET, NEW YORK, NY 10001 * TELEPHONE 212/330-0678 » FAX 212/330-0660 


TRANSMISSION CENTERS IN NEW YORK AND LOS ANGELES 











4 Ways to Increase 
Revenue in 1990 
Through Selling Against 
the Yellow Pages 


e Retailer/Merchant Workshops 


Allows our trainer to do the selling for you 
in a group workshop for business people. 


e Professional Service Workshops 


Pioneer business from categories that spend 
most of their budget on yellow pages. 


e Field Selling/Training 


Produces revenue immediately and sells 
your staff on how well the concept works. 


e Videotape Package 


The same technique-oriented training we 
provide on a live basis for a small fraction 
of the price. 


1-800-255-9784 


Outside USA call 
(206) 254-5600 


American 
Consulting 
Services 


Division of Wasserood, Inc. 
1818 SE Mill Plain Blvd. Ste 311 Vancouver, WA 9868 
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JANUARY 


25-27—-University of Tennessee-Tennessee Press Association Press Insti- 
tute and TPA Winter Convention, Sheraton Music City, Nashville. 

25-28—ANPA Total Newspaper Conference, Don Cesar Hotel, St. Peters- 
burg. 

31-2/3—ANPA Human Resources Conference, Dana Point (Calif.) Resort. 


FEBRUARY 


4-9—Suburban Newspapers of America, Winter Publisher's Conference, 
Turtle Bay Hilton, Oahu, Hawaii. 
8-10—National Press Photographers Association, Digital Photography 
Conference, Ramada Renaissance, Washington, D.C. 
8-10—Digital Photography Conference, Sponsored by NPPA, Washington, 
D.C. 


9-11—Indiana News Photographers Association, Sheraton Northeast, |- 

465 and Pendleton Pike, Indianapolis. 

14-16—Ohio Newspaper Association Annual Convention, Hyatt on Capitol 
Square, Columbus. 

15-18—California Newspaper Publishers Association Conference, Hotel del 
Coronado, San Diego. 

16-18—Women in Photojournalism: “Beyond Our Borders,” Second Annual 
Women’s Conference, Sponsored by the NPPA Women’s Commit- 
tee, Houston, Texas. 

18-20—ANPA Key Executives Conference, Pier 66 Resort and Marina, Fort 
Lauderdale. 

22-23—New England Newspaper Advertising Executives Association, 
Winter Convention, Guest Suites Hotel, Cambridge, Mass. 

22-25—Maryland-Delaware-D.C. Press Association, Winter Convention, 
The Columbia Inn, Columbia, Md. 

23-25—Foundation for American Communications, The United States and 
Latin America, Westin Paso del Norte, El Paso, Texas. 


Seminars/Workshops/Clinics 
JANUARY 


21-24—SNPA Seminar, Leisure/Lifestyle Sections, Palm Beach, Fla. 
a Press Institute, Newspaper Design and Graphics, Reston, 


21 sap-cnniinaan Press Institute, News Editors and Copy Desk Chiefs, 
Reston, Va. 
22-26—ANPA Web Offset Newspaper Press Operation Seminar, The News- 
paper Center, Reston, Va. 
24-26—The Poynter Institute for Media Studies, Retaining Minority Journal- 
ists, St. Petersburg. 
24-26—ICMA Circulation Management Seminar, Troy State University, Troy, 
Ala. 
24-27—National Newspaper Publishers Association, Mid-Winter Workshop, 
Sheraton Hotel, Riverside, Calif. 
26—PNPA Foundation Seminar, Graphics, Press Center, Harrisburg. 
31—NENA, Business and Labor Reporting Workshop, Park West Hotel, 
Marlborough, Mass. 


FES5RUARY 


4-6—SNPA Foundation, 1990 Newspaper in Education, Regional Work- 
shop, Wyndham Hotel, Midtown, Atlanta. 

4-9—The Poynter Institute for Media Studies, Writing: Writing and Editing, 
St. Petersburg. 

4-9—Newspaper Executives Marketing Seminar, ANPA and the Interna- 
tional Newspaper Marketing Association, The Houstonian, Houston. 

4-14—American Press Institute, Circulation Managers, Reston, Va. 

8-9—NENA District Manager Training Workshop, Marriott Hotel, Nashua, 

N.H 


11-16—The Poynter Institute for Media Studies, Graphics: Graphics and 
Illustration, St. Petersburg. 

11-21—The Poynter Institute for Media Studies, Newspaper Leadership, St. 
Petersburg. 
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Pa. to give tax 
credits for using 
recycled paper 


The Pennsylvania Legislature is 
considering a bill that would give 
newspapers a tax credit for using 
recycled newsprint. 

Under the bill, a corporation whose 
principal business is newspaper pub- 
lishing could deduct 2% from its 
corporate net income tax liability if 
50% or more of the copies of the 
newspaper it publishes uses recycled 
paper. 

The credit would apply to tax years 
commencing on or after Jan. 1, 1990. 

The bill, sponsored by Rep. Frank 
A. Serafini (D-Lackawanna), was 
referred to the House Committee on 
Finance. 


IAPA meeting 
will hear Ortega, 
Chamorro speak 


Nicaraguan President Daniel 
Ortega and presidential candidate 
Violeta Chamorro have agreed to 
speak at the Inter American Press 
Association’s midyear meeting 
March 5-7 in Managua. 

The meeting will take place a little 
more than a week after Nicaragua’s 
presidential elections February 25. 

Chamorro’s family also owns the 
opposition daily La Prensa. 

Costa Rican president Oscar Arias 
and former U.S. President Jimmy 
Carter also have been invited to 
speak. 


Le Droit refuses 
severance pay 


Le Droit, Ottawa’s French-lan- 
guage newspaper, has refused sever- 
ance pay to 120 former employees 
until they drop grievances aimed at 
regaining lost jobs. 

The newspaper, part of Conrad 
Black’s Unimedia group, laid off all 
its printers, pressmen, mailers and 
maintenance employees Dec. 31. 

Guylaine de Nuy, spokesman for 
Le Droit, said, “The union was aware 
they wouldn’t get severance because 
there are so many grievances. We 
don’t think it’s legal to pay the 
money — before an arbitrator makes 
a decision.” : 

Union spokesman Marc Lemens 
said, “We don’t think it’s legal to 








deny money in order to force people 
to sign releases.” 

Lemen said most of the employees 
laid off had worked an average of 19 
years and “should get about $27,000 
each.” 

Le Droit has lost $9.3 million 
(Canadian) since 1985, including $1.9 
million last year. 

The layoff of production employees 
marked the final chapter of a dispute 
that began with a six-week strike in 
1988 over job security and contract 
concessions. 

— Canadian Press 


Atlanta papers fax 
news summaries to 
local radio stations 


The Atlanta Journal and Constitu- 
tion has begun sending a summary of 
the next day’s paper each evening via 
facsimile to 14 local-market radio sta- 
tions for use by morning drive-time 
radio personalities. 

The free “DJ Digest” is prepared 
by a member of the public relations 
staff who attends news meetings and 
works with editors and reporters. The 
summary of weekday papers is faxed 
Sunday through Thursday evenings, 
with a weekend summary sent Friday 
afternoon. 


Weekly cost study 
in the mail 


Reporting forms for the fifth annual 
cost and revenue study for weekly 
newspapers went in the mail in mid- 
January. 

The study is sponsored by the 
Inland Press Association, National 
Newspaper Association, Suburban 
Newspapers of America, New 
England Newspaper Association, 
New England Press Association and 
41 state and provincial associations. 

Deadline for participation in the 
study is April 30. A nominal process- 
ing fee is charged by Inland. 


Daily publishes 
5 million classifieds 


The San Jose (Calif.) Mercury 
News published 5,209,867 full-run 
classified ads in 1989. 

“This is quite a gratifying achieve- 
ment,” said classified advertising 
director Ron Beach. 





Thomson to merge 
Bridgeport dailies 


Thomson Newspapers, which 
acquired the morning Bridgeport 
(Conn.) Telegram and evening 
Bridgeport Post in 1988, said it will 
merge the two dailies into a single 
newspaper later this year. 

The merged newspaper will be 
called the Bridgeport Post. 

The dailies have a combined circu- 
lation of more than 80,000 and Sunday 
circulation of more than 90,000. 


Freedom to launch 
cable news service 


Freedom Newspapers Inc. will 
launch 2 24-hour local cable television 
news channel in October 1990. 

Called Orange County Cable 
News, the service will draw on the 
news-gathering resources of Free- 
dom’s Orange County Register and 
the experience of its Freedom Broad- 
cast Division. 


Press club debates 
renaming its library 


Directors of the National Press 
Club put off a decision renaming the 
club’s H.L. Mencken Library and 
Reference Center while they look into 
revelations of racial and religious bias 
in Mencken’s writings. 

“Everyone felt they wanted to 
have an opportunity to read the rec- 
ord and become more acquainted 
with Mencken and the impetus for 
naming the library for him in the first 
place and the nature of the brouhaha 
that arose with the publication of his 
diaries,” the club’s president, Peter 
Holmes, an editor with the Washing- 
ton Times, said. 

— AP 


Survey to look at 
how reporters 
relate to PR people 


The School of Communication at 
the University of Miami is conducting 
a survey to learn about the interrela- | 
tionship of reporters and public rela- 
tions professionals. 

The school has sent questionnaires 
to members of the Society of Profes- 
sional Journalists and is asking that 
responses be in the mail by Jan. 20. 
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$30 Billion in Media 





A wholly owned subsidiary of 
Warner Communications Ine. 
has merged with 


Lorimar Telepictures 
Corporation 
The undersigned acted as financial 


advisor to Warner Communications Inc. 
in this transaction. 


January, 1989 


Tribune Company 
Employee Stock Ownership Plan 


Guaranteed ESOP Notes due 2003 
guaranteed by 


Tribune Company 


The undersigned acted as financial advisor 
to Tribune Company and co-placement 
agent of the Notes. 


May, 1989 


Jack Kent Cooke Incorporated 
has sold the assets of 
Cooke CableVision Inc. 
and 
1st CableVision Inc. 
The undersigned acted as 


financial advisor to 
Jack Kent Cooke Incorporated. 


Pending 





$675,000,000 


$345,000,000 


Undisclosed 








Comcast Corporation 


7% Convertible Subordinated 
Debentures 


November, 1989 


J. J. Kenny Co., Inc. 


has been acquired by 


McGraw-Hill, Inc. 


The undersigned acted as 
financial advisor to 


J. J. Kenny Co., Inc. 


Pending 


Boone/Narragansett Publishing 
of the Southwest, Inc. 


has acquired 


Woodson Newspapers, Inc. 


The undersigned acted as financial advisor 
to Boone/ Narragansett Publishing 
of the Southwest, Inc. 


July, 1989 





$100,000,000 


Undisclosed 


Undisclosed 























Narragansett Television, L.P. 


has acquired 


WPRI-TV 
(Providence, RI) 
WTKR-TV 
(Norfolk, VA) 


The undersigned acted as financial advisor 
to Narragansett Television, L.P. 


July, 1989 





Narraganseit Television, L.P. 


$35,000,000 Revolving Notes 
$65,000,000 Senior Notes 
$32,000,000 Subordinated Notes 
6,250 Class A Limited Partnership Units 
6,250 Class B Limited Partnership Units 


July, 1989 








$167.000,000 








$144,500,000 


























‘Transactions in 1989 





Continental Cablevision, Inc. 


12%% Senior Subordinated 
Debentures Due November 1, 2004 


October, 1989 





Continental Cablevision, Inc. 


Senior Subordinated Floating Rate 
Debentures Due November 1, 2004 


October, 1989 


Paramount 
Communications Ine. 


has sold its wholly owned subsidiary 
Associates First Capital Corporation 


The undersigned assisted 
Paramount Communications Inc. 
in this transaction. 


November, 1989 








$350,000,000 








$ 100,000,000 








$3,350,000,000 














McCaw Cellular 


Communications, Inc. 


has acquired 


LIN Broadcasting Corporation 


The undersigned acted as financial 
advisor to McCaw Cellular 
Communications, Inc. 


Pending 


Warner Communications Inc. 
has merged with 
Time Warner Ince. 
formerly 
Time Incorporated 
The undersigned acted as 


financial advisor to 
Warner Communications Inc. 


Pending 








$6,900,000,000 











$14,900,000,000 
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Brown, President James Wright Brown 
Ferdinand C. Teubner, Publisher Publisher, Chairman of the Board, 1912-1959 





Looking to the future 


A slowing economy and declining advertising, compounded by the 
financial difficulties of some large retail chains, makes this year 
appear to be a problem one for newspapers, according to many 
forecasters. The long-range view is a little more optimistic. 

Newspaper publishers are continuing to place their faith in the 
future with plans and expenditures for new and expanded plants. 
E&P regularly has been reporting the purchase of new equipment by 
many newspapers and their plans for new plants. Last week, Jan. 13, 
we reported on eight more of them with expenditures ranging up to 
$100 million. This week the New York Daily News announced plans 
for the purchase of 39 acres for $25 million on Long Island for a new 
plant. 

Last June the American Newspaper Publishers Association re- 
ported that $581.8 million was spent in 1988 for new plants, mod- 
ernization and land acquisitions by 465 of the 1,100 plants that print 
ANPA-member papers. Those newspapers projected expenditures 
of $492.8 million in 1989 in these same areas. According to this annual 
survey, newspapers have been spending considerably more than 
$100 million a year on plant improvements, equipment and expansion 
for more than a decade. 

It doesn’t look like they are going to stop and that is not the picture 
of an industry that is looking to a dim future. 


Returning awards 


The practice of returning a prestigious award is not common. The 
editor who returned the H.L.Mencken Writing Award he received 
over four years ago, because of racist remarks revealed in Mencken’s 
diary, obviously has strong feelings about it. He thinks the awards 
should be discontinued. The matter will be debated in and out of the 
offices of the Baltimore Sun. 

To be considered is the fact that Mencken did not name the award, 
the honoree was chosen by a board of his peers, and Mencken was 
considered one of the outstanding newspaper writers of his time. 
None of the unacceptable thoughts now revealed from his diary ever 
were published. 

Some of the men who wrote the Declaration of Independence and 
the Constitution of the United States were slaveholders and believed 
in the system of slavery. Shall we reject those documents because of 
that? 


Reaching the customers 


Bernard F. Brennan, head honcho at Montgomery Ward & Co., 
talked to members of INAME last week about the difficulty of 
reaching his customers through advertising. “Newspapers must help 
and respond to the challenge, and micromarketing is the answer,” he 
said. “Zoning simply isn’t enough.” 

Montgomery Ward spends about $300 million, a majority of its ad 
dollars, in newspapers but he added that direct mail is becoming 
more attractive due to its efficiency and television has been bringing 
in customers. 

Brennan must realize that newspapers will work with him toward 
micromarketing. Television cannot even zone its programs. 
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Audit Of Circulations ABP 
Bureau Member 
American Newspaper ANPA 


Publishers Association 
6 mo. avg. circulation Dec., 1988—27,785 





The Oldest Publishers and Advertisers 
Newspaper in America 

With which have been merged: The Journalist established 

March 22, 1884; Newspaperdom established March, 1892; 

the Fourth Estate, March 1, 1894; Editor & Publisher, June 

29, 1901; Advertising, January 22, 1925. 
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Letters to the Editor 





Takes issue with coverage 


After reading the Nov.4,1989 Edi- 
tor & Publisher article “Muzzling the 
campus press,” I will view your 
magazine in a completely different 
light. For nearly 15 years, I have 
assumed Editor & Publisher practices 
the high standards of professional 
journalism it preaches. Based on the 
Nov. 4 article, I obviously assumed 
wrong. 

Your reporter Mr. Mark Fitzgerald 
made several factual errors, failed to 
address pertinent points of the issue, 
and misconstrued secondhand quota- 
tions, and he did all of this in a piece 
that had the appearance of a news 
article, not a column or editorial. 

Let me cite some specific inaccura- 
cies: 

Ms. Bauer’s name is Traci, not 
Tracy. 

The quotation Ms. Bauer attributes 
to me is essentially accurate, but Mr. 
Fitzgeraid misrepresented it. 

Last spring, Ms. Bauer and the 
Standard asked SMSU to develop a 
consistent policy regarding making 
the security reports themselves avail- 
able for inspection. We discussed this 
for 20-30 minutes in my office. During 
that discussion, I said something like 
this: “You are correct. We do need to 
develop a consistent policy regarding 
media access to security reports but, 
given the Family Educational Rights 
and Privacy Act, if you are asking for 
us to develop a consistent policy that 
is either all or nothing, you may end 
up with nothing.” 

The quotation attributed to me was 
in regard to the actual security 
reports — not information about 
reports, which we supply; and cer- 
tainly not in regard to what informa- 
tion is turned over to the Springfield 
police. 

Ms. Bauer says she made this clear 
to Mr. Fitzgerald when she talked to 
him. I did not have a chance to clarify 
this since Mr. Fitzgerald did not con- 
tact me about this story. 

The SMSU safety and security 
office reports alleged criminal activity 
to the Springfield police, not the 
county police, as Mr. Fitzgerald 
attributed to Mr. Ziegler. 

And let me cite some pertinent 
information you failed to report: 

@ Some universities have commis- 
sioned law-enforcement agencies and 
some have safety and security offices. 
There is a difference, and failing to 
recognize this leads to mixing apples 
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and oranges. 

At SMSU, we have a safety and 
security office. Our officers do not 
carry weapons. The only arresting 
power they have is [as] a private citi- 
zen, and detaining suspects is not a 
required part of their job. The law- 
enforcement agency responsible for 
campus is the Springfield Police 
Department. Alleged criminal activ- 
ity is reported to the Springfield 
police on a regular basis. Information 
on criminal activity is available 
through the Springfield Police 
Department. 

@ The Peeping Tom incident 
referred to by Lou Ziegler occurred in 
1980, nine years prior to the shooting 
incident. 

It is true that the Peeping Tom inci- 
dent was not reported in 1980, but 
times have chénged and procedures 
have changed. Today that incident 
would be reported to the Springfield 
police, and at the time Mr. Ziegler and 
the News-Leader were asking for 
background information, the Spring- 
field police were investigating a homi- 
cide. 

We cooperated fully with the police, 
but it would have been inappro- 
priate to comment to the media during 
the investigation. This was a compli- 
cated matter that spanned almost a 
decade and commanded hundreds of 





column inches, several minutes each 
night for a week on television and 
radio newscasts, and a special half- 
hour report of the news conference to 
announce findings. 

Mr. Fitzgerald reduced it to three 
paragraphs with only one source 
quoted and acted as though he had 
covered the issue. 

@ The rumored rape by a basket- 
ball player was reported to the Spring- 
field police the night it happened. The 
Springfield police investigated the 
case — the case has a report number, 
which we have given to the media. No 
charges were ever filed despite the 
fact that SMSU so encouraged the 
alleged victim to press charges that 
the victim threatened legal action 
against the school if SMSU did not 
back off. 

Mr. Fitzgerald insinuates a cover- 
up. Does this sound like a cover-up? 
And Mr. Fitzgerald could have listed 
a number of incidents when suspects 
of campus crimes were arrested, 
charged, and convicted. 

@ Mr. Fitzgerald blasted the Fam- 
ily Educational Rights and Privacy 
Act without explaining its importance 
or the penalties for violating it. Since 
FERPA is one of the key elements in 
this discussion, wouldn’t an explana- 
tion of this federal law have been 

(Continued on page 27) 





BRIEF, BRIEFER, 
BEST 


Every day as part of our service we present the 
essence of all our major stories as briefs - national 
and world news, and business. You'll get the 
whole story in no more than 150 words. 


Briefly, what could be better? 
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Edited to Fit Your Needs 


For details, call John Brewer at (212) 556-1927. 
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E&P's special 
“Photography in 
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By Tess Chichioco 


The head of the Polish Journalists 
Association has called upon the 
American media for a “Marshall 
Plan,” asking for used presses, news- 
paper subscriptions, and training to 
help the emerging free press. 

Stefan Bratkowski, president of the 
association, said his aid plan is 
cheaper and could prove more effec- 
tive than any other type of assistance 
Poland may be offered. 

Ina speech sponsored by the World 
Press Freedom Committee in 
Washington, D.C., Bratkowski pre- 
dicted more than 500 independent 
newspapers will start up in Poland. 

He likened Poland’s efforts to 
rebuild its political, economic and 
social structures to coming back from 
the moon in a rickety spaceship. 

“The spacecraft we are traveling in 
has been completely devastated and 
everybody fears that it will burn when 
it enters the atmosphere,” Brat- 
kowski observed. 

The Polish free press has a key role 
in shaping Poland’s future, Brat- 
kowski said, but many problems 
stand in the way of re-establishing the 
mass media network there. 

One major obstacle is economic 
disarray, another is a dearth of jour- 
nalists trained in the functioning of a 
free press. 

Party-owned media are “in the 
state of self-dismantling,” Brat- 
kowski said. Although the Commun- 
ist-controlled concerns dominate 80 
percent of the market, their newspa- 
pers are losing readers and money, 
Bratkowski said. 

The party has refused, however, to 
turn over any dailies or equipment, 
although some newspapers, such as 
monthlies specializing in the arts, 
have been closed, Bratkowski said. 

Even underground newspapers are 
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EaP 


January 20, 1990 


Every Saturday since 1884 





holding onto presses and other equip- 
ment instead of turning them over to 
colleagues in the free press. The 
underground network remains in 
place, its leaders wary that the 
changes in Poland may not last, 
Bratkowski commented. 

“So we form now new publishing 
companies. We expect within a year 
more than 500 new small local news- 
papers to be in print, also at least five 
new regional dailies,” Bratkowski 
predicted. 

“What we need, at first, is normal 
contact with the press of the normal 
civilized world,” Bratkowski added. 

Copies of newspapers, including 
local newspapers, will help “connect 
us with your world. We also need 
your books and manuals referring to 
local newspapers, local broadcasting 
and tv stations. 


A call for help 


Head of the Polish Journalists Association asks American 
media to assist the emerging free press in Poland 


| ern Europe. 

| The sponsoring organizations are 
the Fund Against Censorship, the 
International Federation of Newspa- 
per Publishers, the International Fed- 
eration of Periodical Press, the Inter- 
~national Press Institute, the North 
American National Broadcasters 
Association and the World Press 
Freedom Committee. 

The group also has given assistance 
to Prague’s Lidove Noviny, the lead- 
ing publication associated with the 
new democratic movement in 
Czechoslovakia. 

The rocky history of the media in 
Poland is mirrored in Bratkowski’s 
Own career, with its resurgence, 
despite setbacks, caused by repres- 
sion. 

Bratkowski, a former lawyer, was 
an activist in the anti-Stalinist move- 








“We need your old worn-out yet working small 
printing machines, to be scrapped in America, but to 
be repaired and working in Poland,” he said. 





“We need your old worn-out yet 
working small printing machines, to 
be scrapped in America, but to be 
repaired and working in Poland,” he 
said. 

The Western media already have 
begun to respond. 

Le Monde, a Paris newspaper, 
donated a printing press to Gazeta 
Wyborcza in November, which will 
permit the Polish paper to expand its 
press run and print supplements. 

To defray the cost of shipping the 
press to Poland, six free-press organi- 
zations are sponsoring the “East 
Europe Aid Project,” an offshoot of 
the Fund Against Censorship. 

The project will act as a clearing- 
house for requests for aid and offers 
of assistance to benefit media in East- 


ment and a leader of the Students’ 
Revolutionary Committee in Cracow 
(1956). 

He worked as a reporter with the 
weekly Po Prostu, but that was 
banned in 1957 because it cham- 
pioned those opposed to the govern- 
ment. 

He also worked as a reporter for 
different newspapers and wrote sci- 
ence books. In 1970, he founded 
Zycie i Nowoczesnosc, a supplement 
to the influential daily Zycie War- 
szawy, which specialized in articles 
about management, business, and 
democracy. The publication also was 
banned in 1975 for propagating anti- 
government views. 

Bratkowski wrote books and movie 

(Continued on page 10) 
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scripts, including The Longest War of 
Modern Europe, which was about 
Polish nationalist movement under 
Prussian rule in the 19th century. It 
became one of the most successful 
films in Poland in 1980. 

After seven years outside of jour- 
nalism, Bratkowski revived his news- 
paper supplement in 1980, the same 
year he was elected president of the 
Polish Journalists Association. The 
publication and the association were 
both banned two years later. 

The next year, Bratkowski started 
an audio newspaper. He produced 
cassette tapes which were copied by 
the thousands and transmitted by 
Radio Free Europe to millions of lis- 
teners. 

He later became part of Lech Wale- 
sa’s team during Solidarity’s talks 
with the government. When the jour- 





kowski declared. 

Economic problems are the busi- 
ness of journalists, Bratkowski said. 

“They have to be. We have won a 
freedom of speech but the freedom of 
speech means also our right to change 
our own life, to rebuild our civiliza- 
tion.” 

Poles are looking to U.S. investors 
to help revive their economy. Polish 
officials are particularly interested in 
seeing an American bank in Poland to 
serve as a symbol of hope and a mag- 
net to other investors, but major U.S. 
investors are wary of Poland, still 
considered too risky. 

Bratkowski believes a less risky 
revitalization plan can be effected. 

“Poland and other countries of the 
Soviet bloc only need, at first, an 
intellectual Marshall Plan, as elabo- 
rate as the plan of landing on the moon 
was, because it concerns a return 
from the moon.” 

The Marshall Plan was a com- 
prehensive economic aid program to 
repair the devastation of World War 
II in Europe. 





Harold W. Anderson, chairman of the World Press 
Freedom Committee, said the program has donated 
$10,000 toward the transport of the French printing 
press to Poland. 





nalist association was legalized in 
1989, Bratkowski was elected its 
president once more. 

In October, Bratkowski revived his 
newspaper supplement again, this 
time appended to Gazeta Wyborcza, 
the Solidarity daily. 

Bratkowski said censorship con- 
tinues in Poland. 

The association agreed to limited 
censorship, as well as voluntary 
restraint on criticisms of the secret 
police, for fear that without the com- 
promise the government would retake 
control of the press. 

Newspapers are being started by 
journalists, businessmen and adver- 
tisers, Bratkowski reported. 

However, this effort will be 
severely hampered if the commercial 
banking system is not reformed 
because would-be publishers have no 
where to turn for capital. 

The Polish National Bank is “not 
even a bank at all,” Bratkowski said. 

“The bank was an office with no 
assets; there are no real shareholders, 
no owner like, for example, the treas- 
ury, with no assets or money, to be 
responsible for anything,” Brat- 
kowski said. 

“It [is] not only a problem for eco- 
nomists, for journalists too,” Brat- 





In Bratkowski’s version, lecturers, 
consultants, advisers, translated 
manuals, popular books and video- 
tapes of accounting and banking les- 
sons, and various hand-me-down 
equipment would make up a large por- 
tion of the package. 

“One printing office with a Came- 
ron printing machine able to produce 
80 to 100 million pocketbooks a year 
will push Poland ahead much quicker 
now than other machines,” Brat- 
kowski asserted. 

The journalism community can aid 
the development of the free press 
there much the same way, he said. 

Harold W. Anderson, chairman of 
the World Press Freedom Commit- 
tee, said the program has donated 
$10,000 toward the transport of the 
French printing press to Poland. The 
total cost of the operation is $300,000 
and the coalition is still in need of 
money. 

When the Polish Journalists Asso- 
ciation was banned, the government 
confiscated all of its property, 
and when the group reorganized earl- 
ier this year it had to start from 
scratch. 

The Newspaper Guild has donated 
$8,000 to help the Polish with start-up 
costs, said David Eisen, a Guild offi- 





cial. 

Bratkowski said Polish publishers 
would also like to enter into coopera- 
tive agreements with publishers 
of American magazines to print Po- 
lish versions of those magazines 
there. 

U.S. publishers should do business 
in the Polish market because “Poland 
is a country of readers, and it will be 
that within a predictable period 
again,” Bratkowski said. 

The association is trying to stimu- 
late a free market for newsprint to 
replace existing monopoly of seven 
government-controlled plants. Talks 
are under way with the newsprint 
industry, Bratkowski noted. 

Just as important as the monetary 
and mechanical aid, is help in retrain- 
ing Polish journalists. 

Thousands of Poland’s most 
experienced journalists were thrown 
out of the profession when the gov- 
ernment replaced the Polish Jour- 
nalists Association with its own 
group. 

With restrictions on the media 
eased, Polish journalists used to oper- 
ating in the underground press find 
themselves ill-equipped, without 
knowledge of science, technology, 
commerce and agriculture, Brat- 
kowski feels. 

In the underground, journalists 
needed only to be brave, he said. 

“Now all the young journalists 
have to learn a normal journalism, 
they have to be attracted by all the 
normal life’s problems. They learn 
quickly.” 

The Polish Journalists Association 
recently joined the International Fed- 
eration of Journalists; and the interna- 
tional group has begun training Polish 
journalists, Bratkowski said. 

“We the old wolves of the profes- 
sion helped the young people of the 
Mazowsze to create the first indepen- 
dent daily of Poland,Gazeta 
Wyborcza,” he said. 

The paper’s first issue was ama- 
teurish, with many mistakes; the 
second was better, but still unpro- 
fessional, and the third was suffi- 
cient. 

By the fourth issue, Wyborcza was 
“the best daily of our country,” 
Bratkowski claimed proudly. 

The paper, which publishes five 
days a week, sells more than 550,000 
copies daily, the most of any daily in 
the country, and is already operating 
in the black, Bratkowski stated. 

The success can be repeated many 
times over, he said, but not without 
outside help. 

“Such a Marshall Plan will not be 
expensive but, without such a plan, 
Poland may not even be able to use 
the help she is being offered.” 
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By George Garneau 


The Los Angeles Times is standing 
pat on a story that raised the hackles 
of embattled Washington, D.C., 
Mayor Marion Barry Jr. 

Barry, in a cross-continent war of 
words, has accused the Times of 
“factual inaccuracies and, in some 
cases, blatant lies” in its “preju- 
diced” profile of him. 

The Times, defending its account 
as fair, balanced and accurate, has 
refused to release tape recordings that 
might settle disputes over its 5,500- 
word, day-in-the-life piece by staffer 
Bella Stumbo. 

“I am confident the notes are accu- 
rate and reflect what we had in the 
story,” said Times assistant manag- 
ing editor John Brownell, who has 
reviewed portions of Stumbo’s notes 
and tape recordings, but could not 
identify whether contested remarks 
were on tape or in notes. 

“We traditonally do not open files 
and records,” he said. “It’s part of 
the newsgathering process, and one 
we are sensitive to.” 

The Times refuses to disclose 
newsgathering materials except 
under “extraordinary circum- 
stances,” none of which Brownell 
could remember during his nine years 
with the paper. 

Raised by reporters covering the 
story, the issue of releasing tape- 
recorded interviews to prove a story 
has raised questions about the most 
basic tool of journalism: notes. 

“Suddenly there seems to be this 
feeling that notes don’t count,” 
Brownell said. “I would hope our 
readers recognize us as a professional 
operation that goes to great lengths to 
assure what we write is fair, balanced 
and accurate.” 

News executives disagree with that 
decision. 

Associated Press president Louis 
Boccardi, asked what he would do if a 
tape recording could affirm the accu- 
racy of a story under attack, said, “I 
would put the contents out... My 
instinct would be to prove what I was 
challenged on... When you say 
something, I think you ought to be 
able to prove it.” 

“If it were my decision, | would 








Mad mayor 


have no objection whatsoever to 
releasing the tape,” said Washington 
Post ombudsman Richard Harwood. 
“Why not?” 

Seeing no great precedent, except a 
theoretical one, to releasing tapes, he 
said, “It’s a lot better, in my view, 
than to say, ‘We stand by our 
story.” ” 

Richard Winfield, a New York 
attorney for the Associateu Press, 
said that, absent litigation, releasing 
tapes used in a story is “simply and 
strictly a journalistic judgment.” 

If litigation ensued, however, the 
voluntary disclosure of non-confiden- 
tial newsgathering materials could 
make it harder to avoid disclosure of 
other non-confidential information, 
acquired without the promise of con- 
fidentiality. But information from 
confidential sources should not be 
affected, he said. 





Los Angeles Times defends profile that Washington, D.C., 
mayor claims was inaccurate and racially biased 


tive editor Al Rossiter Jr. said he 
would hold the tapes. 

“It would set a bad precedent,” he 
stated. “If I did this once, every time 
someone challenged a story, I might 
be expected to release tapes or notes 
to support that story and, if I refused, 
then someone might say, ‘Aha. They 
can’t prove they were right.’ ” 

UPI has a committee to look into 
allegations of inaccuracies and bias. 

The AP’s Boccardi disagreed that 
producing the goods to verify report 
would set a precedent. 

“I don’t think doing it today means 
I have to do it tomorrow,” he 
observed. 

Based on 18 hours of interviews 
conducted as Stumbo accompanied 
Barry for several days last Novem- 
ber, the Times’ Jan. 7 story started on 
the front page and filled two inside 
pages. 





“We have no intention of getting into a point-by- 
point dispute with the mayor over the story,” Brownell 
said. “We feel the story speaks for itself, and we’re 


going to leave it at that.” 





News organizations routinely dis- 
close tapes, first drafts of stories and 
other non-confidential material to 
defend themselves in libel cases. 
They generally protect unpublished 
material and fiercely guard informa- 
tion given with a promise of confiden- 
tiality. 

“It is not the Times’ burden, it 
seems to me, to prove their story was 
true,” said First Amendment attor- 
ney Bruce Sanford, calling the 
paper’s position “very appropriate,” 
especially since the Times has a “dis- 
tinguished record” and Barry has 
“barely a shred of credibility left.” 

If news organizations accept the 
responsibility of providing evidence 
to prove disputed stories, it “begins 
to raise serious questions about 
whether reporters have to adopt oner- 
ous burdens like tape recording every 
interview,” Sanford said. 

“You start down a very slippery 
slope,” he added. 

United Press International execu- 





The story, covered as news by the 
Washington Post, further poisoned 
Barry’s already venomous press rela- 
tions. Despite a number of criminal 
convictions in his administration and 
repeated allegations he has used 
drugs, Barry, who is black, frequently 
blames the press for unfair attacks. 

Stumbo, who is white, is known for 
accuracy, for getting sources to 
reveal themselves, and for sometimes 
angering the people she profiles. 

Barry’s ire focused on remarks 
attributed to him about Jesse Jack- 
son, his civil rights-era friend who 
moved to Washington last year and 
who has denied he will challenge 
Barry for mayor this year. 

“Jesse don’t wanna be no mayor,” 
Barry was quoted as saying. “Jesse 
don’t wanna run nothing but his 
mouth. Besides, he’d be the laughing 
stock of America. He’d be run outta 
town if he ran against me.” 

“I know I did not use the words Ms. 

(Continued on page 20) 
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By Debra Gersh 


One of the most significant issues 
impacting the retail industry in the 
1980s has been available money, 
according to Bernard F. Brennan, 
chairman, president, chief executive 
officer and director, Montgomery 
Ward & Co. Inc., Chicago. 

“Free enterprise and deregulation 
have provided the foundations for the 
generation of a very strong economy, 
with the last seven years representing 
some of the strongest growth in our 
country’s history,” he told those at 
the winter meeting of ihe Interna- 
tional Newspaper Advertising and 
Marketing Executives in Palm 
Springs, Calif. 

“Prosperity, however, brings 
problems of complacency, hubris and 
sometimes even greed. Too much 
money was chasing aggressive deals, 
recapitalization, expansion and 
LBOs [leveraged buyouts],” Bren- 
nan said. “In the past four years, 
retail LBOs have totaled close to $40 
billion. Unfortunately, many of the 
LBOs were not strategic. They were 
quick financial deals.” 

Brennan noted that investors 
“overestimated the value of assets for 
sale and did not understand that 
retailing is a mature industry. Some 
investors also had unrealistic views of 
the synergies of real estate invest- 
ments and retailing.” 

While many of the LBOs were 
financial, rather than strategic, deals, 
Brennan noted that Montgomery 
Ward’s LBO was successful because 
it was strategic. 

“Our objective was to structure a 
transaction that would offer us the 
opportunity to grow with the special- 
ists,” he explained, adding that Mont- 
gomery Ward is a growth company, 
with 40 new locations slated to open 
in the next 18 months. 

Going into the 1990s, however, 
there are “substantial challenges” 
facing retailers, including a difficult 
economy, a vastly overstored indus- 
try, and little product innovation. 

Brennan also pointed to the aging 
demographics and changing lifestyles 
of consumers as other considerations. 

“This is not new information. All of 
the facts that I have discussed thus far 
are well known. The question in our 








minds should relate to what the win- 
ners in the 1990s must do to prevail 
during what will be a difficult period, 
and how the winners will exploit the 
changes in the consumer and the com- 
petitive environment,” Brennan 
commented. 

He said the successful retailer of 
the 1990s will spend its “capital 
wisely, [on] new category invest- 
ments, new stores, and logistical sup- 
port. Because of intense competition, 
there is no margin for error.” 

Retail winners also will be. en- 
trepreneurial and opportunistic, 
Brennan added. “They will lever- 
age growth categories and indus- 
tries — not balance sheets — into 
immediate market share at profitable 
levels. The aggressive merchant will 
grow in comparable stores, add out- 
lets, and be capable of making 
acquisitions.” 





Meeting the retail challenge 
Montgomery Ward chairman offers advice to newspapers and retailers 


“Paradoxically, while retailers are 
becoming more alike, consumers are 
becoming more individualistic,” he 
said. 

“For us to effectively market our 
six specialty-store concepts to this 
increasingly more complex, dynamic 
consumer, and differentiate ourselves 
in the process, we must more dis- 
cretely and efficiently target our 
advertising programs, selectively 
leveraging our best business oppor- 
tunities, in our strongest markets, 
against our best potential customers. 
We can’t just mass-market as a spe- 
cialty store,” he commented. 

Newspapers must help and respond 
to the challenge, and micromarketing 
is the answer. 

“Zoning simply isn’t enough,” 
Brennan explained. “Our level of 
sophistication goes far beyond a city 
zone or ZIP code. We are looking at 





“Our dilemma — and yours — is that we want to 
segment and target, by customer type, and 
newspapers aren't ready or willing to do that for us.” 





Being entrepreneurial, however, 
“is not just a question of size. It is the 
belief in and the passion with which 
you make every decision... . I 
believe few companies will embrace 
this and experience that entrepre- 
neurial spirit.” 

Retail winners “will have to be 
market- and marketing-focused,” and 
will “have a thorough understanding 
of and genuine appreciation for their 
customers’ needs and expectations. 
And, most importantly, they will have 
an absolute, unabiding commitment 
to satisfying them.” 

Brennan noted that his company’s 
specialty stores are tailored to meet 
the needs and expectations of its cus- 
tomers. 

Operating costs, however, must be 
kept low, so increasing efficiency is 
important, he continued. 

The marketing challenge is a com- 
plex one, Brennan said, noting that 
retailing has become a commodity 
industry, one that once had clear dif- 
ferentiation but now sees more same- 
looking stores. 





block clusters and even individual 
households.” 

For example, Montgomery Ward’s 
credit-card tracking system allows 
the store to know precisely who is 
responding to a fine jewelry promo- 
tion but who may not be interested in 
a promotion for the kids’ store. 

“Today, using newspaper inser- 
tions, we can’t reach her without a lot 
of waste, and we can’t, given our 
charge to be a low-cost operator, 
afford to be inefficient or wasteful,” 


There is also the issue of advertis- 
ing presentation, he continued, noting 
that a product chosen for the front 
cover of an insert may not attract 
those interested in items featured 
inside. 

“The answer is obvious. We need 
more front covers,” Brennan said. 
“The irony is, many of our FSIs are 
produced with adequate numbers of 
pages, per business segment, to stand 
on their own, but we haven’t found a 
printing process or a newspaper inser- 

(Continued on page 40) 
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Kirk elected prez 
at INAME meeting 


Norm Kirk, director of advertising 
| at the Toronto Star, Ontario, Canada, 
was elected president of the Interna- 
tional Newspaper Advertising and 
Marketing Executives at the associa- 
tion’s winter conference in Palm 
Springs, Calif. Kirk is INAME’s third 
Canadian president. 

Other officers elected were: presi- 
dent-elect, Beverly Klein, director of 
advertising, the Milwaukee (Wis.) 
Journal and Sentinel; first vice presi- 
dent, James E. Jerrow, vice presi- 
dent/advertising, the Asheville (N.C.) 
Citizen-Times; and second vice presi- 
dent, Norm Weitzel, advertising 
director, the Vancouver (B.C.) Provi- 
dence and Sun. 

Also elected were the following 
directors: District 1, Don Ross, 
advertising director, the Providence 
(R.1.) Journal-Bulletin; District 2, 
Herb Moloney, senior vice presi- 
dent/advertising, Philadelphia News- 
papers Inc.; District 3, Albert T. 
(Tappy) August III, vice president/ 
business manager, Richmond (Va.) 
Newspapers; District 5, James Cur- 
row, vice president/advertising, the 
Miami (Fla.) Herald; District 6, 
Frank Misureli, advertising director, 
the Kenosha (Wis.) News; District 8, 
David G. Holmes, vice president/ 
advertising, the Dallas (Texas) Times 
Herald; District 10, Marji Ruiz, 
advertising director, the Seattle 
(Wash.) Times and Post-Intel- 
ligencer; director-at-large, Erich 
Linker, senior vice president/adver- 
tising, the New York Times; and 
director-at-large, Jim Marchal, vice 
president/advertising, the Louisville 
(Ky.) Courier-Journal. 

Re-elected to a full three-year term 
as District 11 director was Roger 
Christensen, marketing director, 
Lesher Communications Inc., Wal- 
nut Creek, Calif. 


NSN, INAME deal 
for programming 


The International Newspaper 
Advertising and Marketing Execu- 
tives has reached an agreement with 
the Newspaper Satellite Network of 
Dallas, Texas, to serve as the primary 
association provider of advertising, 
marketing, research and circulation 
programming. 

NSN provides newspapers with 
proprietary, ongoing training and 
education through Newstar Inc., a 
satellite video programming and con- 
ferencing service. Newstar is par- 








tially underwritten by newspaper rep- 
resentative firm Sawyer Ferguson 
Walker Co. Inc. 


Committee created 
to thank advertisers 


A new Thank-You Committee has 
been set up by members of the Inter- 
national Newspaper Advertising and 
Marketing Executives to recognize 
key newspaper advertisers and agen- 
cies in local markets. The committee 
is headed by James E. Jerow, of the 
Asheville (N.C.) Citizen-Times, who 
is INAME first vice president. 


Student ad contest 
about Constitution 


The topic for the 1990-91 American 
Academy of Advertising/Interna- 
tional Newspaper Advertising and 
Marketing Executives Foundation 
Student Advertising Competition will 
be the U.S. Bill of Rights. 

The topic, which asks college stu- 
dents to create ad campaigns about 
what the Constitution means to young 
people and what their lives would be 
like without it, was chosen in antici- 
pation of the Bill of Rights’ bicenten- 
nial in 1991. ; 


INAME seeks 
more global 
participation 


Norm Kirk, recently elected presi- 
dent of the International Newspaper 
Advertising and Marketing Execu- 
tives, feels that the organization has 
not been truly international, and 
intends to do something about it. 

Kirk, advertising director at the 
Toronto Star and the third Canadian 
INAME president, told those at the 
group’s winter conference in Palm 
Springs, Calif., that INAME has only 
32 truly international newspapers 
associated with it, less than one-third 
of 1% of its total membership. 

“To my mind, that is not a very 
strong peg to hang the name ‘Interna- 
tional’ on,” he said. 

Kirk said he intends to “expand 
and develop our international news- 
paper contacts” and focus the associ- 
ation’s attention on “expanding our 
relationships with newspapers other 
than those on the North American 
continent.” 

To that end, Kirk announced that 
the INAME staff has sent letters to 
newspapers around the world telling 

(Continued on page 41) 





Book reviews 





Who’s that person 
reading the paper? 


Press and Public: Who Reads What, 
When, Where, and Why in American 
Newspapers. 2nd edition. Leo Bogart. 
(Hillsdale, N.J.: Lawrence Erlbaum 
Associates, 376 pages.) 

Studies and surveys are coralled 
here to offer answers to “SW” ques- 
tions on newspaper readership. For 
example, on why read a newspaper, 
one survey suggests that people read 
to keep up on events but advertising is 
the runner-up reason. Low on the 
scale are those who said they read 
because of habit or to get some gratifi- 
cation from reading. 

Surprising is the conclusion of one 
study that local news has less readers 
than international news. Reasons 
offered are that tv stimulates interest 
in international news; people are 
more mobile and more cosmopolitan, 
and fewer readers of a metropolitan 
newspaper live within the political 
boundaries that are a major source of 
the paper’s news. 

This book, by the retired executive 
vice president of the Newspaper 
Advertising Bureau in New York, is 
an update of an edition published 
eight years ago. 

Bogart points up some develop- 
ments since the first edition: Circula- 
tion of local daily newspapers is 
down; Sunday papers are up in circu- 
lation; the Sunday paper is fatter 
because of the growth of advertising 
inserts; there is an upgrading of color; 
there is “a sharp continuation of the 
drive to package editorial matter in 
terms of clearly definable and identifi- 
able sections”; “regularity of daily 
reading has continued to weaken”; 
more adults than juveniles are used in 
distribution of a paper. With competi- 
tion diminished because of closings 
and mergers, “there is less of the bite 
and idiosyncracy” that once individu- 
alized papers. 

* * * 

Media, Sports, and Society. 
Lawrence A. Wenner, editor. (New- 
bury Park, Calif.: Sage Publications, 
315 pages.) 

Sixteen authors join Lawrence 
Wenner, a professor of communica- 
tion arts at the University of San 
Francisco, to study the nature and 
effects of sports reporting. 

Intriguing is the grappling with 
questions such as the effects of sport 
reporter metaphors on the reader or 
viewer. The book finds metaphors are 

(Continued on page 41) 
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Despite a difficult year for retailers 
in 1989, many continued to create 
daring, stylish and innovative news- 
paper advertising. 

Some of the best retail ads of 1989 
have been honored with NoRMA 
Awards from the Newspaper Adver- 
tising Bureau and the National Retail 
Merchants Association. 

Ten of the awards were presented 
to men’s specialty stores, a category 
noted for its consistent creativity, and 
eight were presented to specialty 
stores for home or office decorating 
and furnishings. 

The winners were chosen from 
more than 400 entries by a panel of 
judges that included Doris Shaw, cre- 
ative marketing consultant; Ed Taus- 
sig, vice president/associate creative 
director, Grey Advertising; and 
Elaine Taylor-Gordon, president, 
Taylor-Gordon, Aarons & Company. 

Each first-place NoRMA winner 
was slated to receive an engraved 
gold medallion, mounted in clear 
lucite on an engraved ebony base, 
during the 79th annual NoRMA con- 
vention in New York. 

A complete list of the NoRMA, 
Silver Award and Award of Merit 
winners follows. Some dollar-catego- 
ries had no winners, and within some 
classifications there were no silver or 
merit winners. 

Best of Show 

Bloomingdale’s, New York, N.Y. 

Individual Merchandise 

Over $250 million: NoRMA, 
Bloomingdale’s, New York, N.Y.; 
Silver Award, Abraham & Straus, 
New York, N.Y.; Award of Merit, 
Robinson’s, Los Angeles, Calif. 

$100-$250 million: NoRMA, 
McClures, Nashville, Tenn.; Silver 
Award, Holt Renfrew, Toronto, 
Ontario. 

$5-$25 million: NoRMA, 
McClures, Nashville, Tenn.; Silver 
Awards, Mallards, Chicago, Ill., and 
Paine Furniture Co., Norwood, 
Mass.; Award of Merit, Triming- 
ham’s, Hamilton, Bermuda. 

Under $5 million: NoRMA, Room 
Plus Furniture, Carle Place, Long 
island, N.Y.; Silver Award, Bock- 
struck’s, Minneapolis, Minn.; Award 
of Merit, House of Carpet, Rich- 
mond, Va. 








Best 1989 retail ads in newspapers 


Newspaper Advertising Bureau and National Retail 
Merchants Association honor NoRMA winners 


UNION-westlicher Ta 





Bloomingdale’s, New York, celebrated Perestroika, the product, in this ad, 
which won a NoRMA for best individual merchandise ad, over $250 million. 


Campaigns 

Over $500 million: NoRMA, Abra- 
ham & Straus, New York, N.Y.; 
Silver Awards, Rich’s, Atlanta, Ga., 
and Nordstrom, Seattle, Wash.; 
Awards of Merit, Saks Fifth Avenue, 
New York, N.Y., and Robinson’s, 
Los Angeles, Calif. 

Over $250 million: NoRMA, Pari- 
sian, Birmingham, Ala.; Award of 
Merit, I. Magnin & Co., San Fran- 
cisco, Calif. 

$100-$250 million: NoRMA, Jos. 
A. Bank Clothiers, Owings Mills, Md. 

$50-$100 million: NoRMA, Harry 
Rosen, Toronto, Ontario; Silver 
Award, Barneys New York, New 
York, N.Y.; Award of Merit, Today’s 
Man, Moorestown, N.J. 

$5-$25 million: NoRMA, Mallards, 
Chicago, Ill.; Silver Award, Juster’s, 
Minneapolis, Minn.; Award of Merit, 
Paine Furniture Co., Norwood, 
Mass. 

Under $5 million: NoRMA, Bock- 
struck’s, Minneapolis, Minn.; Sil- 
ver Award: Rackes Inc., Columbia, 
Re: 

ROP Color 


Over $500 million: NoRMA 








Foley’s Department Stores, Hous- 
ton, Texas; Silver Award, the Broad- 
way Department Stores, Los 
Angeles, Calif.; Awards of Merit, 
Marshall Field’s, Chicago, Ill., and 
Rich’s, Atlanta, Ga. 

$25-$50 million: NoRMA, Hof- 
heimers, Norfolk, Va.; Silver 
Award, the Shoe Gallery Jr., Carroll- 
ton, Texas. 

$5-$25 million, NORMA, Maier & 
Berkele, Atlanta, Ga.; Silver Award, 
Brett’s, Mankato, Minn. 

Institutional 

Over $250 million: NoRMA, Abra- 
ham & Straus, New York, N.Y.; 
Silver Award, Abraham & Straus, 
Mew York, N.Y.; Award of Merit, 
Rich’s, Atlanta, Ga. 

$100-$250 million: NoRMA, 
Jos. A. Bank Clothiers, Owings Mills, 
Md. 

$50-$100 million: NoRMA, Con- 
ran’s Habitat, New York, N.Y.; 
Silver Award, Today’s Man, Moores- 
town, N.J. 

$5-$25 million: NoRMA, FX, Vir- 
ginia Beach, Va.; Silver Award, Dor- 
man-Winthrop, Irvine, Calif.; Award 
of Merit, Juster’s, Minneapolis, Minn. 
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SALE =~ 
a 


The stockings are 
empty. the presents have 


air, but the excitement isn’t 
over yet. . . Be at our big 
After Christmas Sale starting 
Monday, December 26th at 
8:30am. You'll find savings 
throughout the store! 

So if Santa didn't bring you 
exactly what you wanted, 
make Bealls your very first 
stop Monday morning! 


BEA Qus 











Bradenton, Fla.-based Beall’s Depart- 
ment Stores decked the columns with this 
ad, and picked up the NoRMA for sale 
ads, $100-$250 million. 











MCCLURES 


The NoRMA judges must have thought 
this ad from McClures of Nashville was 
cool, so they named it the best individual 
merchandise ad in the $5-$25 million 
category. 


Sale Ads 
Over $250 million: NoRMA, Day- 
ton’s, Minneapolis, Minn.; Silver 
Award, Pier I Imports, Fort Worth, 
Texas; Award of Merit, Jordan 
Marsh, Boston, Mass. 
$100-$250 million: NoRMA, 
Beall’s Department Stores, Braden- 
ton, Fla. 











This is one Christmas gift that’s definite- 
ly not a turkey. Made of a warm and 
comfortable cotton blend, our “Just 
Ducky” sweatshirt is guaranteed to de- 
light anyone on your holiday list. Choose 
from five sure-to-please colors: Jade, 
Charcoal, Navy, White, and Red. When 
they find this unique sweatshirt under 
the tree, it'll be a feather in your cap. 
Our Just Ducky Sweatshirt, $25. 


Vv 


(CHICAGO: 900 N. Michigan » 50 E. Washington. WOODFIELD MALL. 




















This ad for Chicago’s Mallards was no 
turkey, and it won the NoRMA for cam- 
paigns, $5-$25 million. 


~ BRIDGRWATER 
COMMONS 


The NoRMA for shopping centers, in- 
sert, went to the Bridgewater Commons in 
New Jersey for its uncommon effort. 


$50-$100 million: NoRMA, Con- 
ran’s Habitat, New York, N.Y.; 
Silver Award, Liptons, Toronto, 
Ontario; Award of Merit, Liptons, 
Toronto, Ontario. 


$5-$25 million: NoRMA, H. A. & 
E. Smith Ltd., Hamilton, Bermuda; 
Silver Award, Juster’s, Minneapolis, 
Minn.; Award of Merit, Juster’s, Min- 








Topay THROUGH SEPTEMBER 30TH 


TRADE IN 
YOUR 


ze WACKY 
B TACKY 


TIES 


Tee weird 100 


fACKY .-n tame! 





There was no tie for first, as H. A. & E. 
Smith of Hamilton, Bermuda, was 
awarded the NoRMA for sale ads, $5- 
$25 million. 


This ad for Julie’s of Glen Cove, N.Y., 
won the NoRMA for sale ads, under $5 
million, beyond a shadow of a doubt. 


neapolis, Minn. 

Under $5 million: NoRMA, Julie’s, 
Glen Cove, N.Y.; Silver Award, 
Advance Business Systems & 
Supply, Cockeysville, Md. 

Shopping Centers 

Single ROP: NoRMA, Heritage on 

the Garden, Boston, Mass.; Silver 
(Continued on page 16) 
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Best ads 


(Continued from page 15) 





Award. Gaviidae Common, Minnea- 
polis, Minn.; Award of Merit, St. Paul 
Center, St. Paul, Minn. 

Insert: NoRMA, the Bridgewater 
Common, Bridgewater, N.J.; Silver 
Award, Newport Centre, Jersey City, 
N.J.; Award of Merit, Galleria at 
White Plains, White Plains, N.Y. 

Ad Campaign: NoRMA, the World 
Financial Center, New York, N.Y.; 
Silver Award, South Coast Plaza, 
Costa Mesa, Calif.; Award of Merit, 
South Coast Plaza, Costa Mesa, 
Calif. 

Public Service 

NoRMA, Richman Gordman 
Stores Inc., Omaha, Neb.; Silver 
Award, Thalhimers, Richmond, Va. 

Customer Service 

NoRMA, Dayton’s, Minneapolis, 
Minn.; Silver Award, Thalhimers, 
Richmond, Va.; Award of Merit, Rich- 
man Gordman Stores, Omaha, Neb. 


Sunday Magazine Color 
NoRMA, Barneys New York, New 
York, N.Y.; Silver Award, the World 
Financial Center, New York, N.Y.; 


By Andrew Radolf 


A disagreement over the value of 
the assets of Sutherland Media has 
developed into one of the main obsta- 
cles to the filing of a reorganization 
plan with the bankruptcy court in San 
Antonio. 

Sutherland Media, which owns 
about 35 pubiications, filed for Chap- 
ter 11 protection in December 1988. 
Since last summer, DTH Media, 
which owns the Dallas Times Herald, 
has been managing Sutherland 
Media’s properties for a fee. 

Although he still owns stock, 
Tucker Sutherland is no longer 
involved with Sutherland Media and 
now operates his own public relations 
firm in San Antonio and is also help- 
ing the Texas General Land Office 
operate its office of communications. 

Texas Commerce Bank, the princi- 
pal creditor, called in Bear Stearns to 
evaluate Sutherland Media’s assets 
because it did not accept the valuation 
submitted by the Sutherland board, 
according to Ken DeAngeles, general 
partner with Rust Ventures, one of 
the investors in the newspaper com- 
pany. 

DeAngeles, another partner from 








Valuation dispute 





Harry ROSEN 
RENAL 


The NoRMA judges declared this 
ad for Toronto’s Harry Rosen a win- 
ner for campaigns in the $50-$100 
million category. 


Award of Merit, Dillard’s, St. Louis, 
Mo. 
Inserts 
NoRMA, Target Stores, Minneap- 











— 


Jos. A. Bank Clothiers of Owings 
Mills, Md., got the competition 
choked up with this ad, which won 
the NoRMA for institutional, $100- 
$250 million. 





olis, Minn.; Silver Award, St. Louis 
Galleria, St. Louis, Mo.; Award of 
Merit, Beall’s Department Stores, 
Bradenton, Fla. 


stalls Sutherland Media reorganization 


Rust Ventures and two executives of 
TCW Capital, another investor, com- 
prise the Sutherland board. Rust and 
TCW provided both equity capital 
and subordinated financing to 
Sutherland Media. 


Sutherland Media ended up in 
bankruptcy, DeAngeles said, from a 
combination of poor management, 
the poor Texas economy, over- 
expansion and “acquiring some 
things that we were way too optimis- 
tic on.” 

DeAngeles did net give the exact 
nature of the valuation dispute with 
Texas Commerce Bank. He said the 
valuations were submitted as part ofa 
reorganization proposal that included 
Texas Commerce Bank and other 
creditors “taking a discount on the 
debt and looking at repayment over 
seven to eight years.” The proposal 
also included a “debt for equity 
swap,” he said. 

“The plan that we proposed was 
essentially an operating plan,” 
DeAngeles said. “We asked the 
creditors to take some discounts on 
their notes and give us an opportunity 
to retain assets and increase cash 
flow.” He predicted that Sutherland 





and the bank would come to an agree- 
ment on valuations and a plan of reor- 
ganization in about 90 days. 


Because of the disagreement with 
Texas Commerce Bank, a reorganiza- 
tion plan has not been submitted by 
Sutherland’s board to the bankruptcy 
court. 


There was speculation that Texas 
Commerce Bank believed the value 
placed on the assets by the Sutherland 
board was too low. The bank wants 


| the outside evaluation in order to 


determine if the best way to recoup its 
debt is to sell off the assets, according 
to an observer familiar with the situa- 
tion. 

“I think the bank won’t agree to 
any plan except selling off the com- 
pany,” he said. The board’s strategy, 
he continued, is to “try to get a value 
as low as possible and prevent a 
forced sale. They will try to convince 
the bank, ‘There’s no value there. Let 
us continue operating.’ ” 

The management agreement with 
DTH Media gave the company 
$200,000 a year in management fees 
and also a small percentage of stock. 
DTH would accumulate more stock in 

(Continued on page 21) 
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By Andrew Radolf 


The New York Daily News has 
begun distributing to its 10 unions 
management’s proposals for new con- 
tracts. 

Current contracts expire March 30. 

Although he could not go into spe- 
cific details, John Sloan, News vice 
president/human resources, said the 
proposals are seeking to eliminate 
“excessive labor abuses that prevent 
us from making a reasonable return.” 

One of the News’ major objectives 
in the negotiations will be to regain 
management control of hiring, firing, 
overtime, manning levels and to 
“increase management’s flexibility in 
the assignment of work in the produc- 
tion and distribution process,” he 
said. 

Sloan said News management “will 
be calling the shots” at the bargaining 
table. 

“We know what needs to be done 
and we have the support of the Tri- 
bune Co.,” he said. 

The Tribune Co. of Chicago owns 
the Daily News. 

“It’s been estimated by outside 





investment analysts that the News 
spends over $50 million in excess 
labor costs,” Sloan said. 

If those labor costs were elimi- 
nated, on the News’ existing plant 
and equipment, the newspaper 
“could return 10% pretax,” Sloan 
said. On current annual revenues of 





New York Daily News issues its contract proposals 


employees versus 3% at other metro 
dailies, he said. 

With new plants and equipment, 
Sloan said, pretax operating profit 
margin could be in the 25%-30% range 
“or higher.” 

Over the past decade, the newspa- 
per’s revenues have added up to $4 





“It’s been estimated by outside investment analysts 
that the News spends over $50 :nillion in excess labor 


costs,” Sloan said. 





about $420 million, a 10% return 
would translate into about $42 million 
in operating profits. In 1988, when the 
News had marginal profits, total 
newspaper operating profits at the 
Tribune Co. came to $263.7 million. 
In 1989, the News was marginally 
unprofitable, Sloan said. 

Labor costs at the News account 
for 50% of revenue, compared with a 
newspaper industry average of 25%- 
30%, Sloan continued. Overtime 
costs account for about 13% of pay to 





billion, but losses in that time span 
topped $115 million, he said. Circula- 
tion has also suffered in the decade: 
dropping from 1.6 million daily in 
1979 to 1.2 million daily in 1989; Sun- 
day circulation dropped from more 
than 2.2 million in 1979 to 1.47 million 
in 1989. 

“We're in serious financial trouble. 
The contract negotiations are about 
our survival,” Sloan said. 

The News has announced deals to 

(Continued on page 41) 





By Andrew Radolf 


The New York Daily News 
announced it has reached a tentative 
agreement to purchase 39 acres in 
Syosset, Long Island, for a future 
production plant. 

The purchase price was $25 million. 

The agreement to purchase the 
Long Island property is subject to 
approval by the board of directors of 
the Tribune Co. of Chicago, the 
News’ owner. 

The site is the second to be pur- 
chased by the Daily News for new 
facilities. The other site, announced 
in December, is a 22-acre warehouse 
facility in New Jersey acquired from 
Sears & Roebuck Co. that is about a 
mile-and-a-half from the Lincoln 
Tunnel. 

The Daily News has stated that 
going ahead with construction on the 
new plants depends on completing 
satisfactory negotiations with its 10 
unions, whose contracts expire 
March 30. 
be Negotiations with the unions are 








expected to begin in late January or 
early February. 

The Syosset site, formerly a manu- 
facturing plant for Cerro Conduit 
Company, is adjacent to exit 43 on the 
Long Island Expressway. The Syos- 
set property is currently owned by Sy 
Associates. 

The proposed new plants would 
replace the current Daily News print 
sites in Brooklyn, Kearny, N.J., and 
Garden City, Long Island. 

“Production plants at this location 
and at [the New Jersey site] would 
allow the Daily News to provide a late 
edition, color newspaper to the entire 
New York metropolitan market,” 
said publisher James Hoge. “We 
could also target the newspaper to 
different audiences and inset sections 
of special interest to readers and 
advertisers.” 

Prior to selecting the Long Island 
and New Jersey sites, the Daily News 
looked at more than 50 possible plant 
locations, the newspaper stated. City- 
based sites of suitable size, location 
and condition proved unavailable. 





New York Daily News agrees to another print site 


Reaches tentative $25-million pact for Long Island location 


There are three buildings on the 
Syosset site, but the News has not yet 
decided if the buildings will be razed 
or rebuilt to its needs. 

“We haven’t determined the size of 
the plant or the number of employees . 
or the type of equipment that will go in 
there since it’s pending the outcome 
of contract negotiations with the 
unions,” said John Sloan, vice presi- 
dent/human resources of the News. 

The site is also on the New York 
state list of contaminated areas, as a 


(Continued on page 41) 





Fax issue rescheduled 


Due to an extremely heavy editorial 
production schedule during the latter 
part of December and early January, 
E&P has rescheduled its Jan. 27 sec- 
tion on newspapers’ use of fax 
machines to March 17. 

New advertising deadlines for the 
special fax section will be announced 
in the Feb. 3 edition of E&P. 
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One of the victims of the Romanian 
revolt against their hated longtime 
dictator was John Daniszewski, chief 
of the Warsaw bureau of the Asso- 
ciated Press, who had gone to the 
Balkan nation to report the moment- 
ous events there. Here is his firsthand 
account, filed from his hospital bed in 
Belgrade, of the hellish situation in 
Romania and his brush with death. 


By John Daniszewski 


The uprising against dictator Nico- 
lae Ceausescu gave rise to fierce 
resistance by his secret police, turn- 
ing Romania into a land of fear, suspi- 
cion and retribution. I know, I 
became a victim of that chaos. 


I was shot three times, narrowly 
escaping death. One bullet grazed my 
skull, and two more lodged in my left 
arm. 


Thanks to some dedicated doctors 
in District Hospital No. 1 in Timi- 
soara, and the friendly intervention of 
Yugoslav diplomats in the city, I sur- 
vived and was evacuated within two 
days to Yugoslavia’s capital Bel- 
grade. 


It is hard to describe the mood of 
pure panic and paranoia that per- 
vaded Timisoara, a petrochemical 
center in western Romania with about 
350,000 inhabitants. 

The events that led to Ceausescu’s 
fall and execution began a week 
before Christmas. Demonstrations to 
prevent a Protestant minister from 
being evicted swelled into anti-gov- 
ernment protests. Unarmed civilians 
were gunned down by state security 
troops, the dreaded Securitate, in the 
main square. 

No Westerner has been able to ver- 
ify the number of fatalities, but doc- 
tors with whom I spoke said more 
than 4,000 died. After the slaughter, 
the bodies were gathered in trucks 
and taken to a mass grave at the city 
cemetery. 

The blood that flowed that day on 
the square sparked a popular thirst for 
revenge. Residents responded with a 
general strike, and the army declared 
itself with the people and against 
Ceausescu. 

After state tv in Bucharest fell to 








the opposition, the borders opened 
for the first time in four days to West- 
ern journalists. 

I flew to Belgrade from Warsaw 
late Friday, rented a car at the airport, 
and started driving to Romania’s bor- 
der. Just before entering Romania, I 
met a Yugoslav journalist, Ljuba 
Pajic, who was to be my companion in 
the days that followed. 

Although I arrived at the border 
with no visa, the slightly drunken bor- 
der guard wearing armbands in the 
national colors of red, blue and yellow 
let me in with little formality. 

“American? You are with us,” one 
guard whispered out of earshot of his 
superior. 

On the two-hour drive to Timi- 
soara, we were repeatedly stopped by 
groups of peasants waving the Roma- 
nian flag with the Communist emblem 
cut out of it. 





Victim of Romanian revolt 


Associated Press reporter’s firsthand account of his brush with death 


hour after arriving in town, that I met 
my first casualty. 

French photographer Jacques 
Langevin hobbled in holding his bud- 
dy’s arm, a bullet in his leg. 

He was bleeding badly, but the rat- 
a-tat-tat of gunfire growing nearer 
outside made everyone reluctant to 
go for help. 

Finally, a “machina” — a car — 
rolled up to the front door and Lange- 
vin was bundled inside. Ljuba and I 
decided to follow in our car. 

Headlights still off, we raced 
through the deserted streets, afraid to 
stop. We screeched into the court- 
yard of District Hospital No. 2. 

The photographer was taken to the 
operating room and we spent the night 
huddled in the doctors’ lounge. 

The hospital, like the other build- 
ings in Timisoara at night, was kept in 
eerie darkness whenever possible. 





| was shot three times, narrowly escaping death. 
One bullet grazed my skull, and two more lodged in 


my left arm. 





“Ceausescu kaput! Ceausescu 
finito!” they shouted to the foreign- 
ers. 

Then, upon entering Timisoara, 
tension replaced jubilation. A siren 
wailed and young people on the street 
talked fearfully of an air raid. Ceau- 
sescu’s forces were going to bomb the 
city, they claimed. 

So, with car lights off, fearing the 
bombs that never fell and avoiding the 
black silhouettes of tanks at many 
street corners, we began to look for 
the main hotel, where I thought we 
would find other journalists. 

Ljuba and I ended up at the Hotel 
Timisoara, near the Opera Square. 
Inside the darkened lobby, we were 
frisked by nervous young people car- 
rying knives, clubs and sharpened 
sticks. 

A young woman who spoke English 
gave me an account of the massacre: 

Children peacefully praying the 
previous Sunday, Dec. 17, were 
mowed down by automatic weapons, 
she said. When their mothers ran to 
them, they too were shot. 

It was also in the lobby, less than an 





“They shoot at the light,” one 
physician warned, drawing a curtain 
closed when the flicker of a television 
set dimly lighted the lounge. 

Doctors said they had been work- 
ing with a constant stream of shooting 
victims since Dec. 17. They too were 
afraid, cowering on the floor when the 
noise of gunfire came too close. Red 
tracers arched over the hospital roof. 

It was a hairy night but at last, by 
midmorning Saturday, the shooting 
had died down enough to go outside. 

Saturday we spent trying to locate 
an outside phone line to tell the story. 

In the evening, I returned to Hotel 
Timisoara, where we talked to the 
leader of the pro-democracy forces, 
headquartered there. Their chief was 
an automotive engineer, a tall and 
dignified young man dressed in a 
black beret and trench coat, who 
spoke some French. 

The hotel was again in total black- 
ness and he led us through the empty 
restaurant to a small café off the 
kitchen, where he pushed together 
two tables and fed us a Romanian 
feast — sliced sausages and salty 





18 


EDITOR & PUBLISHER for January 20, 1990 











cheese, washed down with grapefruit 
soda. A Romanian scldier with a 
Soviet submachine gun, and several 
rebels, looked on politely. 

I asked them what kind of country 
they wanted. Democracy and free 
elections was the reply. And the 
Ceausescus? Killing was too good for 
them, the group agreed. Maybe torture. 

A short drive around downtown, 
where the fighting once was the hea- 
viest, had indicated that all was quiet. 
I made one outside phone call and left 
the building. 

Outside, the scene had suddenly 
changed. Gunfire erupted very close 
by as soon as we left. Retreating 
to the car, we backed away in the 
opposite direction. Two Italian jour- 
nalists who had left the consulate with 
us followed in another car. 

What followed was a nightmare of 
running with nowhere to hide. Every 
turn in the strange city seemed to lead 
to another firefight. We tried to make 
our way back to the hotel, going in 
ever wider circles because of the 
fighting. 

Finally, luck ran out. Driving into 
an intersection, somebody flashed a 
light on us and shouted in Romanian. 

Before we could answer or get out 
of the car, I saw the flash of a gun and 
realized in an instant they were 
shooting at us. 

Immediately, I felt something slam 
into my arm and maybe warm water 








being poured on my head: my own 
blood. 

For what seemed like an eternity, 
we screamed that we were journal- 
ists. 

The men who came out of a bunker 
to us — some in uniform, some in 
civilian clothes — screamed back at 
us and dragged us to them. 

We were roughed up. One man 
came at me with a knife but stopped 
just before stabbing me. A soldier 
kept a gun aimed at my head. I 
thought they were going to kill us. 

My companion Ljuba was not hit 
by gunfire, but he was beaten. They 
took our money. 

Of the Italians, one was badly 
wounded in the chest, and the other 
unhurt. 

Finally, to my relief, two ambu- 
lances arrived. The Italian photogra- 
pher, Pasquale Modita, went first. 
Then me. The ride to the hospital was 
mercifully brief and, for my second 
night in Romania, I was once again 
under physicians’ protection. 

The bullets had gone into my upper 
left arm, a few inches from my heart. 
The other one cut a gash in my scalp 
but did not penetrate my skull. 

“You were very, very lucky,” my 
favorite doctor told me. Time and 
again, the doctor said after the first 
operation to explore the wound in my 
arm, “Someone as lucky as you will 
live a long time.” 





For the two nights and a day that I 
convalesced in the hospital, battle 
raged outside my window between 
the Romanian army and small, ruth- 
less commando units loyal to Ceau- 
sescu. 

I worried that the Securitate would 
win and murder us all. 

Christmas Day, about 36 hours 
after being shot, ambulances 
arranged by the Yugoslav govern- 
ment and the AP took me and Zzeljko 
Ssajan, a wounded reporter from 
Zagreb television, to Belgrade. 

I was never so happy to cross a 
border. 


Inland, INFE cost 


study under way 


Reporting forms for the 1989 finan- 
cial year National Cost and Revenue 
Study for daily newspapers have gone 
into the mail. 

The study is sponsored by the 
Inland Press Association and the 
International Newspaper Financial 
Executives association. 

Deadline for participation in the 
study is March 12, 1990. There is a 
service charge for participation in the 
report, but forms submitted to Inland 
or INFE before Feb. 22 receive a 
discount. 





. 
REFORMER? 


Insurance words don’t always mean what they 
are intended to mean to non-insurance people. 
Example: In insurance lingo, a tort reformer is 
someone trying to improve the civil justice system. . . 
not a baker fancying up some tortes. 
If you need help in translating “insurancese” 
into plain English, give us a cail. For that 
matter, if you have any kind of question about 
personal insurance, call us. If we can’t help, 
we may be able to point you to someone 
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Three daily newspapers owned by 
Garden State Newspapers and Sub- 
urban Newspapers of Northern New 
Jersey, a group of 12 weeklies owned 
by Goodson Newspapers, are being 
merged into a single newspaper com- 
pany to be called North Jersey News- 
papers Co. 

. The new company will be a 50/50 
partnership between Goodson and 
Garden State, said David Hurwitz, 
president of Goodson Newspaper 
Group. Garden State will manage the 
new company. 

The new company will have com- 
bined daily circulation of 144,000 in 
Passaic, Bergen, Union and Hudson 
counties and weekly circulation 
totaling 829,000 in Bergen, Passaic 
and Union counties. 

As part of the transaction, the new 
company received a $35-million loan 
from Bankers Trust which will be dis- 
tributed equally between Goodson 
and Garden State, Hurwitz said. 

The new company also received $3 
million in working capital from Bank- 
ers Trust, he added. Goodson will use 
its $17.5 million from the loan to pay 
down some of its debt with the Bank 
of New York, Hurwitz said. 





Garden State Newspapers is a 60/40 
joint venture between Media News 
Group — headed by William Dean 
Singleton and Richard Scudder — 
and Media General. 

The Garden State dailies involved 
in the transaction are the Dis- 
patch of Union City, the Daily Jour- 
nal in Elizabeth, and the North Jersey 
Herald & News in Passaic. The Her- 
ald & News is itself the result of a 
merger by Garden State of its Passaic 
Herald-News and Paterson News. 

The Daily Record in Morristown, 
also owned by Goodson Newspapers, 
is not part of the transaction. 

“The business fit is really between 
the weeklies and Garden State,” Hur- 
witz said. 

“The purpose of the merger is to 
combine and better utilize the assets 
of the companies, including real 
estate, presses and people,” said 
Anthony Calianese, president of the 
new company and former president of 
the three Garden State dailies. 

In an announcement to its employ- 
ees, Suburban Newspapers said the 
merger will provide a “greater pool of 
equipment and personnel resources 
than either partner.could achieve.” 





Goodson, Singleton merge New Jersey papers 


Three Singleton dailies combine with 
12 Goodson weeklies to form a new company 


The northern New Jersey area is an 
intense newspaper battleground, with 
the newspapers of the new company, 
the Record in Hackensack, and New- 
house’s the Star-Ledger and Jersey 
Journal all competing for readers. 
The New York Times, Post and Daily 
News also provide some competition 
in that northern New Jersey market. 

Competitive pressures compelled 
Garden State last January to fold the 
Dover Advance, after unsuccessfully 
converting it from daily to twice- 
weekly publication in an effort to 
stem losses. 

“No question there’ll be some con- 
solidation [of production facilities], 
but it’s too early to say what'll go 
where,” said Singleton, adding, “We 
probably won’t keep all the weekly 
[production] sites.” 

Advertising and circulation sales 
functions also will be consolidated, he 
said. 

The Elizabeth and Passaic dailies 
recently completed new production 
plants, he said, giving the new com- 
pany more capacity than it needs. He 
said the new company will also seek 
to develop its commercial printing 
capabilities. 








Mayor 


(Continued from page 11) 





Stumbo put into my mouth,” Barry 
said in his letter to the Times. The 
letter ran in the Times and on news 
pages of the Post. 

Admitting he was “not the best 
enunciator in the world,” Barry’s let- 
ter said, “I do not use the ‘black 
dialect’ she chose to attribute to me.” 
He said the Jackson quote was “ridic- 
ulous. I do not speak that way, nor 
would I have said such a thing at all, 
much less to a virtual stranger, and a 
reporter at that!” 

Newspaper accounts said Barry 
told Jackson he disavowed state- 
ments attributed to him. 

Barry’s letter disputed Stumbo’s 
statement that “people close to Barry 
keep going to jail for pilfering the 
public coffers.” 

He said only three people “close to 








him” went to jail. The Washington 
Post, however, reported “at least 12” 
top and midlevel district officials 
were convicted of crimes touching 
their office during Barry’s 11 years in 
power. 

Barry said he grew up in Tennes- 
see, not in Mississippi, as reported. In 
a story on the controversy, the Times 
said he was born in Mississippi and 
was five when he moved to Tennes- 
see. 

Suggesting Stumbo misrepresented 
her intentions at the outset, Barry 
said she “insisted that she did not 
want to do another Barry-bashing or 
D.C.-bashing story,” but sought to 
examine the effects of racism on black 
mayors. 

In his letter, Barry said the reporter 
“stumbles through this article, sliding 
from the prejudicial opinion to total 
falsehoods, and slings mud along the 
way.” 

He accused the reporter of looking 
at racism “through her own preju- 





diced eyes” and demanded an apol- 
ogy. 

Brownell said Barry was the only 
one to complain, but the Post 
reported that an aide to Rep. Stan 
Parris (R-Va.), Mark Robertson, 
denied quotes attributed to him in the 
story. 

He was quoted as calling Barry 
“Baby Doc,” an allusion to the for- 
mer Haitian dictator, and his adminis- 
tration “an absolutely incompetent 
mess.” Robertson wrote a letter to 
Stumbo. 

Brownell declared he was “even 
more confident” about the accuracy 
of Robertson’s statements. Report- 
edly, Brownell reviewed the notes 
and asserted that only Robinson’s 
“mildest quotes” had been used. 

“We have no intention of getting 
into a point-by-point dispute with the 
mayor over the story,” Brownell 
said. “We feel the story speaks for 
itself, and we’re going to leave it at 
that.” 
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Landmark sells most of Marcol 


Landmark Target Media, a subsid- 
iary of Norfolk, Va.-based Landmark 
Communications, has reached an 
agreement to sell its Marcol 
Publishers group to Harmon Publica- 
tions. 

Landmark bought the Marcol 
group six months ago. At the time of 
the purchase, the company said its 
main interest was the auto and truck 
publications in Memphis, Tenn. 

Landmark is retaining Marcol’s 
Auto Exchange, Truck Exchange and 
Real Estate News publications in 


Memphis, Tenn. 

Landmark sold the eight Marcol 
real estate tabloid publications serv- 
ing Asheville, Fayetteville and Wil- 
mington, N.C.; Greenville, S.C.; 


by Landmark are competitors for 
newspaper classified advertising. 
Landmark Target Media now 
publishes 89 classified, photo guides 
and newsprint publications in 36 cities 


Charleston, W. Va.; and Gulfport/ 
Biloxi, Jackson and Vicksburg, Miss. 
Harmon Publications operates 
Homes Magazines and is one of the 
largest publishers of real estate maga- 
zines in the U.S. 
The Marcol publications retained 


in 19 states. 


Revamped section 


The New York Times revamped and 
expanded its Sunday business section 
to include a broader range of news, 
features, charts and graphics. 








Sutherland 


(Continued from page 16) 





Sutherland if it met certain perfor- 
mance goals, but its being given 
equity is subject to final approval by 
the bankruptcy court. 

DTH Media does not have a seat on 
the Sutherland board, said president 
Ike Massey. 

Massey said any equity DTH 
obtained from meeting the perfor- 
mance goals would still leave his com- 
pany a minority shareholder in 
Sutherland Media. Massey was non- 
committal as to whether DTH itself 
wanted to acquire Sutherland. 

“We’re not eliminating any 
option,” he said. 

“I don’t believe these properties 
are going to be sold,” Massey said. 
“That works contrary to the idea of 
Chapter 11 bankruptcy [which is] to 
reorganize, not kill a company in 
order to satisfy a bank.” 

Massey said he believes the bank 
brought in Bear Stearns in order “to 
feel comfortable” with what the 
Sutherland board was saying the 
assets are worth. 

If the board’s proposed reorganiza- 
tion of Sutherland is accepted, the 
company’s ownership “will be quite 
different from what it is now,” 
DeAngeles said. “[Rust] would hope 
to retain some ownership, but we also 
expect to share some of that with 
other creditors.” 

DTH would continue to manage 
Sutherland under the proposal, 
DeAngeles said, but he echoed Mas- 
sey in saying DTH’s final stake 
“depends on what we end up agreeing 
to with all the parties.” 

Although Tucker Sutherland still 
owns some stock in the company, his 
stake “isn’t going to be worth any- 
thing by the time we get done with the 
reorganization plan,” DeAngeles 
said. 


The Institute for Journalism Education's 


EDITING PROGRAM 
FOR MINORITY 


JOURNALISTS 


is now accepting applications for 1990 








June 3 - July 28, 1990 


University of Arizona, Tucson 


The Editing Program is seeking minority journalists who want 
to excel as copy editors or assignment editors. Twelve units of 
graduate credit can be earned during the eight-week program. 


Participation in the 1990 EPMJ is open to Latino, African- 
American, Asian-American and Native American men and 
women with at least one year of print media experience. News- 
paper editors are encouraged to sponsor candidates from their 
newsrooms. 








Application Deadline: March 1, 1990 





The Editing Program has trained 90 copy and assignment 
editors since 1979. It is operated by The Institute for Journalism 
Education, a non-profit corporation committed to fostering 
racial diversity in the newspaper industry through its advanced 
training programs. 


To obtain a program brochure and application form, please 
write or call: 

The Institute for Journalism Education 

University of California 

1 : ; 1 Graduate School of Journalism 

B-28 North Gate Hall 

= Berkeley, CA 94720 

(415) 642-8287 
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E.W. Scripps seeks to dissolve Knoxville JOA 


Contends the Knoxville (Tenn.) Journal owner violated pact 
when it acquired the nearby Maryville-Alcoa Daily Times 


By Andrew Radoif 


The Knoxville (Tenn.) News-Sen- 
tinel Co., owned by E.W. Scripps 
Co., has filed suit seeking to dissolve 
its joint operating agreement with the 
Knoxville Journal Corp. on grounds 
that the pact was violated last month 
when the Journal acquired the Mary- 
ville-Alcoa Daily Times, published 20 
miles away. 

The lawsuit, filed in Chancery 
Court in Knox County, contends that 
the evening Daily Times, with Mon- 
day-Friday circulation of about 
21,000, competes directly with the 
Knoxville papers for readers and 
advertisers in Blount County. 

The suit asks the Chancery Court to 
declare that the joint operating agree- 
ment has been breached by the defen- 
dants and order it dissolved. 





The Journal has total circulation of 
about 42,000 daily, and the News- 
Sentinel has total circulation of about 
98,600 daily and about 165,100 Sun- 
days. 

According to the Audit Bureau of 
Circulations Audit Report for the 12 
months ended June 30, 1988, the Jour- 
nal had average daily sales of 1,930 
copies in Blount County and the 
News-Sentinel in Blount County had 
average daily sales of 4,272 copies 
and average Sunday sales of 10,659 
copies. 

The lawsuit names as defendants 
the Journal, its parent company, Hon- 
olulu-based Persis Corp., and Journal 
president Gerald Garcia. 

Thurston Twigg-Smith, chairman 
of Persis Corp., said the Scripps law- 
suit “took us totally by surprise. 
You'd expect they'd want to sit down 


Talking Newspapers 


Learn how leading newspapers are offering their advertisers more sales 
power, attracting readers and enhancing their position through voice 


information services. 


29 reasons why you should go to the Conference on Talking News- 
papers, February 13-14, 1990 at the Hyatt Regency DFW Airport: 
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Kathleen Criner — ANPA 
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Chris Pederson — Associated Press 
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© Equipment and Alternative Delivery Systems 
Stan Brannan — Brite Voice Systems 
Karen Edwards — Octel Communications 
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Dan Maitland — Perception Electronic Publishing 
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® Marketing 
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Karen Stabley — The Baltimore Sun 
Peter Winter — Newspaper Advertising Bureau 
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Jim Debth — Cedar Rapids Gazette 
Chris Jennewein — Atlanta Journal-Constitution 
Dick Reid — Tahoe Telephone Directories 
e The Future of Talking Newspapers and Other 
Electronic Services 
Mark Plakias — Strategic Telemedia 
Patrick Dolan — Fax Bank Systems 
Sarah Ordover — Voice News Network 
Ralph Winston — Sprint Gateways 








and discuss the problem with us.” 

Twigg-Smith said Persis “didn’t 
see a problem” with the JOA when it 
bought the Daily Times. “We 
checked that out pretty carefully with 
counsel, people in Washington and 
elsewhere,” he said. “Everyone was 
pretty satisfied.” He said the Daily 
Times has “virtually no advertising 
overlap and very small circulation 
overlap with the Knoxville dailies.” 

He said it is “pretty obvious” that 
Scripps is looking for a way out of the 
Knoxville JOA. 

Under the JOA agreement, the 
morning Knoxville Sentinel handles 
all circulation, advertising, produc- 
tion and distribution functions for the 
evening Knoxville Journal. 

Through its participation in the 
JOA, the Journal has access to the 
News-Sentinel’s confidential busi- 
ness and financial records, as well as 
knowledge of its marketing strategies, 
the suit alleges. 

Persis’ ownership of the Daily 
Times creates a conflict of interest for 
Garcia, the suit contends, and also 
violates Persis’ contractual obligation 
to cooperate with the News Sentinel 
“in every proper way that will pro- 
mote the successful operation” of the 
JOA. 

“In fact, Garcia cannot avoid using 
the knowledge and information 
gained by virtue of the relationship of 
trust and confidence with plaintiff to 
the detriment of plaintiff and the 
News-Sentinel,” the suit stated. 

Garcia declined to comment on the 
lawsuit. E.W. Scripps spokesman 
Richard Boehne said that company 
also would not comment. 

In addition to seeking dissolution of 
the JOA, the complaint asks the court 
to issue an immediate injunction bar- 
ring the management of Persis and the 
Journal from active management and 
operation of the Daily Times. The suit 
also asks the court to halt the defen- 
dants’ access to the JOA’s business 
records and order them not use the 
News-Sentinel’s confidential busi- 
ness information already in their pos- 
session. 

The suit also alleges that Persis has 
expressed interest in acquiring other 
newspapers in the area and is asking 
the court to bar the defendants, for 

(Continued on page 31) 
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By Kathryn Keatley Garvey 


A Northern California newspaper 
that inadvertently published a letter 
to the editor signed by a phony name 
did not let the matter pass. 

Colleen Truelsen, editor of the 
Vallejo Times-Herald, traced the 
identity of the letter writer and 
devoted her entire editorial page col- 
umn to the culprit. 

Her Dec. 17 column, “ ‘Norman 
Phlume’ can write, but he can’t 
hide,” named names and revealed 
how the letter sneaked into print. 

“It’s a matter of integrity,” Truel- 
sen said. “We hope this will serve as a 
deterrent to anyone else who may be 
thinking about trying something like 
this.” 

This is what happened: the Times- 
Herald on Dec. 6 published a letter 
criticizing newly elected city council- 
woman Gloria Exline. Signed by a 
“Norman Phlume,” the letter 
accused Exline of neglecting to 
research an issue involving a hazard- 
ous waste recycling plan. 

“Ms. Exline, you ask the Times- 
Herald to research this topic, then 
you ask all of us to review this infor- 
mation and give you some input,” 
Phlume wrote. “Is that correct? 

“It appears to me you want us to do 
your work. 

“We, the electorate, have chosen 
you to represent us. We expect you to 
research and make a decision for all of 
us. Your every decision cannot be 
made by a committee or we may end 
up with the proverbial camel where a 
horse is desired.” 

Exline, irate over the letter, 
decided to telephone Phlume to clar- 
ify her actions. 

When she did not find his name in 
the telephone directory or the regis- 
tered voters list, she phoned the 
newspaper and was given the address 
on the letter. 

“Then I went to the address and 
spoke directly to the residents who 
claimed that a Norman Phlume never 
lived there,” Exline wrote in a subse- 
quent letter to the editor. 

“Norman Phlume, come out, come 
out from wherever you are!” Exline 
implored. “Or could it be you are a 
man who never was? Or did someone 
write the letter to the editor using the 
nom de plume Norman Phlume?” 

The Times-Herald’s trace revealed 
that Vallejo businessman Rich Cur- 
tola, a close frierid of the former edi- 





(Keatley-Garvey is a free-lance 
writer.) 





tor and a brother of the outgoing 
mayor, had penned the letter. Curtola 
“used his inside knowledge of how 
we verify our letters to sneak this 
letter through,” Truelsen disclosed. 
Although Curtola’s letter contained a 
phony address, it did include his 
unlisted telephone number. 





Newspaper traces phony letter writer 


became “huffy” and demanded to 
know, “Why are you asking so many 
questions?” Truelsen related. 

“That’s how the letter sneaked into 
print.” 

Truelsen credited Exline’s inquiry 
and “determined tracking” with 
spearheading “our cumbersome trace.” 





The Times-Herald’s trace revealed that Vallejo 
businessman Rich Curtola, a close friend of the 
former editor and a brother of the outgoing mayor, 


had penned the letter. 





“Curtola knew that if we couldn’t 
verify the phone number and address 
of a letter through the phone book or 
city directory, we would make that 
call,” Truelsen related, “and my 
newsroom receptionist, Gaila Bau- 
tista, did just that.” 

Bautista spoke with a woman who 
said Phlume did indeed receive his 
mail there but, when Bautista con- 
tinued to question her, the woman 





“We journalists have our ways of 
sniffing out” the information, Truel- 
sen said. An unidentified source 
revealed that the unlisted telephone 
number belonged to Curtola. 
“What’s distressing is I now find it’s 
rather common knowledge among a 
tight circle of Mr. Curtola’s friends 
that he has done this before,” Truel- 
sen lamented. 

(Continued on page 27) 
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NEWSPEOPLE IN THE NEWS 








J. THEODORE DIADIUN, formerly 
executive editor of the Lake County 
(Ohio) News-Herald, is the newly 
named metropolitan editor of the 
Cleveland Plain Dealer. 

The newspaper is expanding metro- 
politan coverage in February and 
more concentrated coverage of sub- 
urbs is planned by executive editor 
THOMAS H. GREER, who announced 
the appointment. 

THOMAS GAUMER moved from his 
second stint as PD metropolitan edi- 
tor to the systems office and will help 
train staff members on new equip- 
ment. 

Diadiun, with the News-Herald 16 
years, worked as sportswriter, then 
sports editor, and managing editor 
prior to his most recent post. 


* * * 

TIMOTHY O’MARA, who joined the 
Phoenix Gazette on Dec. 11 as assis- 
tant metro editor, has been selected to 
run the combined metropolitan zone 
operations of the Gazette and the 
Arizona Republic. 

He previously was assistant news 
editor at the Los Angeles Daily News 
and prior to that, news editor and 
assistant managing editor at the 
Pasadena Star-News. 


At The Capital Times, Madison, 
Wis., MIKE HILL, a state government 
reporter, was named city editor; and 
JACOB STOCKINGER, who covered fine 
arts and education, became features 
editor. 

Hill replaces DENNIS CHAPTMAN, 
now a Madison-based sportswriter 
for the Milwaukee Journal; and Stock- 
inger replaces VINCE SWEENEY, now 
assistant sports editor for the Orange 
County edition of the Los Angeles 
Times. 

* * * 

Managing editor DAVID PETEK of 
Sun-Current Newspapers, Edina, 
Minn., retired at the end of 1989, 
ending a 42-year newspaper career. 

He had covered the people and 
events in West St. Paul, Iver Grove 
Heights, South St. Paul and Mendota 
Heights throughout those years. 


* * * 

BRENT ANDERSON, formerly sports 
editor of the weekly Marysville 
(Wash.) Globe, was promoted to edi- 
tor after being with the paper less than 
a year. He also writes three columns a 
week. 

Prior to the Globe, Anderson was 
editor of Northwest Bowler, Everett, 
Wash. 
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LAWRENCE WALSH, who covers 
Common Pleas Court for the Pitts- 
burgh Press, is the fifth reporter to be 
named to the position of special edi- 
tor/news at the newspaper. 

Walsh, who also covers skiing and 
writes a weekly column for the Press 
during that winter season, receives a 
$1,000 stipend and opportunity to 
take part in management matters for 
three years. He continues his regular 
coverage of the courts and contri- 
butes to the newspaper’s preview and 
review of major U.S. Supreme Court 
decisions. 

A graduate of Duquesne University 
in Pittsburgh and a three-year Army 
veteran, Walsh started full time as a 
general assignment reporter for the 
Press before landing the City Hall beat. 
He spent a year as Washington corre- 
spondent for the Rocky Mountain 
News, Denver, and returned to Pitts- 
burgh, where he was on special 
assignments before the court beat. 

* * * 


KENNETH F. IRBy has been named 
day picture editor at Long Island 
Newsday. 

He supervises the desk operation, 
electronics photo editing and is 
involved in photo usage meetings and 
also will assist in operation of the 
Newsday Summer Photo Internship 
program and shoot assignments from 
time to time. 

Irby has been with the newspaper’ 
since July 1988 as a staff photogra- 
pher and later as a night picture edi- 
tor, weekend sports and dayside pic- 
ture editor. 

A 1983 bachelor’s degree graduate 
from Boston University, he previ- 
ously was assistant photo editor and 
minority coordinator at the Oakland 
Press, Pontiac, Mich. 


* * * 

LORI CAMPBELL, a former staff 
writer for the Fort Lauderdale News/ 
Sun Sentinel, joined the Burlington 
(Vt.) Free Press in a similar capacity. 

* * * 

JOHN C. BLOOMQUIST has retired as 
city editor of the New Britain (Conn.) 
Herald after a 39-year journalism 
career. 

* * * 

MERV D. HENDRICKS, formerly 
managing editor of the Terre Haute 
Tribune-Star, has been promoted to 
editor. He served as interim editor 
recently following the resignation of 
RICHARD ROTH. 

Hendricks became executive editor 
of the Star, the Tribune and the Sun- 
day Tribune-Star in 1982 before the 
papers merged. 
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— NEWSPEOPLE EDITOR 
LENORA WILLIAMSON 


TIM GOLDEN, formerly a corre- 
spondent in Latin America for the 
Miami Herald, has joined the New 
York Times as a reporter on the met- 
ropolitan staff. 

Prior to the Herald, he covered for- 
eign and domestic affairs in the 
Washington bureau of United Press 
International. 

Also joining the Times is JASON 
DEPARLE, for the past two years an 
editor at The Washington Monthly. 
He will be assigned to the Washington 
bureau, writing about domestic pol- 
icy. ; 
DePearle also has been a staff 
writer for The New Republic, a 
reporter for the New Orleans Times- 
Picayune and a Henry Luce Scholar 
in Manila. 

* * * 


WILLIAM F. SHARE, senior vice 
president-marketing, for Journal/Sen- 
tinel Inc., publisher of the Milwaukee 
Journal and Milwaukee Sentinel, was 
named president by the board of 
directors on Jan. 4. 

He replaces ROBERT A. KAHLOR, 
who was named vice chairman. 

Kaylor is also executive vice presi- 
dent of Journal Communications and 
will be devoting full time to that role 
with the parent company. 

THOMAS J. McCOLLow, chairman 
of the board of both Journal Commu- 
nications and Journal/Sentinel Inc.; 
and WARREN J. HEYSE, president of 
JC and vice chairman of J/SI, con- 
tinue in their roles. 

Also, BEVERLY A. KLEIN was 
named senior vice president-market- 
ing, responsible for advertising, cir- 
culation and marketing services. 

BARRY SLAVSKY was named to the 
new position of senior vice president- 
publishing operations; and JACK 
KOLLER was named vice president- 
advertising, succeeding Klein. 

In a related move, ROBERT M. DYE 
was named director of corporate 
communications for JC; and Dye 
replaces JACK E. SNAKE, vice presi- 
dent-corporate communications, who 
is retiring. 

* * * 


BARBARA WELLS of the Dallas 
Morning News moved to research 
manager on Jan. | with responsibility 
for the day-to-day operations and 
supervision of the department. 

A graduate of Texas Women’s Uni- 


VicTOR A. PERRY III will join the 
Los Angeles Times as assistant to 
RICHARD T. SCHLOSBERG, president 
and chief operating officer, on Feb. 1. 

He will work on a variety of proj- 
ects related to strategic planning, 
marketing, financial and operational 
issues. 

Perry, 36, moves from Times Mir- 
ror, the newspaper’s parent com- 
pany, where he has served as director 
of corporate planning since 1988. 

Prior to Times Mirror, Perry was 
with McKinsey & Company Inc., a 
management consulting firm in Los 
Angeles, and earlier a marketing rep- 
resentative with Bechtel Group Inc., 
San Francisco. He holds a master’s 
degree from Harvard University’s 
Graduate School of Business Admin- 
istration and his bachelor’s and mas- 
ter’s of science degrees from the Uni- 
versity of Virginia, Charlottesville. 


* * * 


Bos RIVARD has moved from News- 
week magazine to deputy managing 
editor of the San Antonio Light. 

Also, JEFFREY HEINKE, design 
director since 1985, was promoted to 
assistant managing editor for graphics 
and photography. 

ED RADEMAEKERS, who became 
executive editor last year after the 
death of editor TED WARMBOLD, said 
the appointments complete restruc- 
turing of the newsroom management 
team. 

Rivard, Newsweek’s chief of corre- 
spondents since 1985, began his 
career as a reporter at the Brownsville 
(Texas) Herald and worked for sev- 
eral other Texas papers before open- 
ing a Central American bureau for the 
Dallas Times Herald. Two years 
later, he opened and operated the San 
Salvador bureau for Newsweek. 

Heinke first worked at the Univer- 
sity of lowa’s campus newspaper, the 
Daily Iowan and then the Iowa City 
Press-Citizen. He became graphics 


Expertise and reliability 


for owners selling 


newspapers. 


editor of the Quad-City Times, 
Davenport, Iowa, before joining the 
San Antonio paper. 


* * * 

DONNA WHITAKER ROGERS, busi- 
ness copy slot person at the Fort 
Worth Star-Telegram, has been pro- 
moted to features copy desk chief. 
She is responsible for the copy editing 
personnel and operations of the fea- 
tures department for morning and 
afternoon editions. 

Rogers, a 1982 graduate of the Uni- 
versity of North Carolina at Chapel 
Hill, moved to the Star-Telegram 
from the Tuscaloosa (Ala.) News and 
earlier worked as a copy editor at the 
Austin America-Statesman, The 
State, Columbia, S.C., and the Cour- 
ier-Journal, Louisville. 

* * * 

ScoTT STANTIS, an award-winning 
editorial cartoonist for the Memphis 
Commercial Appeal since 1986, 
moved to the Arizona Republic, 
Phoenix, on Jan. 15 in the same posi- 
tion. 

Prior to Memphis, Stantis, 30, was 
a staff artist and interim graphics edi- 
tor of the Torrance (Calif.) Daily 
Breeze and earlier, editorial cartoon- 
ist for the Orange County Register, 
Santa Ana, Calif. 

* * * 


BROOKS ATHERTON, a graduate of 
the University of Alabama \ ho has 
been with the Leeds (Ala.) News for 
two years as a reporter, is now editor. 

She is the 1988 and 1989 winner of 
the Alabama Press Association’s Best 
In-Depth News Series for coverage of 
environmental issues. 

* * * 

HAL SCHELLKOPF, an assistant 
managing editor of the Columbus 
(Ohio) Dispatch, is retiring effective 
Jan. 29 after more than 38 years with 
the newspaper. He began his career 
with the old Elmira (N.Y.) Advertiser 
in 1948. 
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verity, Wells joined the Mesaite Available for private, confidential consultation 


News in 1985 as a research analyst 
and in 1988 became a senior research 
analyst. 
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Oklahoma group enters Long Island market 
Tulsa Tribune parent merges with New York shopper group 


T/SF Communications, parent 
company of the Tulsa (Okla.) Tribune 
has entered the highly competitive 
weekly shopper market on Long 
Island. 

The company announced it has 
completed a merger between a newly 
formed subsidiary and Marks-Roi- 
land Communications Inc., which 
publishes 38 weekly shoppers in Nas- 
sau and Queens counties on Long 
Island, N.Y. 

Marks-Roiland also operates Pen- 
nysaver Press Industries, consisting 
of a web offset printing facility and a 
direct mail and private postal delivery 
service. 

T/SF already owns a group of 105 
weekly shoppers based in Cherry 
Hill, N.J., which reach over 800,000 
households in the New Jersey and 
Pennsylvania suburbs of Philadel- 
phia. The shoppers were acquired in 
three separate transactions, involving 








A Correction 
to the Dec. 30 Editor and Publisher an- 
nouncement of the Gallaudet Journalism 
Award. The list of winners should have read 
as follows: 


1989 Gallaudet Journalism 
Award Honorees 
William Ruehimann 
“Breaking Silence” 
The Virginian Pilot & The Ledger Star 


Molly Sinclair 
“Gallaudet Celebrates Awakening 
of the Deaf World” 

The Washington Post 


Roger Simon 
““Who’s Impaired?” 
The Baltimore Sun 


Honorable Mention 
Fran Franshel 
“Handicap Hasn’t Slowed Down 
Merrill Lynch’s Newest Broker”’ 
The Columbia Flyer 


Congratulations again to all award winners. 


The Gallaudet Journalism Awards are 
presented to journalists who bave produced 
accurate, substantive, and insightful materi- 
als that provide the general public with a 
broad awareness and understanding of the 
achievements of deaf people, research in the 
field of deafness, and the continuing 
documentation of deaf expression. 


GALLAUDET 
| UNIVERSITY 














different individual sellers, from July 
1988 through early 1989. 

T/SF went public last June and is 
listed on the American Stock 
Exchange. It is 62% owned by the 
Tribune/Swab Fox company and the 
rest is publicly held. In addition to the 
Tulsa Tribune and its shoppers, T/SF 
owns trade publications and provides 
information to the trucking and insur- 
ance industries. 

Under the terms of the merger, 
T/SF paid $8.25 million for the stock 
of Marks-Roiland and the 67% and 
40% interests of the stockholders of 
Marks-Roiland in two affiliated enti- 
ties, Shopping Center Publications 
Inc., and Pennysavers of Greater 
Queens Inc., respectively. 

All together, the publications of 
Marks-Roiland and affiliates reach 
438,000 households. 

In addition, T/SF agreed to pay the 
stockholders of Marks-Roiland $1 
million as part of a non-compete 
agreement and will employ two for- 
mer stockholders, chairman Ed 
Marks and president Gary Roiland, 
for a period of five years. 

T/SF also agreed to make certain 
future payments, based on future 
cash flow of Marks-Roiland, which 
could total up to $11.25 million by 

994. 


“This merger with Marks-Roiland 
will bring us the extensive manage- 
ment depth and expertise needed to 
become a significant player in the 
shopper industry,” said T/SF chair- 
man G. Douglas Fox. “Marks-Roi- 
land is a high-quality operation well 
positioned for future growth.” 

T/SF president Howard Barnett 
said Marks and Roiland will provide 
T/SF with consulting services for its 
other shopper operations and Marks 
will join T/SF’s board. 

Barnett described the Long Island 
market as “volatile,” but added, 
“That’s what makes opportunities. 
We think Marks-Roiland is well posi- 
tioned to take advantage of those 
[opportunities]. We’re long-term 
players.” 

Long Island Newsday, which in 
1989 saw its advertising full-run 
advertising volume run more than 
10% below 1988's figure, recently 
announced the first layoffs in its his- 
tory, letting go five full-time employ- 
ees in its public affairs department. 





The newspaper also eliminated 
another 100 employees through attri- 
tion. However, Newsday has been 
introducing zoned regional editions 
on Long Island to compete more 
effectively with shoppers and com- 
munity weeklies. 

Chanry Communications, owned 
by Community Newspapers Inc., 
headed by Ralph Ingersoll II, has 
recently scaled back the editorial 
operations of some of its weekly 
publications in Nassau County, in 
effect turning them back into shop- 
pers. 

The merger with T/SF gives Marks- 
Roiland the financial resources to 
“acquire available properties or 
expand with equity capital,” said 
Marks. “We won’t need junk bonds 
or bank financing.” 

Marks noted that he wants to 
expand into the Rockville Center- 
Baldwin area where Chanry had 
experienced difficulties. “Now is the 
time for us to do something,” he said, 
adding that Marks-Roiland had never 
before expanded where a “col- 
league” had publications. “We will 
go wherever there is a void,” he said. 


Metro users 
meeting scheduled 


Now in its 23rd year, the Metro 
Users Association has scheduled its 
annual meeting for Feb. 17-20 at the 
Holiday Inn-Surfside, in Clearwater, 
Fla. 

The group consists of 160 member 
newspapers throughout the world 
that own Goss double-width offset 
presses, including Metros, Metrolin- 
ers, Cosmos, Headliner Offset and 
Colorliners. 


PR Newswire buys 
pr wire in Minnesota 


PR Newswire has acquired the 
assets of Publicity Central Inc. of 
Minneapolis and its local public rela- 
tions wire, Newswire Central, from 
the public relations firm of Padilla 
Speer Beardsley Inc. 

In addition to the pr wire, Publicity 
Central operates a high school sports 
wire, offers tv and audio services and 
provides full mailing facilities. 





‘EDITOR & PUBLISHER for January 20, 1990 














Letters 
(Continued from page 7) 





appropriate? To colleges and univer- 
sities across the country, violating 
FERPA is at least as serious as vio- 
lating the open meetings, open rec- 
ords laws. 

Finally, let me cite some journalis- 
tic oversights. 

@ Why did Mr. Fitzgerald fail to 
contact me and/or other officials at 
Southwest Missouri State Univer- 
sity? He didn’t have any problem 
using my title and a secondhand quo- 
tation. Even if Mr. Fitzgerald failed to 
contact me, where were the editors of 
this story to double-check him? 

@ Why is Ms. Bauer treated as an 
impartial source in this story? While 
Ms. Bauer is honest, ethical and a 
pretty good student journalist, she is 
certainly not an impartial observer. 
She is a willing and active participant 
in this issue. 

On Pages 11 and 12 of the Nov.4, 
1989, issue of Editor & Publisher, you 
did not frame the issue, you mixed 
apples and oranges, you misrepre- 
sented facts and quotations, and you 
provided absolutely no new insights 
into a complex issue. All you did was 
fill column inches. 


PAUL KINCAID 


(Kincaid is director of the Office of 
University Relations at Southwest Mis- 
souri State University.) 


Mark Fitzgerald replies: 

In a USA Today editorial page col- 
umn Nov. 13, Traci Bauer used the 
“all or nothing” quotation in exactly 
the same context she did during her 
interview with E&P. In a conversation 
with me after this letter arrived, she 
confirmed the original account. 

The fact that SMSU has a security 
office rather than a law-enforcement 
agency strikes me as a distinction with- 
out a difference. The fact is that the 
SMSU officers have the primary 
responsibility for keeping peace on the 
campus. They report on alleged crimes 
major and minor, but those reports are 
denied the Southwest Standard and 
the community newspaper. Providing 
“information about reports” rather 
than the actual logs does not satisfy the 
student journalists — as indeed it 
would not satisfy professionals. 

The article by no means insinuates a 
cover-up of a campus rape. It was 
simply another illustration of how the 
university’s interpretation of the 
Buckley Act frustrates news coverage. 





Marketing director 


Kathryn M. Gottlieb has been 
named national marketing director of 
PR Newswire. 


She formerly was vice president/ 
national marketing manager of Inte- 
grated Resources Inc. 
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Truelsen telephoned Curtola for his 
response and printed it in her column. 
“I wanted to make my point,” Cur- 
tola was quoted as saying, “but I 
thought people would just say, ‘Oh, 
Rich Curtola is a supporter of [former 
Councilman] John Moore’s, so that’s 
where he’s coming from.’” 

Exline said Curtola told her he did 
not want his name in the paper 
because he is the brother of former 
Mayor Terry Curtola. 

“Mrs. Exline is kind when she calls 
it a nom de plume,” Truelsen wrote. 
“Truly, it’s a series of lies. He listed 
someone else’s address — causing 
them annoyance — and when 
phoned, whoever answered the 
phone continued the lie. 

“Mrs. Exline, myself and everyone 
else in the public eye must put [his or 
her] name and reputation behind [our] 
opinions. It’s integrity of honesty that 
makes an issues forum credible. 





Bogus names hurt the forum. Opin- 
ions get diluted when folks won’t 
stand behind them.” 

Truelsen vowed to be “even more 
vigilant about verification but, if one 
of them slips by us, remember: We’ll 
hunt you down like an animal and 
write a-whole Sunday column about 
you.” 

Truelsen’s column drew two letters 
praising her actions. “Let’s hear it for 
editor Colleen Truelsen and her ‘bird 
dogs’ in tracking down a culprit who 
didn’t want to use his own name ona 
letter to the editor,” wrote resident 
Wendell Roosa. “I concur. It merits 
the effort, otherwise the column 
could turn into a poison pen depart- 
ment.” 

Roosa also criticized Curtola for 
resorting to “a nom de plume on such 
a mild subject unless he is totally 
lacking in belief in his own opinions. 

“Or did he think Gloria Exline’s 
world would come crashing down if 
he revealed his identity? If so, I think 
he has an exaggerated opinion of his 
influence.” 


The Fulton Sun 
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To Stauffer Media of Warren, Ohio 


We are proud to have served as the broker for the 
Waters family in this transaction. 
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By Jim Rosenberg 


The newsprint suppiy-demand 
imbalance notwithstanding, Ameri- 
can Paper Institute president Red 
Cavaney called 1989 “another strong 
year in the paper industry.” 

In spite of year-to-year differences 
or changes for the U.S. industry over- 
all, “longer-term growth patterns 
remain relatively stable,” said API 
economic and financial services vice 
president Richard Storat, addressing 
a conference called to report his 
group’s annual capacity survey for 
the U.S. paper industry. 

The U.S. share of paper and paper- 
board capacity was expected to hold 
at its current 30%. Market pulp 
exports exceeded imports for the first 
time in 1988 and, according to API, 
recent figures show exports up 25% to 
Japan alone. 

According to API economist Benja- 
min Slatin, the industry overall main- 
tained productivity levels in a time of 
flat production and, added Storat, 
that has “also translated into declin- 
ing unit labor costs. 


Recycling efforts 


Not surprisingly, the 1989 annual 
capacity survey took special note of 
waste paper, with papermakers’ plans 
indicating “increased reliance on 
waste paper as a raw material.” 

Cavaney said waste paper use is 
“expected to grow twice as fast as 
that of wood pulp during the survey 
period,” averaging 5.9% annually for 
1988-92 (6.2% for 1990-92) and “‘sub- 
stantially exceed[ing] the level con- 
templated by producers in last year’s 
survey.” 

He added that “implementation of 
major recycling projects” now in final 
planning may bring about even higher 
future consumption. 

The survey shows that while waste 
paper consumption totaled almost 
20.9 million tons last year, almost 25 
million tons are estimated to be used 
in 1992 “if the industry operates at 
capacity that year.” 

Waste paper would increase manu- 
facturing share from 25.4% to 27.2% 
over the same period. 

Storat said that “since last 
year... the industry has increased 
its planned 1991 consumption of [all] 
waste paper by 714,000 tons,” which 
he said was a gain of 3.1%, mostly in 





corrugated containers, newspapers 
and high-grade deinking and pulp sub- 
stitute grades. 

“Even though recyclable paper has 
been the most rapidly increasing fiber 
source during the recent past, this 
year’s findings confirm yet a further 
acceleration of that trend,” said 
Storat. 

Including forest and mill residues, 
he said more than half the industry’s 
production is derived from secondary 
sources, a share that is expected to 
rise to 56.1% by 1992. 

He further noted that 80% of the 
tissue capacity increase will use 
waste paper and that “producers of 
recycled paperboard have doubled 
the amount of new capacity they plan 
to bring on line during the three future 
years.” 

Overall paper capacity growth 
would likely average 3.3% yearly 
compared with 2.9% growth for the 
last decade, according to Storat. 





The future of paper 


Survey looks at U.S. paper industry through 1992 


time when Canada has its own capac- 
ity build-up, Cavaney said the U.S.- 
Canada free-trade agreement pro- 
vided for working groups that would 
iron out any problems left unresolved 
when the treaty was signed. 


He said those groups are just now 
addressing the issues, but that if they 
remain unsettled, any one of them 
could nullify the agreement. He 
added that it was still too early to 
determine what effect a rise in 
recycled newsprint use in the U.S. 
would have on Canada’s newsprint 
makers, who are farther removed 
from areas of greatest newspaper use. 


Newsprint numbers 


U.S. newsprint capacity of over 6% 
million annual tons in 1989 is 
expected to rise to more than 7% mil- 
lion tons annually in 1992, for an aver- 
age annual growth rate of 5.1%, a 
percentage point higher than the aver- 
age annual growth for all the 1980s. 





The survey shows that while waste paper 
consumption totaled almost 20.9 million tons last 
year, almost 25 million tons is estimated to be used in 
1992 “if the industry operates at capacity that year.” 








Discussing newsprint recovery 
rates and use, API vice president of 
paper James Hutchinson said that 
50% recovery-recycling of old news- 
paper yields about 20% use in 
recycled newsprint, a level that pro- 
vides satisfactory strength. 

He said that in the unlikely event 
recovery reached 90%, too much old 
fiber would be reused, sheet strength 
would decline and the export market 
could be damaged. 

(Newsprint has come in for its 
share of the recycling spotlight, but 
during the report on the survey the 
absence of pressure from states to 
recycle corrugated products was 
noted. It was pointed out, however, 
that 48-50% of all corrugated boxes 
used in the U.S. are already being 
collected and that the percentage is 
expected to rise.) 

Asked whether API had developed 
a strategy to deal with Canadian 
provinces that pour huge sums into 
their country’s paper industry at a 





Contributing to the growth are 
three new paper machines that were 
to come on stream last year and 
two others planned for 1990 and 
1991. 

API also reported that the Cana- 
dian Pulp and Paper Association 
capacity report from last April pro- 
jected an increase of over 1.6 million 
tons of newsprint capacity at Cana- 
dian mills, which would raise their 
total capacity to almost 12% million 
tons in 1991, for an annual average 
growth rate of 4.7%. 

In 1988 and 1989, old newspapers 
contributed 4.1% of the total fiber 
consumption in paper and paperboard 
manufacture. The survey shows that 
level is expected to rise to 4.3% in 
each of the next three years. 

Newsprint manufacturing con- 
sumed over 1.4 million tons of old 
newspapers in 1988 and just short of 
1.5 million tons last year. By 1992 
consumption is expected to top 1.9 
million tons. 
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TECHNICAL BRIEFS 








PAGE members get 
patronage refunds 


PAGE Co-op distributed more than 
$84,000 in patronage refunds to mem- 
bers, who are equity owners of the 
nonprofit purchasing cooperative for 
independent daily newspapers and 
privately owned groups. 

Of a net margin of $155,000 for 
1988-89, 90% of the $94,000 in allo- 
cated earnings were approved for 
cash distribution by PAGE directors. 
Refunds reflect the ratio of a mem- 
ber’s purchases to total PAGE pur- 
chases for the fiscal year. 

Cooperative purchases for the fis- 
cal year exceeded $37 million, up 
more than 21% from the previous 
year. The Wayne, Pa.-based coopera- 
tive now includes 157 publishing 
facilities in 35 states, including 122 
daily newspapers, with circulations 
ranging from 6,000 to 150,000. 


XyWrite and Cervo 
are upgraded 
by Xyquest 


XyWrite IV was unveiled by 
Xyquest Inc. at the Seybold Com- 
puter Publishing Exposition. 

The new version lets users view a 
document’s page layout, including 
fonts and graphics, and perform 
WYSIWYG editing. New font defini- 
tion and type-size commands were 
also added to the PC-based text-pro- 
cessing program. 

The expanded graphics feature 
allows users to import scanned 
images, graphics and illustrations into 
a document for on-screen display. It 
will initially accept graphics in 
ASCII, HPL, TIFF and PCX file for- 
mats, with other formats to be added 
later. Placement of graphics is con- 
trolled by specifying size, location, 
scale and crop area of an image. 

Building on the recently added A 
La Carte feature, Xyquest said users 
can now toggle between the command 
and menu interfaces with a single key- 
stroke, with extensive help available 
in both interfaces. List price is $495. 
Shipment is expected early this year, 
with a network version to follow. 

The company also announced the 
promotion of Craig Cervo to vice 
president of development. He reports 
to Xyquest chairman David Erikson, 
who said that while Cervo continues 
to oversee new product development, 
he will also manage migration to other 





operating systems and hardware plat- 
forms. 

Prior to joining Xyquest, Cervo 
was engineering vice president at 
Interleaf Inc., where he managed 
efforts to adapt its products to various 
computer systems. He had earlier 
been one of the original Atex software 
engineers and later was named Atex 
software manufacturing director. 


GMA installs 
systems in U.S. 
and Europe 


Times Publishing Co. (Erie Times 
and Morning News) is installing an 
“Integrated Inserting System” using 
Graphic Management Associates’ 
News-Grip Single Gripper Conveyor 
delivering main jacket products up to 
160 pages from the press to the pocket 
of two SLS-1000 inserters. 

It includes the computer-controlled 
Package Monitoring System (PMS) 
for zoning, product control and 
reporting. 

The two inserters will be initially 
configured with nine and 17 hoppers, 
with the capability of upgrading to 
more than 30 hoppers to meet future 
needs. 

Two additional SLS-1000 systems 
with PMS have been ordered by the 
San Francisco Newspaper Agency. 
The initial, expandable configuration 
will be with eight hoppers each. These 
second and third systems will be 
installed in SFNA’s newly expanded 
Army Street facility. 

The Repository, Thomson group’s 
Canton, Ohio, paper, will put an SLS- 
1000 inserting system into its new 
facility early next year. Consisting of 
two SLS-1000 inserters, News-Grip 
conveyor and Package Monitoring 
System, the system will be configured 
with nine and 13 hoppers, expandable 
to more than 30 hoppers. 

Thomson Regional Newspapers’ 
Thames Valley Newspapers Ltd. also 
ordered two SLS-1000 inserting sys- 
tems, the 11th GMA inserting system 
for the U.K. regional group. Installa- 
tion is under way. The sale was made 
through Sweden’s Wamac AB, 
GMA’s European marketing and 
sales representative, which also sold 
an SLS-1000 system to Ostra-Sma- 
land, Kalmar, Sweden. 

By year’s end, GMA reported sales 
to four more newspapers. The Boston 
Globe purchased two more SLS-1000 
inserting systems, bringing to six the 





number of SLS-1000s at its Billerica 
satellite facility. They will be initially 
configured with seven hoppers each, 
upgradable to more than 40 hoppers 
each for future growth. Installation 
was scheduled for this month. 

Thomson’s Post Publishing Co., 
Bridgeport, Conn., ordered two SLS- 
1000 inserting systems, including 
GMA’s News-Grip Single Gripper 
Conveyor and initially configured 
with 19 hoppers each. Installation 
begins in April. 

Other installations included an 
inserting system at the Rocky Moun- 
tain News (15 hoppers) in December 
and for the Oshkosh (Wis.) North- 
western (nine hoppers) in January. 


Conn. taxes 
news equipment 


The reinterpretation of a Connecti- 
cut law will place a sales tax on for- 
merly exempt prepress and postpress 
equipment and supplies, leaving only 
pressroom purchases untaxed, 
according to the December NENA 
Bulletin. 

Reviewing the statute, state 
revenue commissioner Timothy Ban- 
non decided that beginning this year 
“the manufacturing process starts 
when the plates are put on the press,” 
said the Bulletin. Bannon agreed to 
retroactive relief on such taxes and to 
forgive all audits through Jan. 1. 

Connecticut newspapers had oper- 
ated on the assumption that a 1981 
case won by the Danbury News- 
Times set a precedent for tax exemp- 
tion of all production equipment. The 
paper had requested a hearing after it 
was billed for the purchase of a new 
front-end system, arguing that the 
new equipment was no more than a 
modern replacement for hot type. 
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ONE CORPORATION 
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TECHNICAL BRIEFS 








Fall news 
from DEC 


Digital Equipment Corp. 
announced the donation and installa- 
tion of a VAXstation 3100 running 
IEC Systems Solutions software at 
ANPA for use in researching post- 
press newspaper operations. The sys- 
tem is designed to provide increased 
mailroom efficiency through real- 
time modeling and monitoring of 
equipment. 

Digital’s Electronic Store now 
offers a biweekly publication, “Digi- 
tal’s Customer Update.” Written for 
both users and decision-makers, it 
contains technical information, pric- 
ing and availability on its latest prod- 
ucts and services. The electronic 
catalog and ordering service is 
accessed by modem from DEC-com- 
patible terminals or PCs. 

DEC most recently announced 
OS/2 capability for networks, 
expanding the range of products to 
extend its Network Applications Sup- 
port. Low end systems vice president 
Dom LaCava said OS/2 and VAX- 
ELN are now available as operating 
system choices in addition to MS- 
DOS, Macintosh, Unix and Digital’s 
VMS and Ultrix, “to meet application 
needs,” sharing “data, applications 
and resources transparently through- 
out an open, multivendor network.” 

Components include: network sup- 
port for PCs using OS/2; enhanced 
support for the DECwindows envi- 
ronment; enhanced PC Integration 
Software; an 80286-based PC; two 
VAX-based workstations; display, 
memory, storage devices, MS-DOS 
emulator software and a program to 
support SCSI peripheral devices; and 
products for lab and industrial envi- 
ronments, and for printers. 

DECnet for OS/2 (Standard Edi- 
tion) supports functioning of IBM and 
selected compatible PCs as full peers 
in DECnet networks. DEC said it 
intends to expand the resources to 
include a full range of file, disk and 
resource sharing, local- and wide- 
area network access and DECwin- 
dow support in an upcoming version 
of VMS Services for PCs. It said its 
All-In-1 Desktop Software for OS/2 
| and All-In-1 Mail for OS/2 will come 
later in 1990. 

All-In-1 products provide desktop 
devices in Digital PC LANs and 
global networks with electronic mail 
and conferencing, editing, calendar 
functions and access to All-In-1 inte- 
grated business applications and file 
cabinet. 








Digital’s recent trade-in/upgrade 
programs target owners of Digital 
VAX or Sun Microsystems worksta- 
tions, owners of older VAX and 
MicroVAX computers (system 
upgrades to newer MicroVAX 3000 
and VAX 6000 technologies) and 
MicroVAX and VAXstation board- 
level upgrades (giving users 3000- 
series performance). 

The company also introduced the 
new VAX 9000 mainframe, which it 
said is the most powerful computer it 
has ever offered. 


More Grace plates 
print flexo 
in Italy 


Shortly after installing LF 135E 
platemaking machines at La Repub- 
lica’s Bologna printer, Grace 
announced installation of two more of 
the same (Letterflex) flexo platemak- 
ing machines at I/ Corriere della Sera, 
in Milan. 

Unlike Repubblica, which was also 
flexo printed by SA.BO. in Milan, 
flexography is new for II Corriere, 
also a national newspaper, circulating 
about a million copies daily. 

The machines will produce up to 40 
photopolymer plates per night for two 
Cerutti Supernova G12D flexo print- 
ing units, which have been added to 
an existing Goss offset press to 
increase pagination from 40 to 48 
pages. The increase brings the plant in 
line with two others in Rome and 
Padua. 


MegaLink joins 
Sun-Sentinel sites 


Through Eagle BCS of Florida Inc., 
Southern Bell has provided Mega- 
Link Tl communications for News 
and Sun-Sentinel Co.’s Ft. Lauder- 
dale headquarters and Deerfield 
Beach production facility and Delray 
office. 

All offices are equipped with digi- 
tial telephone systems. Eagle BCS 
configured the voice/data network 
utilizing a ring topology, with mes- 
sages flowing one way around the ring 
from node to node. The three main 
locations are linked via three interof- 
fice MegaLink channels and six local 
channels. 

Eagle provided equipment, wiring 
and installation, which took about 
eight months. 





CPFP adds 
newsprint deinking 
at two mills 


Canadian Pacific Forest Products 
Ltd. announced it will invest $175 
million (Canadian) to produce 
recycled newsprint at mills in Quebec 
and Ontario. The two facilities are 
scheduled for completion in mid- 
1991. A furnish of old newspapers and 
magazines will come from Laidlaw 
Waste Systems Ltd. of Burlington, 
Ont. 

CPFP already uses recycled fiber in 
the manufacture of corrugating 
medium and tissue (toweling of 100% 
reused fiber). 


Pitman 
initiates ESOP 


The Pitman Co., an 80-year-old pri- 
vately held printing industry supplier 
initiated an employee stock owner- 
ship program, allocating 30% of out- 
standing stock. 

It expands a plan begun last April to 
buy stock at a discount. 

Citing several years of revenue and 
earnings growth, Pitman called the 
ESOP a reward for past performance 
and an incentive for the future. It is 
intended to provide retirement bene- 
fits in addition to existing profit shar- 
ing and pensions. 


INS adds two 
PhotoLink 
customers 


Independent Network Systems 
Inc. reached agreement with U.S. 
Newswire to deliver photos via its 
PhotoLink digital satellite transmis- 
sion network. 

Washington-based U.S. News- 
wire, used by government press sec- 
retaries and interest-group spokes- 
persons to send news releases to the 
Washington press corps and news- 
rooms nationwide, transmits photos 
to INS operations in New York City, 
where they are relayed on a 64Kb Ku- 
band satellite channel to INS-owned 
and maintained VSAT receiving dish- 
es at 51 U.S. newspapers. 

PR Newswire now also transmits 
photos over PhotoLink. PRN clients 
use the service to distribute photos 
for executive appointments, product 
introductions and special events. 
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Shop talk 


(Continued from page 56) 





Mainstream newspapers have 
tended to patronize minority political 
groups by not covering them, so they 
end up being held less accountable for 
their actions. 


For example, the Black and Puerto 
Rican Legislative Caucus tends to be 
one of the least scrutinized groups on 
the Albany political scene, either 
because the media do not care what 
the Caucus is up to or because they 
are afraid to treat the Caucus with the 
same critical eye with which they 
cover other political organizations. 

This works to the detriment not 
only of the Caucus and its consti- 
tuents but of the political process in 
general. 

In light of the lack of such ongoing 
coverage, if a paper occasionally 
depict the Caucus in gross caricature, 
it can have the effect of being inflam- 





cases they had American girlfriends 
or even wives on the side. Their 
Indian wives were multiply victim- 
ized, often being young inexperi- 
enced women away from home for the 
first time, with no independent 
incomes. Their stories were poignant, 
courageous and heartbreaking. 

The response I got when I 
approached newspapers or maga- 
zines, even feminist publications, to 
write a story was that these women 
did not comprise a sizable enough 
part of American society. Rather than 
viewing the story in broad, human- 
interest terms, editors invariably felt 
such a story would be of interest only 
to other Indian women. 

Recently, an umbrella organization 
of Indian associations in New York 
City held a first global convention of 
overseas Indians. It drew about 3,000 
of the 12 million expatriate Indians 
around the world. India has the sec- 
ond largest population of any coun- 
try, and in pockets of the United 
States Indians are a visible and grow- 
ing presence. 





Mainstream newspapers have tended to patronize 
minority political groups by not covering them, so 
they end up being held less accountable for their 


actions. 





matory. Likewise, we have to avoid 
always portraying welfare mothers in 
graphics as black or Hispanic, espe- | 
cially when that portrayal is not 
balanced by occasionally depicting a 
black woman as a brain surgeon. 

I often hear minority people com- | 
plain that there are not enough posi- 
tive images of minorities in the media. | 
As a journalist, I believe our job is 
first to tell the truth. If most members 
of a racial minority live in poverty, we | 
should not only report that but probe | 
for reasons, probe the legacy of rac- | 
ism, unemployment, etc. Yet we must | 
include occasional mention of the 
same group’s achievements and avoid 
depicting any minority group as 
monolithic in class, political perspec- 
tive or concerns. 

I should like to share an example of 
the frustration I mentioned earlier at 
not being able to get stories published 
about people considered to be margin- 
al to American society. Over the years, 
I have been contacted by Indian and 
Pakistani immigrant women who 
came to the U.S. after having 
arranged marriages back home, and 
then found themselves subjected to 
battery and extreme cruelty by their 
husbands. Often these husbands had 
been living here longer, and in some 





The conference organizers tried 
hard to attract American media, but 
only one paper turned up the whole 
week. It could have been a perfect 
opportunity to learn something about 
a growing minority group that keeps 
largely to itself but wields a great deal 
of economic power and has a virtual 


monopoly in certain industries. If. 


nothing else, it could have been a way 
to establish contacts with Indian com- 
munity spokespeople for the future. 
The press would do well to take the 
offensive rather than to cover minor- 
ity groups defensively. A series of 
articles about a new immigrant group 
in the area, their concerns and contri- 
butions, can go a long way toward 
heading off later problems in the com- 
munity. Morever, by cultivating them 
early, reporters can avoid scrambling 
to find sources when a major news- 
break involves that community. 
Instead of seeking minority peo- 
ple’s opinions only on minority 
issues, we should include them on 
such subjects as nuclear power, arms 
negotiations, biomedical research. 
We should take care to include 
minorities and women in informal 
street polls, and welcome the input of 
minority representatives on such 
issues as how they would like to be 





addressed. 

It may be all the same to you 
whether you call a person black, 
Afro-American or African-American, 
or Asian-American or Oriental; to a 
reader it can mean the difference 
between whether the newspaper is 
viewed as a friend or an adversary. 

It is important to hire minorities on 
the newsroom staff, but it is not 
enough if you do not benefit from 
their perspectives. I have had minor- 
ity friends who were hired for report- 
ing jobs simply as tokens but whose 
views and insights on minority affairs 
were not even considered. 

Be prepared to offer them support 
when they face resistance from the 
established readership. I have had 
readers express outright anger that 
my funny-sounding name was 
appearing in their local newspaper or 
that I was stealing a job away from an 
American. As a columnist, when I 
write something controversial, the 
most frequent response from angry 
readers is attack upon my nationality: 
“What gives you the right to come to 
this country and criticize us?” 

Indeed, if I were critical of only one 
group and not of others, including my 
own, they would have a legitimate 
point. However, my basic point is 
that minorities should be covered 
with the same standards you use for 
everyone else — not with single 
broad strokes, not with any special 
restraint, but equally thoroughly, 
equally critically, equally respect- 
fully. 





JOA 


(Continued from page 22) 





the remainder of the JOA, from 
acquiring any more newspapers 
which compete with the Knoxville 
dailies. 

As an alternative to dissolving the 
JOA, the suit asks the court to order 
Persis to relinquish control of the 
Journal or sell the Daily Times, and, if 
Persis remains in control of the Jour- 
nal, to amend the joint operating 
agreement to eliminate the defen- 
dants’ right to set the Journal’s adver- 
tising and circulation rates. 

The suit also seeks undetermined 
damages. 


Imprint to move 
to new offices 


Imprint Newspapers, publisher of 
14 community newspapers in greater 
Hartford, Conn., will be moving to 
new facilities at 41 North Main St., 
West Hartford, on July 1. 
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1989 
NOVEMBER 
Advertising Data 


Data on the following newspapers are pro- 
vided by MEDIA RECORDS. 

To maintain uniformity and standardized 
records for their subscribing newspapers, 
Media Records utilizes a system of classifica- 
tion whereby all display advertising naturally 
falls into one of four major classifications, 
“Retail,” “General,” “Automotive,” or “Finan- 
cial”. 

Media Records defines “National” advertis- 
ing as a combination of the “General” and 
“Automotive” classifications. For those news- 
papers subscribing to Media Records service 
levels that do not include “Retail” or “Finan- 
cial” classifications, data shown is for 
“National” (“General” and “Automotive”.) 

Data is shown in MRCS/SAU inches. 
(MRCS) Media Records conversion system 
is a methodology based upon the printed 
page area of each product of the newspaper. 


1989 1988 


FULL RUN PART RUN FULL RUN PART RUN 


ALLENTOWN, PA. 
Cail-m 
ROP Local 
Preprint Local.............. 
ROP Nationa! .. 
EEA 
Classified...... 


| RE 


95,178 3,126 
21,563 43,523 
9,017 83 
3,216 175 
48,616 
177,590 


87,474 
23,896 
7,805 
2,481 
51,309 
46,907 172,965 
Call-S 

ROP Local on... 
Preprint Local ... 


41,118 
32,722 
7,343 
9,939 
2,205 
18,996 
112,323 


Preprint National 
Financial sahil 
Classified.................... 


GRAND TOTAL... 
YEAR TO DATE..... 


285,288 
2,771,784 


Capital-e 


Preprint Locol........... 
ROP National ..... 
Financial... 

Classified 


_ aires 


Copital-S 
ROP Local............ 


Preprint National......... 
Financial... 
Classified. 


ER aren 


GRAND TOTAL... 
YEAR TO DATE 


ASBURY PARK, N.J. 
Press-e 

ROP Local ..... 
Preprint Local .. 
ROP National....... 
Preprint Nationol............ 
Financial... 
Classified... 


78,858 
29,656 
14,339 


9,987 
19,717 
1,605 


80,495 
31,386 
13,660 


9,380 
18,922 
418 
310 
5,522 1,295 
75,407 23 


206,470 30,348 


909 
113 
32,331 


*Indicates newspapers reporting figures in 
lines. 


Press-S 
ROP Local ........ 
Preprint Local ... 


ROP National ............. 


Preprint National .. 
Financial... 
Classified. 


GRAND TOTAL....... 


YEAR TO DATE 


Constitution-m 


Preprint Local. 
ROP National .. 


Preprint Locol...... 
ROP National .. 
Preprint National 


oe 9,924 


1989 


FULL RUN PART RUN 


41,359 
56,707 


43,618 
64,034 
9,172 
10,877 
6,028 
32,727 
166,456 


10,605 
4,764 
26,994 
150,353 


347,793 
3,515,839 


372,926 
3,840,295 


ATLANTA, GA. 
80,251 32,728 
43,638 
1,901 
174 
1,328 


80,327 


13,135 10,124 


4,031 
53,517 
150,934 


3,410 
59,885 
153,746 


106,460 107,949 


13,965 10,687 


3,976 
54,160 
178,561 


3,425 
62.100 


184,161 


Journal & Constitution-S 


ROP Local.................. 


Preprint Lucal.... 


36,156 
808 
13,572 
9,228 
972 
34,045 
94,781 


40,198 
1,567 
15,869 
11,866 
1,021 
40,298 
110,819 


Journal & Constitution-sat 


ROP Local .................. 


GRAND TOTAL....... 
YEAR TO DATE.... 


Sun-m 

ROP Locol......... 
Preprint Loca 
ROP National... 


ROP Local......... 
Preprint Local.. 
ROP National... 
Preprint National. 
Financial... 
Classified. 


WR i 
Sun-S 


Preprint Local . 
ROP National 
Preprint National 
Financial..... 
Classified. 


GRAND TOTAL 
YEAR TO DATE 


Record-e 
ROP Local........... 
Preprint Local. 


ee 22,421 


24,349 
2,120 1,378 

29 58 

18,635 20,616 


43,205 4,701 46,401 


467,481 
4,939,372 


300,607 
2,674,548 


495,127 
5,272,807 
BALTIMORE, MD. 


89,317 
17,451 


7,15 88,361 
36,487 16,756 
2,081 21 

4) 51 

311 5,846 
2,710 35,408 


49,345 167,533 


74,697 
8,173 


5,973 
27,572 
1,967 
4l 

327 
2,661 
38,541 


68,938 
8,245 
14,270 


5,824 
26,503 


125,705 123,780 


44,773 
37,044 
13,582 
11,860 
1,772 
38,755 
147,786 


12,318 
36,943 
2,653 


48,242 
42,089 
14,488 
12,876 
2,506 
41,062 
161,263 


958 
3,289 
56,161 


452,576 
4,383,118 


144,047 
1,152,595 


437,449 
4,353,504 


BERGEN COUNTY, N.J. 


98,495 
8,521 
13,507 
599 
4,502 
41,093 
166,717 


9,270 
22,568 
943 


94,393 
11,843 
12,019 
381 4,367 

50,266 
172,888 


1988 


FULL RUN PART RUN 


1,458 
31,993 
144 


29,175 
39,770 
3,053 


1,125 
28,587 
101,710 


29,175 
72,721 
3,053 


1,125 
28,587 


134,661 


9,850 


85,955 


1,922 
9 


2,849 
4,870 


327,196 
2,880,232 


7,061 
30,848 
1,226 


222 
3,028 
42,340 


4,485 
26,544 
974 


199 
3,026 


35,228 


12,194 
30,288 
1,921 
547 
1,270 
3,392 
49,612 


127,180 
981,408 


Record-S 


GRAND TOTAL...... 


YEAR TO DATE...... 


Globe-m 


Preprint Locol..... 
ROP National... 
Preprint National... 
Financidl......... 
Classified.. 


Ne aciiickacnchicancidibcepie 


ROP National.................. 


Preprint National 


DN saccrcatiessncccsctctin 


Classified................. 
WA acins aseopitscede 


GRAND TOTAL 


YEAR TO DATE...... 


Herald-m 
ROP Locol............... 
ROP National ... 


Preprint Local. 


ROP Nationol............... . 


GRAND TOTAL....... 
YEAR TO DATE..... 


Courier Post-e 
ROP Locol........ 
Preprint Local .. 


ROP Notional............. 
| RI eet 


Classified 
Total... 


Courier Post-S 
ROP Local............... 
Preprint Local . 


ROP Nationol.................. 


Preprint National. 
Financiol................. 


Classified... 


We ittpricnnttenoncons 


GRAND TOTAL 
YEAR TO DATE. 


Enquirer-m 


TP LOU iccssnsncessness : 


Preprint Local 
ROP National . 


OT irasconiess 
Post-e 


Preprint Local 
ROP National . 


1989 


1988 


FULL RUN PART RUN. FULL RUN PART RUN 


46,480 
26,527 64,800 
9,786 945 
11,812 79 
3,331 308 
27,687 6 


125,623 76,793 


10,655 


109,955 
813,352 


272,340 
2,842,289 
BOSTON, MASS. 
81,387 729 
19,065 
20811 28 
38 

2,720 

55,933 


160,851 19,860 


42,344 
34,518 
21,804 
12,239 

1,855 
58,813 


171,573 


13,108 
29,845 
1,672 
161 
1,153 
168 
46,107 


65,967 
544,538 


332,424 
3,342,530 


39,391 
10,180 
1,056 
51,127 
101,754 


8,471 
2,986 
8,006 64 
6,842 

195 15 
13,590 


33,248 43,749 


135,002 
1,390,717 


43,749 
441,613 


CAMDEN, N.J. 


45,653 
40,114 
7,466 
3,185 

__ 48,945 
145,363 


13,676 
11,083 
217 
127 
1,282 


26,385 


16,732 
13,586 
7,677 
10,564 
753 
15,150 
64,462 44,133 
209,825 
1,995,383 


70,518 
563,488 


CINCINNATI, OHIO 


71,043 
36,614 17,182 
10,703 116 
284 79 
3,839 132 
51,911 
174,394 


3,413 


20,922 


40,635 585 
34,222 14,925 
7,157 39 
284 
1,538 
19,876 
103,712 


127 


15.676 


53,440 
37,171 
9,630 
12,455 
5,102 
42,724 


160,522 


333,410 
3,314,908 


80,329 
18,124 


3,771 
57,395 


159,619 


45,126 
28,630 
22,606 
12,476 


3,658,364 


29,830 
19,053 
1,072 
50,405 
100,360 


5,501 
3,875 
7,446 


107 
14,014 


30,943 


131,303 
1,320,794 


51,364 
36,512 
7,765 
3,995 
50,297 
149,933 


21,291 
12,190 
6,518 
11,152 
1,938 
16,657 


69,746 


219,679 
2,154,488 


74,848 
34,432 
8,751 


3,836 
55,859 
177,726 


44,530 
31,241 
4,468 


966 
21,127 
102,332 


12,621 
55,251 
602 


776 


69,250 


115,773 


844,342 


20,845 
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Enquirer-S 
ROP Local........... 
Preprint Loca! 
ROP National 


Classified... 


YEAR TO DATE 


Plain Dealer-m 
ROP Local............. 


ROP National 


Classified 
Total............. 


Plain Dealer-S 
Preprint Local 
Preprint National. 


Classified. 
i eae 


GRAND TOTAL 


News-m 
ROP Local 


ROP Nationol....... 
Preprint National... 


Classified. 

Total........ 
News-S 

ROP Local 
Preprint Local... 
ROP National 

Preprint National. 


Financial. 
Classified... 


Total. 


YEAR TO DATE 
Times Herald-a/d 


Preprint Local 
ROP Nationdl..... 


Financial...... 


Times Herald-S 


Preprint Local 


Financial 


Post-m 


Preprint Local... 
ROP National 
Preprint National .. 
Financiol....... 
Classified...... 





j | Seana 


GRAND TOTAL...... 


Preprint Locol................. 


Preprint Nationol........ 
PI cicscesssctcackpoess 


BE MIO ean scresercctsssorsen 
ROP Nationol................... 


TRI aaa secscccescscecececencn 


YEAR TO DATE. 


Preprint Locol................. 


PO scnrssnisacssecstsnians 


GRAND TOTAL..... 


Preprint Nationdl........... 


Classified...............sccsssee- 
|e a 


GRAND TOTAL....... 
YEAR TO DATE...... 


1989 


1988 


FULL RUN PART RUN FULL RUN PART RUN 


38,144 
58,977 
8,616 


9,548 


46,146 
3,912,170 337,838 


CLEVELAND, OHIO 


83,803 
24,877 
12,425 


11,763 
20,303 
1,296 
375 
205 
6,275 
40,217 


3,504 
39,088 


163,697 


27,664 2,122 


14,431 
46 


26 


16,625 


274,439 
2,655,418 


56,842 
480,720 


DALLAS, TEXAS 
136,606 


52,528 
13,339 


14,857 
25,429 
1,051 
918 
4,259 65 
108,670 865 
315,402 43,185 


51,985 
45,819 
10,228 
12,196 
3,307 
50,237 
173,772 


71 
16,379 
1,686 


120 
996 


19,352 


_ 62,537 
456,861 


489,174 
4,697,517 


83,011 
43,268 
7,154 


6,044 
10,059 
543 


1,865 
73,771 
209,069 


WwW 
7,689 
24,446 


OEE 


ROP National.................. 
Preprint Nationdl............ 


NN sania cchcesisresicents 


112,697 14,983 


39,429 
312,249 


321,766 
3,102,784 


DENVER, COLO. 


504 
46,919 


76,677 
20,393 
17,491 
88 
4,690 
74,811 


194,062 47,511 


42,520 
48,153 
7,084 
12,461 
1,354 
25,065 
136,637 


416,695 
3,917,559 


83,765 
20,048 
12,306 


3,138 
44,364 
163,621 


27,838 
43,035 
6,438 
12,321 
940 
25,437 


116,009 


279,630 
2,738,878 


136,479 
60,768 
11,552 


3,868 
105,779 
318,446 


43,994 
51,514 


105,235 


318,822 
3,187,866 


60,673 
29,725 
15,257 


3,811 
76821 


186,287 


16,326 


49,988 
380,105 


47,599 


*Indicates newspapers reporting figures in 
lines. 


1989 


FULL RUN PART RUN 


Post-S 
ROP Locol........ 
Preprint Local. 


30,871 
13,720 
15,554 

5,350 


GRAND TOTAL....... 
YEAR TO DATE 


Rocky Mountain News-m 


Preprint Local. 
ROP National .. 
Preprint Notional 
Financial. 


Rocky Mountain News-S 


Preprint Local... 
ROP National . 
Preprint National... 
Financial.... 
Classified... 


GRAND TOTAL 


YEAR TO DATE 3,488,553 


800 
40,237 
1,668 
4,076 
36 


46,817 


51,851 


22,604 


74,455 
551,568 


FAIRFAX, VA. 


Journal-m 

ROP Local... . 
Preprint Loca 
ROP National... 
Preprint National. 


29,296 
11,139 
10,245 


1,509 
22,220 
74,409 

735,730 


GRAND TOTAL..... 
YEAR TO DATE 


11,739 


11,739 
79,764 


1988 


FULL RUN PART RUN 


26,325 
19,677 
12,798 

5,395 

1,559 
28,834 
94,588 


280,875 
2,945,669 


92,005 
27,162 
11,987 


3,606 
102,079 
236,839 


18,750 


9,746 
12,391 


3,471,993 


27,491 
14,314 
9,120 
83 
2,528 
22,335 
75,871 
788,312 


FORT LAUDERDALE, FLA. 


Sun Sentinel-m 
N/A 
16,193 
5,965 
N/A 


ROP National... 
Financial... 
Classified... 


News & Sun Sentinel-S 
ath 
ROP Nationol....... 
Preprint National. 


GRAND TOTAL 
YEAR TO DATE 


FRAMINGHAM, MASS. 


News-e 

31,680 
7,067 
6,661 
1,489 


Preprint Local. 
ROP Nationol...... 
FRR sa ccccscsncns , 


Total. 


News-S 
ROP Local ..............-00000- ; 
Preprint Local . 
ROP National .. 
Preprint National 
Financial. 


| ae ew een ; 


GRAND TOTAL....... 
YEAR TO DATE 


GREENWICH, CONN 


Time-e 

32,996 
36,468 
5,941 

154 

2,221 
21,453 
99,233 


Preprint Local 
ROP National . 
Preprint National 
Financiol..... 
Classified... 


as cists 


1,491 


27,709 
19,758 
4,616 
787 
3,696 
23,787 


80,353 


854 
28,606 
2,164 
6,479 


11,599 


10,167 


247 


10,414 


Preprint National... 
Financiel.... 
Classified... 


GRAND TOTAL....... 


YEAR TO DATE 


Courant-m 

ROP Local .... 
Preprint Local.. 
ROP National ... 
Preprint National 
Financiol....... 
Classified 


Courant-S 
ROP Locol......... 
Preprint Local. 
ROP National... 
Preprint National. 
Financidl.............. 
Classified 


GRAND TOTAL 
YEAR TO DATE 


Advertiser-m 
ROP Local .. 
Preprint Local 
ROP National . 


Preprint Local 
ROP National . 


1989 


FULL RUN PART RUN 


1,491 
159,872 


HARTFORD, CONN 
68,413 


9,907 
14,317 


50,392 
49,496 
6817 
182 
2,188 
1,435 
110,510 


3,136 
43,096 


10,737 
153,976 


167,207 


277,717 
2,230,290 2,311,960 
HONOLULU, HI 


64,110 
12,614 
10,262 
4,357 
46,109 
137,452 


67,720 
12,477 
7,845 
4,571 
40,165 
132,778 


Star Bulletin & Advertiser-S 


Oar tet... . 


Preprint Local... 
ROP National... 


Classified............... 
,. ARE ; 


GRAND TOTAL..... 


YEAR TO DATE 


Post-m 
ROP Local 
Preprint Local 
ROP National 
Preprint National. 
Financial... 
Classified... 


Preprint Local... 
ROP National... 


Classified.. 
Totdl....... : 
GRAND TOTAL 
YEAR TO DATE 


35,398 
13,725 
10,624 
8,196 
3,482 
16,018 


87,443 


357,673 
3,390,779 


HOUSTON, TEXAS 


93,006 


8,720 47,722 


79 


180,993 


30,502 
9,408 
8,455 


251,557 
2,489,060 


LAWRENCEVILLE, GA. 


Gwinnett County News-m 


ROP Local ...... 
Preprint Loca! 
ROP Nationol..... 
Preprint National... 
Financial... 
Classified... 


Wei siiseiescct craves 


51,025 
8,161 


3,227 
42,909 
108,707 


1988 


FULL RUN PART RUN 


11,781 
28,397 
5,156 
9,618 
1,472 
Ua? 
67,751 


148,104 
1,479,530 


75,109 
10,368 
15,552 


4,820 
57,636 
163,485 


30,942 
8,726 
11,414 
12,589 
2,377 
24,974 


91,022 


254,507 
2,575,646 


59,561 
21,228 
11,475 
5,106 
41,985 
139,355 


58,356 
21,024 
10,844 
5,302 
35,991 
131,517 


35,718 
19,145 
11,770 
4,281 
2,266 
19,466 


92,646 


363,518 
3,513,937 


89,042 
848 
7,156 


2,713 
59,407 


16,149 


16,149 


26,563 
266,238 
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1989 1988 


FULL RUN PART RUN 


10,795 
37,381 
4,195 


268 

7,290 

59,929 

GRAND TOTAL 
YEAR TO DATE 


188,858 
1,366,897 


LONG ISLAND, N.Y. 


47,106 57,317 
16,374 
7,588 
43,493 
124,772 


22,706 
22,170 
8,749 
12,031 
368 
18,464 
84,488 


GRAND TOTAL 
YEAR TO DATE...... 


209,260 
2,574,208 2,129,399 


LA LONG BEACH, CALIF. 
Press Telegram-m 
ROP Locol...... ee N/A 
8,130 


2,192 
N/A 


10,322 


GRAND TOTAL....... 
YEAR TO DATE 


Herald Examiner-m 
29,774 
4,270 
11,337 
944 
26,590 
72,915 


4891 
964 
6,283 


129 
7,081 
19,348 


GRAND TOTAL 
YEAR TO DATE 


92,263 
925,986 


34,733 
27,253 
2,350 
964 
495 4,232 
64,284 
197,902 


71,082 
47,569 
10,735 


242,614 65,795 


*indicates newspapers reporting figures in 
lines. 





FULL RUN PART RUN 


1989 1988 


FULL RUN PART RUN FULL RUN PART RUN 

Stor-Tribune-S 
16,775 
26,053 


7,281 15,214 
27,533 
6,276 
Preprint Nationol............ 11,011 
Financial... Ka i 406 


10,237 Preprint Local. 


ROP Nationol....... 


10,237 


GRAND TOTAL 
YEAR TO DATE...... 


287,640 
2,952,710 


37,929 
3,327,622 498,934 
Times-m 

183,051 
27,214 
32,239 


176,822 

37,106 
— GRAND TOTAL 
8,090 
78,743 


10,397 

72,634 
325,517 sissy Wiles 
ROP Local....... 
Preprint Local. 
ROP National . 
Financial. 
Classified... 


53,921 
23,999 36,377 
23,229 2,705 
12,102 79 
1,500 972 
47,145 48,027 
161,896 114,662 


Preprint National... 
Financial 


GRAND TOTAL........ _ 493,701 
YEAR TO DATE 4914015 


_ 487,413 
5,071,852 


416,441 
4,011,759 


LA/TORRANCE, CALIF. 

Breeze-e GRAND TOTAL 
NA 

7,490 
Preprint National .. 
Financial... 
Classified... News-m 
ROP Local 
ROP National... 


Preprint National. 
Financial. 
Classified. 


PR acne 


GRAND TOTAL....... 
YEAR TO DATE...... 


GRAND TOTAL 
YEAR TO DATE. 


Sentinel-m 
ROP Local....... 
ROP National .. 


GRAND TOTAL.. 
YEAR TO DATE. 


Times-m 
ROP Local 
ROP National 
Financial... 
Classified... 
GRAND TOTAL 


YEAR TO DATE...... 


51,333 
483,498 


MINNEAPOLIS, MINN. 
Star-Tribune-a/d 
57,061 
35,654 
12,947 
593 
3,327 
29,520 


18,680 
20,891 


GRAND TOTAL 


131,965 YEAR TO DATE 


YEAR TO DATE 


YEAR TO DATE...... 


1989 1988 


FULL RUN PART RUN FULL RUN PART RUN 


25,125 
62,132 


27,006 
60,719 
8,503 7813 
11,285 12,204 
809 1,553 
35,650 38,261 
143,504 147,556 


10,747 
1,352 
90 


11,555 
711 
175 
11,976 


25,417 


11,365 
23,554 


304,938 
3,117,150 


73,274 
575,463 


306,160 
2,911,936 


NEW BRUNSWICK, N.J. 


46,841 
31,006 
6,808 
1,858 
33,453 
119,966 


3,983 


23,268 
47,382 
5,369 
400 
1,284 
16,300 
94,003 


213,969 
1,816,731 


18,240 


22,223 
119,315 


NEW YORK, N.Y. 


74,587 
13,799 
2,528 
9,927 
100,841 


44,179 
14,919 

2,543 
13,990 
75,631 


18,038 
2,119 
11,758 
10,598 
200 
5,187 
47,900 


123,531 


ree 1,307,418 


39,399 
17,846 
2,726 
5,008 


TR sissstintctececesinteanhdanee 


358,353 
3,782,875 


181,482 
1,569,671 
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FULL RUN PART RUN FULL RUN PART RUN FULL RUN PART RUN FULL RUN PART RUN FULL RUN PART RUN 


NEWARK, N.J. ORANGE COUNTY, CALIF. 
Star-Ledger-m Register-a/d 
120,958 22,193 131,487 , 36,411 (167,043 
16,041 472 ‘16,112 “ae 42,575 57,865 
3,869 552 6,699 a 19,321 
73,659 4617 __79,180 int National... 513 
214,527 27,834 233,478 } Mane. 209 7,064 
128,895 
380,188 
= : pon GRAND TOTAL 
—- IN | YEAR TO DATE... 
Preprint National............ 11,459 ; 3 f Register-S 
Financial...... fo y i ROP Local scctecnseevcessosecsee 
Classified..... me i i Preprint Local Post-Gazette-m 


GRAND TOTAL 
YEAR TO DATE 4,231 823 


OAKLAND, CALIF. GRAND TOTAL 
Tebune-en YEAR TO DATE 
cil 36,542 
Preprint Local .. ee 6,760 
ROP National... 
Preprint Nationa 
Financial...... = F 
\ " 
Classified... i i oo 


PHILADELPHIA, PA. 


iting 101,928 , 
ee eR B , i 14,936 7,472 
17,727 13,787 
5,960 
51,524 


ROP National... = ’ y i : ws 
Preprint National... 
Finencidl..... 
‘ 43,190 
Classified... 9,651 , ae 5,162 
40,613 ‘ i , 8,127 
GRAND TOTAL 119,982 * / ae ‘ 24,979 


YEAR TO DATE...... 1,252,162 379; , 83,378 


Tribune-S 


GRAND TOTAL 
YEAR TO DATE...... 











The American Society of Newspaper Editors will hold its annual confer- 
ence in Washington, D.C., April 3-6 and Editor & Publisher’s March 31st 
issue will be there! 


Your ad in E&P’s March 31st issue will reach the top Newspaper Editors 


from across the United States and beyond. This is their biggest confer- 

ence of the year and it is well attended by newspaper editors who reg- 

ularly read and receive E&P. There is no better way to get your advertis- 
ing message across than to advertise in newspaper editors’ own trade 

magazine — Editor & Publisher! 

Call your local ESP representative today to reserve your 

advertising space! , 

Closing dates: Space-3/21 Material-3/23 Me 11i\\ | 
. New York: 212 + 675 + 4380 Chicago: 312 + 461 - 0041 yb 3 


Los Angeles: 213*382°6346 San Francisco: 415 - 421 - 7950 
Toronto: 416 + 833 » 6200 


0 The 
FAP Editor & Publisher 137 2 *.. 
MSM 11 West 19th Street « New York, N.Y. 10011 + 212675 4380 ANPA Bureau 
FAX# 212 929 1259 
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Chronicle-m 


Preprint Locol...... 
ROP National . 
Financidl........... 
Classified... 

Total 

Examiner-e 
ROP Local 
Preprint Local 


Total......... 


Preprint Locol........... 
ROP National 
Preprint Nationol....... 
Classified................ 
Total 


GRAND TOTAL 
YEAR TO DATE 


Mercury News-a/d 
Preprint Local...... 
Financidl........ 
Classified... 
SERIE ner 

Mercury News-S 
ROP Local 
Preprint Local .... 
ROP National 
Preprint National 


Finoncidl......... 
Classified... 


AD nccascrcess ‘ 


GRAND TOTAL. 
YEAR TO DATE 


Advocate-e 
ROP Local................. 
ROP National............. 


Financial................0.0« 
Classified... 


Total......... 
Advocate-S 
Preprint Local .. 

Preprint National 


Financial... 
Classified... 


cece 
GRAND TOTAL 
YEAR TO DATE. 
Blade-e 
ROP National 


Classified 
,____ Seat 


Blade-S 


GRAND TOTAL.. 
YEAR TO DATE 





ROP National... 


Classified.......... See} 


ROP Local meieioiics 


ROP National... 


Preprint Locol................ 


Preprint National............ 


oe 


ROP National.......... : 


ROP Local ................2.-. 


I caicedintecrecsanecnites 


1989 1988 


FULL RUN PART RUN FULL RUN PART RUN 
SAN FRANCISCO, CALIF. 


17,252 
82,673 
1,060 
508 


142,199 101,493 


56,340 17,193 
70,209 
996 
308 


16,318 


88,706 


Examiner & Chronicle-S 


: 2,074 
ee 51,613 
167 


Fim @ncidl..................--.e+ 


53,854 


244,053 
2,068,521 


365,760 
3,671,857 


SAN JOSE, CALIF. 


105,722 
85,055 
15,651 

5,404 

112,453 

324,285 


112,724 
93,887 
18,595 

5,602 

106,107 

336,915 


35,375 
66,032 
12,198 


37,736 
75,558 


1,322 
36,953 
162,744 


. 487,029 


4,802,457 4,919,955 


STAMFORD, CONN. 
42,701 


39,309 
, 7,033 


43,629 
29,636 
4838 
787 
4,277 
29,856 


113,023 


17,349 


2,467 
22,860 
114,370 


17,349 


12,221 
32,082 
5,226 
10,981 
905 
9,713 


71,128 

185,498 25,842 

.-- 1,636,551 268,235 
TOLEDO, OHIO 


15,667 


8,493 


N/A 
7,126 
N/A 
N/A 


7,126 


WA 
3,033 
10,228 
N/A 
N/A 


13,261 


2,439 
9,771 
N/A 
N/A 


12,210 


20,387 
. 203,793 


19,344 
226,352 


*Indicates newspapers reporting figures in 
lines. 


1989 


FULL RUN PART RUN 
TRENTON, N.J. 


Preprint Nationa! 
Financial 
Classified... 


ROP National . 

Preprint National... 
Financicl.... etait 
Classified... 


WON entice ; 


GRAND TOTAL..... 
YEAR TO DATE...... 


1988 


FULL RUN PART RUN 


WALNUT CREEK, CALIF. 


Times-m 

ROP Local .............1-+ 
Preprint Local ................. 
ROP National................ 
Preprint National 
Financiel........... 


55,458 


Preprint Local .. ee 
ROP Nationdl................... 
Preprint National... 
Financidl............ 
Classified. 


GRAND TOTAL..... 
YEAR TO DATE..... 


WASHINGTON, D.C. 
Post-m 

ROP Local......... 
Preprint Loca 
ROP National..... 
Preprint National... 
Financial... 
Classified... 


Total... 


188,357 
17,034 
23,128 


14,056 
71,895 
1,795 
1,823 
806 
531 


8,203 
73,994 


313,716 


Post-S 

ROP Locol ... 
Preprint Local... 
ROP National .. 


40,781 


GRAND TOTAL....... 
YEAR TO DATE 





Reporter-Dispatch-e 


Preprint Local... 
ROP National... 
Preprint National. 
Financial 
Classified.. 


Total..... 


18,923 
18,197 
789 
6,948 68 
26,189 


128,137 24,717 


Reporter-Dispatch-S 
ROP Local 

Preprint Local... 

ROP National .. 
Preprint National. 
Financial... 
Classified. 


25,854 
52,321 
5,456 
11,689 
1,804 
10,043 
107,167 


22,871 


22,871 


235,304 
2,235,651 


GRAND TOTAL....... 
YEAR TO DATE...... 


47,588 
265,203 


183,470 
11,500 
23,572 


11,326 
85,448 
315,316 


_ 220,641 
2,189,691 


1989 1988 


FULL RUN PART RUN FULL RUN PART RUN 








ADVERTISING DATA 
SUPPLIED BY 


PUBLISHER 








Times-Union-m 
ROP Local .. 
Preprint Local 
ROP Nationdl........ 
Preprint National 
Classified...... 


Ni ascrcipscctcisnase Ossie 


Times-Union-S 
ROP Local ..... 
Preprint Locol....... 
ROP National 


Preprint National............ 


Classified....... 


GRAND TOTAL... 
YEAR TO DATE...... 


Daily Journal-e 
ROP Local 
Preprint Local.. 
ROP National 
Classified. 


GRAND TOTAL. 


YEAR TO DATE 


Times-Gazette-e 
ROP Local......... 
Preprint Local... 


ALBANY, N.Y. 


38,659 
49,571 
6,563 


39,200 
65,846 
4,942 
270 
37,921 
148,179 


33,467 
128,260 


19,886 23,621 
69,648 

2,876 
15,710 


21,341 
133,196 


281,375 


2,579,450 2,684,211 


ANTIGO, WiS. 


17,360 
22,583 
444 
2,196 
42,583 
341,794 


15,233 
9,133 
238 
__1,908 
26,512 
293,128 


ASHLAND, OHIO 


ROP Nationdl.................. 


Preprint Nationol...... 


Classified... 
GRAND TOTAL 


YEAR TO DATE..... 


Daily News-m 
ROP Local............. 
Preprint Locol.... 


ROP Nationol............ 
Classified... 


Total 


Daily News-S 
ROP Local .... 
Preprint Local......... 
ROP Nationdl........... 
Preprint National.. 


ROR pemenen ee 


Total 


GRAND TOTAL... 
YEAR TO DATE..... 


Daily Sun-e 


ROP Local .....scccccssesseee 


Preprint Local 
ROP Nationcl.......... 
Preprint National .. 
Classified. 


GRAND TOTAL 
YEAR TO DATE... 


Banner-m 
ROP Local .. 
Preprint Local 
ROP National . 
Preprint National 
Classified 
GRAND TOTAL 
YEAR TO DATE: 


BANGOR, MAINE 


25,333 
18,694 

2,056 
16,917 
63,000 


7,810 
31,997 


743 
40,550 


8,692 
3,645 
507 
10,774 
9,056 
32,674 10,610 
51,160 
385,529 


95,674 


1,003,183 1,357,231 


BEATRICE, NES. 


14,156 
21,156 
1,032 
387 
3,916 
40,647 
403,715 


2,618 
9,546 


600 
12,764 
120,456 


BENNINGTON, VT. 


11,748 
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1989 


1988 


BINGHAMTON, N.Y. 
Press & Sun-Bulletin-m 
WO PINIE oak sche ccnccnssenie 215 
Preprint Locol.......... 10,628 
ROP Nationol.................. 1 
Preprint National... ‘ 
Classified. , 1 


10,855 


45,598 


Total 
Press & Sun Bulletin-S 


Preprint Local...... 

ROP Nationol................. 
Preprint Nationgl............ 
Classified 


Total 


13,114 


13,114 


23,969 
192,720 


161,337 
1,602,982 


GRAND TOTAL... 
YEAR TO DATE:..... 


BIRMINGHAM, ALA. 
Post-Herald-m 
ROP Local........ 
Preprint Locol................. 
ROP Nationol........ 
Classified 


FOIE scicssosieees: 


37,207 
7,492 
2,630 

37,079 

84,408 


News-e 
ROP Local......... 
Preprint Local................. 
ROP National 
Classified 


I ec kenadccaiis 


60,065 
19,069 
2,763 
48,106 
130,003 


24,230 


24,230 


News-S 

ROP Local 

Preprint Local. 

ROP Nationol...... 
Preprint Nationdl........ 
Classified.............. 


Total 


32,930 
16,554 
5,283 
3911 
24,546 
83,224 


24,230 
179,877 


GRAND TOTAL....... _ 297,635 
YEAR TO DATE....... 2,951,732 


BLOOMINGTON, IND. 
Herald Times-mS 
ROP Local .... 
Preprint Locdl................ 
ROP National .. 
Preprint National 
Classified.......... 
GRAND TOTAL. 


YEAR TO DATE 


47,664 
79,301 
1,381 
3,603 
26,914 
158,863 
1,478,331 


BUFFALO, N.Y. 
News-a/d 
ROP Local 
Preprint Locol............. 
ROP Nationa 
Classified.......... 


WUT cs ippndadicisetabnensveatis 


53,925 
4,513 
10,390 
34,023 
102,851 


10,107 


10,107 


News-S 
ROP Local ...........:.ssessesee 
Preprint Local...... 
ROP National... 
Preprint National 
Classified 


I acareesihisstonsecsncens 


26,488 
4,903 
3,814 


7,761 


2,596 


10,357 


GRAND TOTAL 
YEAR TO DATE...... 


20,464 
180,915 


147,777 
1,432,163 


CHAMPAIGN, ILL. 
News-Gazette-eS 
gi. 
Preprint Local 
ROP National 
Preprint National 
Classified..... 
GRAND TOTAL 
YEAR TO DATE 


49,331 
117,519 
1,665 
17,981 
31,977 
218,473 
2,110,770 


483 
33,282 


33,765 
106,081 





43,364 
39,431 
1,877 
72 
20,364 
105,108 


17,765 
37,905 
551 
9,765 
7,236 
73,222 


178,330 
1,718,061 


37,066 
"915 
2,761 

39,584 

85,126 


60,408 


127,904 


35,102 
16,980 
4,510 
4,382 
26,735 


87,709 


300,739 
3,036,015 


4,798 
10,137 
36,499 

101,434 


25,578 
5,248 
4,072 


11,049 
45,947 


147,381 
1,457,860 


52,179 
123,195 
3,038 
18,318 
31,324 
228,054 
2,088,432 


FULL RUN PART RUN FULL RUN PART RUN 


24,663 
230,597 


*Indicates newspapers reporting figures in 
lines. 


1989 


FULL RUN PART RUN 


1988 


FULL RUN PART RUN 


Observer-mS 


Preprint National 
Classified 


GRAND TOTAL 


YEAR TO DATE 


Daily Herald-m 


Preprint Local 
ROP Nationol..... 


Classified... 


GRAND TOTAL 


YEAR TO DATE...... 


tog Cabin-Democrat-e 


Preprint Local ... 
ROP National... 


CHARLOTTE, N.C. 


107,769 
14,934 
11,620 

7,311 
108,676 
250,310 

2,398,800 


130,383 
77,777 
1,022 

477 
44,212 
253,871 
2,192,920 


98,822 
7,781 
9,258 
8,455 

114,003 
238,319 
2,519,801 


134,383 
86,534 
668 


38,432 
260,017 
1,954,376 


CHICAGO, ILL. 
51,296 56,242 
87,843 
395 


38,020 
94,465 
452 


144,480 
1,199,122 


132,939 
1,114,478 890,080 


CONWAY, ARK. 


13,992 
22,062 
148 


Preprint Nationdl............ 


Classified.............. ane 


GRAND TOTAL.... 


YEAR TO DATE 


leader Telegram-eS 


Preprint Local 
ROP Notional 
Preprint National... 
Classified 


GRAND TOTAL 
YEAR TO DATE 


Sun-mS* 


ROP Nationol.... 


Preprint National........ 


Classified...... 


GRAND TOTAL.. 


YEAR TO DATE 


Register Guard-mS 


ROP National 
Classified........... 


GRAND TOTAL...... 
YEAR TO DATE.. 


Daily Times-eS 


Preprint Local... 
ROP National... 
Preprint National. 
Classified... 


GRAND TOTAL.. 
YEAR TO DATE. 


Star-Telegram-m 


ROP National... 
Classified 


WO cence esicanmoes 


Star-Telegram-e 
ROP Local ..... 
ROP Nationa 
Classified. 


Total... 


Stor-Telegram-S 


GRAND TOTAL....... 


YEAR TO DATE: 


we 244,657 


7,325 


hss 43,527 


460,719 
EAU CLAIRE, WIS. 


39,761 
54,004 
2,120 
11,120 
25990 
132,995 


39,222 
49,073 
1,938 
10,868 
27,511 
128,612 


42,024 


42,024 


EDMONTON, ALTA. 


49,982 
12,664 
11,630 


3 509 


32,761 
107,546 
1,140,250 


EUGENE, ORE. 


110,513 


= N/A 


FARMINGTON, N.M. 

27,711 
15,505 
1,236 
434 
5,123 

50, 
455,594 


11,919 


419,643 


FORT WORTH, TEXAS 


99,883 
7,930 
136,844 


36,340 


36,340 266,121 


65,399 
7,456 
96,754 


169,609 


63,677 
4,278 
119,298 


36,340 =: 187,253 


48,128 34,821 


34821 


107,501 
1,039,077 5,516,749 


Classified... 
Total...... 


Preprint Local... 
ROP National 
Classified 


GRAND TOTAL... 


YEAR TO DATE:..... 


Tribune-Review-m 
ROP Local...... 
Preprint Local... 
ROP National... 
Preprint National. 
Classified 


Total 


Tribune-Review-S 
ROP Local...... 
Preprint Local... 
ROP National .... 
Preprint National 
Classified.................. 


Total 


GRAND TOTAL... 


YEAR TO DATE...... 


News-m 
ROP Local 


Preprint Locol.............. : 
ROP Nationol.................. 
CRITI i sccsccsscsniecss 


GRAND TOTAL....... 


YEAR TO DATE 


Stor-m 

ROP Locol......... 
Preprint Locol.......... 
ROP National....... 
Preprint National... 
Classified.............. 


Wises scuicecscdere 
News-e 
Preprint Locol..... 


ROP National . 
Preprint National... 


Chesil nasa scsceesnes 


Total......... 


Star-S 


1989 
FULL RUN PART RUN 
FREDERICK, MD. 


54,605 
195,888 
1,851 
54,721 
307,065 


54,605 
197,232 
1,851 
54,721 
308,409 


615,474 
3,840,770 


GREENSBURG, PA. 
30,281 


25,174 
1,445 


26,192 


29,572 


86,472 26,192 


40,262 . 


66,454 
438,645 


HUTCHINSON, KAN. 


29,099 
18,632 
2,233 
15,325 
65,289 
598,635 


87,081 


87,081 
415,999 


INDIANAPOLIS, IND. 


64,088 1,13) 
4,435 
3,553 
249 
58,342 


125,983 
45,907 
3,260 


57,134 


Preprint Locdi................. 


ROP Nationdl........ 
Preprint National 
Classified 
Total... 
GRAND TOTAL 
YEAR TO DATE: 


Daily News-e 
ROP Local 
Preprint Local 
ROP Nationol...... 
Preprint National 
Classified... 


GRAND TOTA 


YEAR TO DATE 


Journal-Star-meS 
ROP Local ...... 
Preprint Local... 


Preprint National 
Classified 


GRAND TOTAL 
YEAR TO DATE 


11,037 


LINCOLN, NEB. 


65,507 
82,458 
2,342 
10,874 
36,258 
197,439 


1988 


FULL RUN PART RUN 


183,703 
1,902,078 


35,281 
15,699 

2,138 
13,440 


66,558 
496,959 


65,536 
4,325 


63,114 
133,375 


47,671 
4,441 


62,584 
114,696 


26,897 
1,988 
2,861 
4,764 

53,239 

89,749 


337,820 
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1989 1988 1989 1988 1989 1988 


FULL RUN PART RUN FULL RUN PART RUN FULL RUN PART RUN FULL RUN PART RUN FULL RUN PART RUN FULL RUN PART RUN 


OTTAWA, ILL. 
Daily Times-e 
ROP Local...... 20,236 
Preprint Local . ese” aie 
ROP National : 1,216 
Preprint National . 
Classified............ 3 7,347 
GRAND TOTAL _ 69,316 __ 2,825 
Ky. GRAND TOTAL....... ’ YEAR TO DATE 641,560 16,607 
YEAR TO DATE...... 1, ; 
24,600 PHOENIX, ARIZ. 
71,201 Arizona Republic-m 
1,750 75,716 4,155 86,436 
: Preprint Local... = 52,750 23,504 47,659 
5,235 28,628 ‘inin ROP National... ; - 7,424 
Tareas’ ‘Taaelaan Local .. ’ , Preprint Nationa 960 
a oe os ’ Be Classified . 81,524 2,167 _ 90,529 
; . 12.288 216,644 29826 233,008 
285 46,673 ae ; 27,566 
59,910 ee 
144 4 ; 158,705 ; Ee _ 74773 = 4184 78,964 
10,846 4 i 564 1,473,591 i . 52,750 23,504. 47,659 
14,913 oe , “4 7,571 
62,111 71,041 63,020 oe ae 
158,028 172,077 _ 164,528 : . 215,631 —-29,981 225,591 
1,526,610 1,470,603 1,567,042 Preprint Locol 


ROP National... 41,267 44,772 


- 38,076 41,002 
ROP National... a 4,520 3,999 
Preprint Nationol............ 13,998 13,196 


49,625 Classified 49815 53,899 
3,216 * 


147,676 156,868 


GRAND TOTAL 579,951 59,807 _ 615,467 
YEAR TO DATE 472,373 7,076,206 


MANCHESTER, N.H. 


PORTLAND, MAINE 
141,770 Press Herald-m 
ROP Local... 
Preprint Local... 
a ‘ 35,343 $ ROP Nationol........ 
GRAND TOTAL F i ; 41,134 i Preprint National... 


ional...... ; 1,276 Classified. 
TO DATE...... > 
ee iS 10,374 


MIDDLETOWN, N.Y. 


—_— Preprint Local. 
124,757 123,210 GRAND TOTAL....... X ep 


ROP Nationa 
= 117,942 a t YEAR TO DATE...... Clossified 
4 P 

21,150 24,030 , 
79,765 88,435 Register-m 
117,942 _ 312,893 Leen , oo 
is <eee 34,146 $ ROP Locol ....... 

28 Preprint Local... 


ee Preprint National. 
121,318 46,984 Classified. 
Register-S Total.... 
Rn 29,747 
1,106,525 : GRAND TOTAL.... 
"20, Preprint Local .. bs 61,236 33,516 
1 P . 
pore ROP Notional 2 2332 YEAR TO DATE...... 3,119,286 
¢ Preprint National. 16,758 1,008 
155,808 pct 16887 PROVIDENCE, R.I. 
881,890  —— f 
i Journal-m 
4,019,663 126,960 34,524 


= 57,868 15,581 
YEAR TO DATE: N/A GRAND TOTAL....... 


ee Preprint Local . 19,503 210,310 
248,278 __81,508 ROP National ...csccccsnes 6,020 
pp A 6 YEAR TO DATE...... 2,421,992 715,309 Preprint National 14,560 
Note: F modular agate | ’ ; ; 
eee eee ss CloSSified.encncmnnnee _ 34,931 1,416 


NORTHAMPTON, MASS. | EU, 

MUNCIE, IND. Daily Hampshire Gazette-e iiiine 

22,257 ‘ x — se 44,243 15,581 

2207 Preprint Local .. has 22,962 = ; Preprint Local. 8882 210,310 
1,156 F A $4 11806 ROP National .. 5,532 

11,807 ifi =: 19,822 ce 14,560 


37,427 23,252 1416 
4 GRAND TOTAL 100,555 22,962 97,196 31,908 741,867 94,67 
YEAR TO DATE 961,711 228,072 961,478 


sie 34,408 4714 36.799 
ONTARIO, ORE. Preprint Local . =o 53,547 97,482 
ROP Nationol.................. 3,898 
16,671 Preprint National 12,509 704 
31,541 : Classified. nee 17,221 
1,426 
8189 121,583 102,900 


*Indicates newspapers reporting figures in 57,827 GRAND TOTAL...... _ 321,813 586,634 
lines. YEAR TO DATE...... 3,453,304 3,829,359 
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News & Observer-mS 
ROP Local... 


ROP Local .... 
Preprint Loca 
ROP National 
Preprint National. 
Classified. 


GRAND TOTAL 
YEAR TO DATE 


Eagle-Times-e 


Preprint Locol .. 
ROP National 
Classified. 


Preprint National. 
Classified. 


GRAND TOTAL 
YEAR TO DATE 


Gazette-Journal-m 
ROP Local... 
Preprint Local .. 


Preprint National . 
Classified. 
GRAND TOTAL 
YEAR TO DATE...... 


Times-Dispatch-m 


Preprint Local .. 
ROP National .. 
Preprint National .. 
Classified. 


Preprint Locol . 
ROP National .. 
Preprint National 
Classified. 


Total... 
Times-Dispatch-S 


Preprint Local. 
ROP National .. 
Preprint National 
Clossified............. 


GRAND TOTAL....... 
YEAR TO DATE 


Press-Enterprise-mS 


Preprint Local . 

ROP Netionol .. 

Preprint National 

Classified. san 
GRAND TOTAL....... 
YEAR TO DATE....... 


1989 1988 


FULL RUN PART RUN FULL RUN PART RUN 


RALEIGH, N.C. 


99,210 91 
2,974 
11,567 
16,315 
112,278 
242,344 


104,978 
17,764 2,031 
10,176 
18,310 
132,324 
267,819 


1,120 


46,231 
7,275 
6,697 

780 

54,466 

115,449 


57,684 
6,491 
6,375 


66,898 


1,249 =: 137,448 


405,267 
4,192,652 


357,793 
3,799,985 


20,224 
171,312 


READING, PA. 


50,006 
38,165 
1,767 
41,289 
131,227 


52,643 
29,935 

2,377 
42,300 


127,255 


28,315 
15,430 

1,007 
11,250 
22,317 


80,086 


32,125 

11,665 

1,966 

11,160 

21,839 

23,139 78,755 
206,010 
2,021,063 


_ 23,139 
209,899 


211,313 
2,061,908 
RENO, NEV. 
87,012 85,673 
157,558 
3,909 
10,018 
58,446 
315,604 
3,012,087 


RICHMOND, VA. 


59,723 
37,393 
6,325 171 
158 5,320 
33,466 
137,065 


4,987 


10,478 


44,800 
36,295 
6,244 


4,987 


4,0 
30,482 


117,821 9,897 


35,490 
25,154 
1,927 
8,455 
24,190 


95,216 
350,102 
3,241,097 


RIVERSIDE, CALIF. 


26,777 


176 
22,474 
193,889 


*Indicates newspapers reporting figures in 
lines. 


‘ 


1989 1988 


FULL RUN PART RUN FULL RUN PART RUN 


SACRAMENTO, CALIF. 
Bee-mS 
19,764 19,027 


23,702 


115,306 
159,662 
18,270 
18,525 

863 _ 193,95] 
43,592 _ 505,714 
382,830 5,027,213 


Preprint Local .. 

ROP National... 

Preprint Nationol............ 

COI saciacicssceistnssc 
GRAND TOTAL....... 


YEAR TO DATE 


524,964 
5,123,064 


ST.LOUIS,MO. 

St. Louis Post-Dispatch-m 
eo 62,520 

41,141 
7,247 
52,653 
163,561 


30,575 63,590 
37,193 

6,172 
57,838 


164,793 


Preprint Local . 
ROP National .. 
Classified. 
Totol......... 


1,013 


31,588 


St. Louis Post-Dispatch-S 
ROP Locol........ = 34,819 
58,585 
4919 
11,808 
35,704 
145,835 


GRAND TOTAL 31,588 _ 310,628 


YEAR TO DATE 


SAN BERNARDINO, CALIF. 
Sun-mS 

RE CR ccna acccncecnces 
Preprint Local . 
ROP National .. 
Preprint National 
Classified. on 

GRAND TOTAL 

YEAR TO DATE 


SAN DIEGO, CALIF. 
Union-Tribune-m,eS 
266,390 
128,140 


37,346 258,082 
86,606 132,970 
1,018 47 464 
464 10,562 
9,436 _ 206,285 
134,870 _ 655,363 


982,575 6,770,692 


Reprint Local . 
ROP National . 


Classified................. 
GRAND TOTAL..... 
YEAR TO DATE 6,556,582 

SAN FRANCISCO, CALIF. 
Chronicle-m 

ROP Local 

Preprint Local 

ROP National . 


47,578 
66,160 
25,192 1,011 
52,574 
191,504 


14,588 


15,599 


40,402 
66,160 
26,713 
52,574 


185,849 


14,270 
Preprint Locol.... 
ROP National . 
Classified. 


1,005 


15,275 


29,260 
70,184 


4,749 


222 


497) 
35,845 
428,930 


GRAND TOTAL 


YEAR TO DATE...... 5,495,787 


SAN MATEO, CALIF. 
Times-e 


GRAND TOTAL 
YEAR TO DATE...... 


162,442 
1,541,933 


SANTA MONICA, CALIF. 
Outlook-e 


Preprint Local 
ROP Nationgl.... 


GRAND TOTAL....... 


YEAR TO DATE 921,826 


Star-Herald-mS 


GRAND TOTAL 
YEAR TO DATE...... 


Post-intelligencer-m 


1989 


FULL RUN PART RUN 


SCOTTSBLUFF, NEB. 


30,010 
8,939 
2,444 

392 
9119 
50,904 
486,164 


30,113 


30,309 
242,398 


SEATTLE, WASH. 


64,459 
84,928 

18,165 
1,581 
65,214 23 
147,838 86,532 


48,058 


16,695 


53,775 
118,528 


Times/Post-intelligencer-S 


ROP Local...... 
Preprint Local 
ROP Nationdl........ 
Preprint Nationa! 
Classified 


GRAND TOTAL....... 


YEAR TO DATE 


Preprint National... 
Classified. 


ROP Local...... 
Preprint Local 
ROP National... 


25,771 
55,208 
6,738 
11,954 
35,963 
135,634 


164,279 
1,112,277 


402,000 
4,081,163 


SHAWNEE, OKLA. 


38,572 

576 
10,490 
49,638 


52,377 
530,478 


SHREVEPORT, LA. 


36,059 27,298 


Preprint National... bis. 


Classified. 


GRAND TOTAL....... 
YEAR TO DATE...... 


Tribune-e 


Preprint Local... 
ROP National... 
Preprint National... 
Classified............... 


Preprint National... 
Classified... 


GRAND TOTAL 
YEAR TO DATE 


SOUTH BEND, IND. 


43,084 
40,040 
2,333 


2,208 
39,520 


520 
29,214 
114,671 


17,506 
17,420 

1,511 
15,860 520 
12,542 
64,839 


53,040 


62,583 


104,831 


770,238 


179,510 
1,630,171 


1988 


FULL RUN PART RUN 


13,671 


47,810 
105,337 


65,509 


15,422 


24,700 
3,110 
34,439 
105,285 


17,075 
24,180 

1,489 
14,820 
14,129 
71,693 


176,978 
1,615,318 
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1989 1988 


FULL RUN PART RUN FULL RUN PART RUN 
SPOKANE, WASH. 
Spokesman-Review-m 
Preprint Local . wise 
ROP National .. 
Preprint National. ; 


Preprint Local 
ROP Nationodl.................. 
Classified.............. 


RET IRS : 


Spokesman-Review-S 
ROP Local .. 

Preprint Locol................ 
Preprint Nationol....... 
Classifiied...................- 
ER ae aoe 


GRAND TOTAL 
YEAR TO DATE... 


SYRACUSE, N.Y. 
Post-Standard-m 
ROP Local...... re 
Preprint Locol............ 
ROP National... 
Classified...................-. 


47,024 20,017 46,879 
68,772 

4,084 
21,480 


141,215 


Herald Journal-e 

ROP Local .................-0-» 
Preprint Local................. 
ROP National... 
Classified... 


REESE 


Herald American-S 
ROP Local .............-.oe000 
Preprint Local... 2 
ROP Nationol................ 
Preprint Nationol..... 
Classified... 


___“ anc ESE EY 


GRAND TOTAL...... 
YEAR TO DATE... 


427,47\ 
3,976,693 


TOLEDO, OHIO. 
Blade-e 
ROP Local ................. 
Preprint Local 
ROP National...... 
Preprint Nationol............ 
See 


Total. 


58,067 
52,731 
3,118 


60,328 
44,220 
3,151 
132 
20,596 


128,427 


22,969 
136,885 


Blade-S 

| Ra 
Preprint Local .. : 
ROP Nationol.................. 
Preprint National . 
ae 


28,791 
51,912 
2,461 
15,624 
15,275 
114,063 


25,824 
63,492 


GRAND TOTAL. 
YEAR TO DATE..... 


250,948 
2,178,018 


E, CALIF. 

Daily Breeze-eS 
ROP Local 
Preprint Local .. 

ROP National ... 

Preprint National 
Classified 

GRAND TOTAL....... 


YEAR TO DATE 


103,275 
17,420 
80,224 

280,691 

2,645,725 


*Indicates newspapers reporting figures in 
lines. 





World-m 


1989 


FULL RUN PART RUN 


Preprint Local ................. 


ROP Nationol..... 
Preprint National... 
Classified.......... . 


ea cticetntaecins 


Tribune-e 


Preprint Locol.... 
ROP National 
Preprint National 


Classified.................. = 
PR eeisnhatindetitcmiten 


World-S 


Preprint Local =. 
ROP Nationdl................. 
Preprint Nationa! 
Classified 


GRAND TOTAL 
YEAR TO DATE..... 


TWIN FALLS, IDAHO. 


Times News-mS 


Preprint Local... 
ROP Nationdl..... 
Classified............. 


GRAND TOTAL..... 
YEAR TO DATE.... 


Observer-Reporter-m 


558 
15,656 
101,434 


246,064 
2,435,042 


24,725 


: b 24,725 
. 979,605 


196,677 


WASHINGTON, PA. 


FP EO a ssisinniccnc>,.. 


Preprint Local.... 
ROP National 


Preprint Nationdl.......... : 


Classified 


5 Kaela ers ee : 


Observer-Reporter-S 


OP tee oo... 


Preprint Local 
ROP Nationdl........ 


Preprint National............ 


Classified....... 


GRAND TOTAL 


YEAR TO DATE...... 


1,349,938 


1988 


FULL RUN PART RUN 


53,275 
8,020 
1,944 


31,183 
94,422 


54,435 
8,192 
1,992 


30,720 
95,339 


WICHITA FALLS, TEXAS. 
Times/Record News-mS 


Classified 


GRAND TOTAL....... 


YEAR TO DATE... 


Star-e* 


ROP Local «.................... 


Preprint Local .. 
ROP National... 
Preprint National. 
Classified 


GRAND TOTAL 
YEAR TO DATE 
*Note: Figures given in 


2,882,472 
24,949,861 
modular agate lines 


830,401 
1,364,821 
219,036 
65,213 
388,902 
2,868,373 
24,844,910 


WINSTON SALEM, N.C. 


Journal-m 


Preprint Local 
ROP National 
Preprint National. 
Classified... 


Preprint Local. 
ROP National .. 
Preprint National 
Classified... 
Total 
GRAND TOTAL 
YEAR TO DATE 


22,178 
41,955 


1,940 


66,073 


18,317 


71,348 
11,897 
3,780 


42,547 
129,572 


27,024 
9,797 
1,375 

11,636 

15,425 

65,257 

194,829 
1,831,115 








Retail 


(Continued from page 12) 





tion policy that is willing to support 
this concept, that permits us to break 
a 60-page tab into four or five individ- 
ual specialty pieces — at least cost 
efficiently.” 

Montgomery Ward spends the 
majority of its advertising dollars, 
about $300 million a year, in newspa- 
pers, but Brennan noted that direct 
mail is becoming more attractive due 
to its efficiency, and television has 
been bringing in customers. 

“Our dilemma — and yours — is 
that we want to segment and target, 
by customer type, and newspapers 
aren’t ready or willing to do that for 
ae 

Brennan said he is sympathetic to 
the fact that once made newspapers 
strong — their mass reach — is now 
a problem, but he said that retailers 
had to change and newspapers must 
do so as well, working together with 
retailers. 

He noted that “sympathy is not 
going to allow us to inefficiently 
spend millions of dollars each year if 
you can’t effectively deliver the cus- 
tomer we need to reach. 

“I believe you will need to adopt 
the very qualities that will produce 
the successful retailers of the 1990s,” 
he continued. 

“You begin by listening to your 
customers,” Brennan explained. 
“You embrace an entrepreneurial 
spirit. You invest in those capital and 
people resources that address and 
satisfy the needs of your customers. 
You aggressively market your prod- 
ucts and services to them — and you 
manage the process thoughtfully.” 


Correction 


In an E&P article about the British 
press by Brian Knox-Peebles which 
appeared in the Dec. 2 issue, some 
text on Page 22 was inadvertently 
omitted. 

The correct paragraph should have 
read: 

“However, in the U.K.., the present, 
not the future, is presenting some- 
thing of a dilemma: what has been 
created at a cost of some $3.5 billion is 
a resplendent update of a situation 
which should have been in place in the 
late 1960s. It has been a huge task 
carried out with great skill at break- 
neck speed. Managers could be forgiv- 
en for momentarily asking for a 
break, but markets are remarkably 
unforgiving and scientific progress 
remarkably unconcerned with human 
weaknesses such as fatigue.” 
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Contract 


(Continued from page 17) 





acquire two sites for new plants in 
New Jersey and on Long Island. With 
new plants and state-of-the-art equip- 
ment, Sloan said, the News will be 
able to regain lost circulation. 

But the News has stressed to its 
unions that it will not proceed with 
new plants and buying new equip- 
ment unless it gets satisfactory labor 
settlements. Sloan said the newspa- 
per intends in negotiations to strive 
for acceptable returns on the plant 
and equipment it has now. 

The News estimates that new 
plants and equipment will cost 
between $300 million and $500 mil- 
lion. 

“We're not going to invest that 
kind of money without having man- 
agement control and elimination of 
excessive abuses,” Sloan said. 

As a “good faith” gesture to its 
unions, the News has spent $45 mil- 
lion to $50 million on the purchase of 
future plant sites, he said. 

The News has a total of 3,600 full- 
time equivalents. A fact sheet pro- 
vided by the newspaper lists 2,466 
unionized employees, another 342 
exempt employees and compensation 
for part-timers, and overtime pay 
equivalent to 792 employees. 

The largest union is the Newspaper 
Guild with 799 members, followed by 
the drivers union with 688 members 
and the pressmen with 410. 

The News’ fact sheet makes it plain 
that achieving management’s objec- 
tives would mean a loss of jobs. How- 
ever, Sloan was noncommittal 
whether current management propos- 
als include buyouts of workers. He 
remarked only that past agreements 
have included such payments for 
workers who voluntarily left the 
News. 

The current contract requires 14 
people to operate a printing press on 
most pressruns, Sloan said. Manage- 
ment believes only half that number is 
needed, he said. 

The News also wants to eliminate 
the practice of “paying phantom 
workers whose attendance is faked on 
sign-up sheets by fellow employees,” 
according to the fact sheet. 

Sloan said the payments to the so- 
called phantom workers were part of 
a practice known as the “buddy” or 
“marriage system.” If one of the two 
employees who are “married to each 
other,” shows up for work, he would 
sign both names and the two of them 
would be paid for the shift, Sloan said. 

Sloan said the News pays about 
36,000 man-hours a year in “static 








overtime — pay for not working.” 

Another practice the newspaper 
wants eliminated is the system under 
which drivers receive seven days’ pay 
for only five days of work. The two 
extra days are supposed to compen- 
sate drivers for making collections on 
their routes, Sloan said. The drivers 
actually “may collect the money dur- 
ing the week” and are “paid as if they 
worked seven days.” 

The News also wants to increase 
the number of bundles loaded onto a 
delivery truck from 240 to 500, he 
said. 

“These are just illustrative of the 
type of abuses we are trying to elimi- 
nate,” Sloan said. 

Mike Alvino, president of the driv- 
ers union, did not return E&P’s phone 
calls. 

“They've always contended man- 
ning is too high,” remarked John 
Kennedy, president of the press- 
men’s union. “We’ve contended it’s 
just right. It’s essentially the same [at 
the News] as at all the New York 
papers. If they’re not making money, 
it’s their own fault.” 

Kennedy said that if the News 
“commits” to acquiring new presses, 
“Pll talk manning with them.” 

Kennedy also maintained that the 
News already has management over 
hiring, firing and overtime. 

“All the stuff they’re beefing about 
I have no control over,” he said. “I 
can’t hire anybody; I can’t fire any- 
body; I can’t control how much over- 
time they run. 

“Their idea of management rights 
is to take everybody’s contract 


Site 
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result of contaminants in the ground 
water and soil left by Cerro Corp. 

Sloan said the cleanup costs would 
be insignificant in comparison with 
the purchase price. 

Sloan added that the position of the 
two new plants would enable the 
News “to increase circulation in the 
tristate [New York-New Jersey- 
Connecticut] area by strategically 
positioning our plants where they 
are. 

He said the Syosset plant would be 
used primarily to distribute in subur- 
ban Long Island, Brooklyn, Queens, 
the Bronx and Westchester County. 
The New Jersey plant would be used 
to distribute in all of that state, Man- 
hattan, Staten Island and Connecti- 
cut. 

Sloan said if the negotiations are 
successful, approval for new equip- 
ment could come in midyear. 





and throw it in the garbage,” he said. 

Kennedy also denied any knowl- 
edge of the buddy or marriage system. 

George McDonald, president of the 
mailers union and president of the 
Allied Printing Trades Council, the 
unions’ umbrella organization, 
expressed sentiments similar to Ken- 
nedy’s. 

“If they don’t know how to manage 
the paper, what are they blaming us 
for? Management prerogative to con- 
trol the room has always been there 
by contract,” he said. “I don’t know 
why they are putting it in these kinds 
of terms. The general foreman has 
sole authority under the contracts, 
and he’s a management man.” 


Global 


(Continued from page 13) 








them about the association and 
explaining why they should be mem- 
bers, and it has written to over 50 
international newspaper organiza- 
tions offering services as a speaker or 
foreign delegate to any newspaper 
conference in the world. 

“We sincerely feel that INAME 
has to reach outward to build and 
develop its contacts in not only Eu- 
rope, but [also] in Australia, New 
Zealand and South America,” Kirk 
added. 





Reviews 
(Continued from page 13) 





liberating when imagination is 
spawned, but also tend to be restric- 
tive when the metaphors are regarded 
by viewers or readers as “narrow and 
cliché-ridden.” 

There is a discussion of the han- 
dling of drugs as a topic on sports 
pages; also a chapter on the history of 
sports in the media, going back to 
sports magazines of the 1820s and 
1830s. Back then there was an empha- 
sis on “respectable” sports, such as 
horse racing, compared with boxing. 

— Hiley Ward 


Contest gets 
1.25 million entries 


The Denver Rocky Mountain News 
said it received more than one million 
entries in its recent fall reader sweep- 
stakes, High Card. 

The contest ran Oct. 15 to Dec. 17, 
1989. 

The contest, run in cooperation 
with the Colorado Lottery, got 
1,255,000 entries in the eight-week 
time period. 
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By David Astor 


Since Bill Hoest’s death in Novem- 
ber 1988, his cartoons have continued 
with pretty much the same humor, 
drawing, reader response, and client 
lists. 

And there were six features to keep 
going, too — including the daily and 
Sunday “Lockhorns,” “Agatha 
Crumm,” and “What A Guy!” com- 
ics distributed by King Features Syn- 
dicate; the weekly “Laugh Parade” 
and “Howard Huge” cartoons in 
Parade magazine; and the weekly 
“Bumper Snickers” in the National 
Enquirer. 

So how did writer Bunny Hoest 
(who was obviously devastated by 
her husband’s death) and artist John 
Reiner (who had lost a teacher and 
friend) pull it off? 

For one thing, Bill left voluminous 
and meticulously organized files con- 
taining character descriptions, 
sketches, and numerous gag ideas. 
And about two-dozen gagwriters used 
regularly by Bill continued to submit 
their ideas, as did readers and friends. 

But a major reason for the rela- 
tively smooth continuation process 
lies with what Bunny and John did 
before Bill’s death. 

The now-33-year-old John became 
Bill’s assistant in 1986, doing inking 





Bunny Hoest and John Reiner at the 
National Cartoonists Society's Reuben 
Award weekend in Toronto last year. 


and other work on the six features. 
When Bill’s lymphoma worsened in 
1988, John took over most of the artis- 
tic responsibilities. He also had some 
editorial input, as he does now with 
Bunny. 

The 57-year-old Bunny’s connec- 
tion with the Hoest cartoons dates all 
the way back to 1973, when she and 
Bill married. It was a very close rela- 
tionship, and Bunny left her job 
teaching high school English to work 
with Bill. She handled various busi- 
ness tasks, answered reader mail, 
edited, wrote dialog and gags, and 


JOS PlAeq 





They are continuing the Hoest features 


Bunny Hoest and John Reiner talk about their work on cartoons 
such as ‘The Lockhorns’ since Bill Hoest died in late 1988 


more. Indeed, she co-created “Bum- 
per Snickers” in 1974, “Agatha 
Crumm” in 1977, “Laugh Parade” in 
1980, “Howard Huge” in 1981, and 
“What A Guy!” in 1987. 

So Bunny had the background to 
assume control over the writing of the 
features, although it wasn’t easy emo- 
tionally after her 62-year-old hus- 
band’s death. 

“The toughest part was missing 
Bill,” she said. “It’s hard to be funny 
when your heart is breaking, but you 
have to be disciplined.” 

If Bill — who created “The Lock- 
horns” in 1968 — and Bunny worked 
so closely together, why didn’t they 
share a byline on the cartoon fea- 
tures? 

“IT thought there should be one 
‘front person,’” said Bunny, “and 
Bill was doing all the art and had the 
reputation from before. Also, I 
wouldn’t have [been involved with 
cartooning] if I hadn’t met Bill.” 

But Bill always credited his wife’s 
contributions in interviews, such as 
the one he gave to E&P in 1985 (see 
that year’s November 30 issue). 

Bunny and John are certainly 
involved with cartooning now — 
often putting in over 60 hours a week 
each. “We work like dogs!” laughed 
Bunny. 

But she and John said they love 





The former editorial director of El 
Nuevo Herald, the Miami Herald’s 
Spanish-language daily, is writing a 
weekly column for Heritage Features 
Syndicate. 

Carlos Alberto Montaner’s “Point 
of View’/“Punto de Vista” — avail- 
able both in English and Spanish — 
discusses Latin America, foreign 
affairs, crime, education, jobs, eco- 
nomic mobility, and more. 

“We have a growing and diverse 
Hispanic community, and we feel 
Montaner’s column will help address 
the issues of greatest concern to 
Mexican-Americans, Puerto Ricans, 
Latinos, Cubans, and their sons and 








Carlos Alberto Montaner 





New columnist is available in English and Spanish 


daughters,” said Andy Seamans, 
managing editor of the Washington, 
D.C.-based Heritage. 

The Cuban-born Montaner is a 
Miami Herald columnist, former Her- 
ald editorial board member, and 
author of 13 books — including 
novels, short story collections, and 
the recent Fidel Castro and the 
Cuban Revolution. 

He is president of Playor Publishing 
Company and Firmas Press, an inter- 
national news agency headquartered 
in Madrid. Montaner has done post- 
graduate studies in Spain and Puerto 
Rico, and holds a master of arts 
degree from the University of Miami. 
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collaborating, and both expressed 
very high admiration for the abilities 
and personalities of the other during 
separate E&P interviews. 

The Long Island, N.Y.-based car- 
toonists also praised the ability and 
personality of Bill. John, for instance, 
called him a “fascinating man” with a 
“great sense of humor” who was very 
kind and helpful to young cartoonists 
despite his huge workload. 

“IT grew up on Long Island reading 
‘The Lockhorns,’” continued John. 
“It was a great thrill to meet Bill and 
become friends.” John added that 
neither he nor Bunny thought Bill 
would die so soon, and that he misses 
him a lot. 

“Under this unfortunate set of cir- 
cumstances, I’m pleased and honored 
to at least maintain [the cartoon 
features] left in my care,” said John, 
noting that he strives to duplicate 
Bill’s drawing style. 

“There’s no difference in the art,” 
believes Bunny, who said she has a 
“don’t fix it if it isn’t broken” philos- 
ophy. “I’m very pleased and thrilled 
that we are keeping the overall quality 
up. I hope that Bill somewhere is 
thrilled, too.” 

Indeed, one of the only changes in 
“The Lockhorns” since Bill’s death 
is fewer cartoons showing Leroy 

















“| WANT A GIFT TO SHOW MY WIFE 
MY APPRECIATION: :: -SHE 
IGN'T SPEAKING TO ME.” 








But speaking will resume when Loretta 
thanks Leroy Lockhorn for the gift. 


drunk. Bunny said this was requested 
by King (in an age when substance 
abuse is such a serious problem), and 
that Bill would have responded the 
same way. 

Continuing a comic after its creator 
retires or dies is a controversial sub- 
ject in the syndicate industry. “Cal- 
vin and Hobbes” cartoonist Bill Wat- 
terson of Universal Press Syndicate, 
for instance, criticized this practice 
sharply in a speech last fall at Ohio 
State University (see E&P, Novem- 
ber 4). 

John said he respects the rights of 
creators — such as “Peanuts” car- 
toonist Charles M. Schulz of United 
Feature Syndicate — to have their 
comics end when they retire or die, 
but he and Bunny noted that not all 





cartoonists desire this. 

Bunny said Bill thought it was 
“wonderful that cartoons could live 
on” and continue entertaining read- 
ers, giving their late creators a kind of 
“immortality.” 

She and John added that some car- 
toonists doa very good job of carrying 
on a comic, citing current “Gasoline 
Alley” writer/artist Jim Scancarelli of 
Tribune Media Services as one exam- 
ple. 


John said that if readers still enjoy a 
comic after the creator dies, it 
shouldn’t be taken away from them. 
He and Bunny observed that “The 
Lockhorns” continues to draw 
numerous pieces of positive fan mail, 
finish high in newspaper comic polls, 
and maintain its client list of about 500 
papers 14 months after Bill’s death. 

As for the other Hoest comics, 
John pointed out that a person 
involved in creating them — Bunny — 
is still alive. 

Bunny is a Brooklyn native who 
earned a B.A. in English literature at 
Adelphi College and a master’s in sec- 
ondary education at C.W. Post Col- 
lege. She taught English from 1962 to 
1973, and has also been involved in 
community theater musicals as a 


(Continued on page 44) 








ON 


MIND YOUR READERS’ MANNERS. 


Social rites. Workplace wrongs. No one knows them better 


than Letitia Baldrige. 


Great Social Life,’ she’s prepared a street manual for social 


survival. And in her CNS column, she guides readers in all 





matters and manners of form and function. 

Call 800-445-4555* for a free sample of The Letitia Baldrige 
Column RSVP, please. 

And thank you in advance from your readers. 


Pass along the wise words and winsome anecdotes of 
America’s favorite expert on manners and relationships. We 
distribute The Letitia Baldrige column on manners once a 
week, every other week or once a month. 

In her new book, “Letitia Baldrige’s Complete Guide to a 


Post Office Box 190 + San Diego, CA 92112 
*Alaska, California, Hawaii and Canada, call collect (619) 293-1818. 
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writer, director, dancer, singer, and 
pianist. 

John — a Stony Brook University 
psychology graduate — is a self- 
taught artist who has worked for 





Marvel Comics, done illustrations for 
Newsday, assisted on the “Bench- 
ley” comic for the now-defunct 
Register and Tribune Syndicate, and 
more. “Benchley” artist Mort 
Drucker, the longtime Mad magazine 
contributor, recommended John to 





Bill Hoest. 

Bill and John also worked closely 
on National Cartoonists Society busi- 
ness. Bill was president of NCS 
shortly before his death, and John 
was editor of the organization’s 
newsletter. 





Three comics are being self-syndi- 
cated by Andrew J. Grossman and 
Scott Spencer, who use the joint pen 
name of A.J. Toos. 

As of last month, the “What It Is” 
strip was appearing in four black 
weeklies, the “Placidville” comic 
was in five small-town weeklies, and 
the “Bad to the Bone” panel was in 15 
college papers. 





ARE 
wut 








GRESSMAN/ SPENCER. 


‘Bad to the Bone’ 





Writer Grossman and artist 
Spencer have also done illustrations 
for the Washington Post and sold car- 
toons to the Saturday Evening Post, 
Cosmopolitan, McCall’s, and about 
200 other general-interest and trade 
magazines. 

Grossman — who studied at Penn 





Self-syndicated comics from D.C.-based ‘Toos’ pair 


State University — also sells gags to 
The New Yorker, writes a column on 
cartoon marketing for Cartoon World 
and Canadian Cartoonist, and pens 
poetry and fiction. 

“A.J. Toos” is based at 3912 Ingo- 
mar St., N.W., Washington, D.C. 
20015. 





ISN’T ANYBODY GOING 
To COMPLAIN ABOUT, 


OH NO? WE WOULDN’T 
THINK oF IT! 








You musT ALL LIKE 
IT THEN? 
Ry 


THE SALT AND PEPPER 
ARE DELICIOUS! “ 














THE KIDS WANT TO SEE IF YOU 
GO TO WORK BEFORE THEY DECIDE 
AGOUT GOING : 




















‘What It Is’ (top) and ‘Placidville’ (bottom).’ 





An assistant news editor at Knight- 
Ridder/Tribune News Information 
Services (KRTN) has charged that she 
is receiving a smaller salary than male 
co-workers with less experience. 

Leslie Lapides — who sued 
Knight-Ridder Inc. in U.S. District 
Court in Washington, D.C. — is 
seeking back pay, an end to “the 
unlawful discriminatory employment 
practices,” and more. 

The lawsuit, filed by the D.C. firm 
of Bernabei & Katz, notes that 
Lapides was hired as a KRTN assis- 
tant news editor in July 1988 at a 
salary of $30,000. 

About a year later, says the suit, 
Lapides learned that a male assistant 
news editor had been hired by KRTN 








in July 1988 at a salary of $36,000 and 
that another male co-worker who 
“performs equal work” was also 
being paid more than she. 

“When journalists perform the 
same job, they should be paid the 
same,” attorney Debra Katz told 
E&P during a January 11 interview. 

The suit — which says Lapides’ 
rights were violated under the U.S. 
Equal Pay Act and D.C. Human 
Rights Act — added that the “illegal 
discrepancy in pay” continued after 
Lapides complained to her supervi- 
sor. 

And the suit states that Lapides has 
more journalistic experience than 
both of the aforementioned males at 
the D.C.-based KRTN news service. 





A sex-discrimination lawsuit is filed over KRTN pay 


Lapides, who still holds the assis- 
tant news editor position at KRTN, 
has been employed as a journalist 
since graduating from the University 
of Chicago over 10 years ago. Katz 
said Lapides was a reporter at the 
Elyria (Ohio) Chronicle-Telegram 
from 1979 to 1981, a reporter for the 
Kentucky Post from 1981 to 1983, a 
copy editor at the Fort Wayne (Ind.) 
Journal-Gazette from 1983 to 1984, an 
editor at Knight-Ridder Financial 
News from 1985 to 1987, and an assis- 
tant city editor at the Journal News- 
papers in Virginia from 1987 to 1988. 


In a six-page response to the 
Lapides suit, Knight-Ridder denied 


(Continued on next page) 
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“that the salary differentials com- 
plained of by Plaintiff are inequitable 
or unlawful.” It added, “The salary 
differentials complained of by Plain- 
tiff are based upon factors other than 
sex. 

Also, it was stated that “Knight- 
Ridder at all times acted in good faith 
and did not engage in outrageous con- 
duct or act in a willful or malicious 
fashion.” 

Michael J. Bartlett — a D.C.-based 
Verner, Liipfert, Bernhard, McPher- 
son and Hand attorney who signed 
the Knight-Ridder response — 
declined to comment further when 
contacted January 11. 

—David Astor 


News about awards 


Los Angeles Times Syndicate colum- 
nist Roger Simon received first-place 
honors in Gallaudet University’s 1989 
Journalism Awards, which recognize 
those who depict deafness and deaf 
people accurately. 

Another LATS creator, Paul Con- 
rad, was second from a field of about 
140 entrants in the 1989 John Fischetti 








Presidential air apparent? 


Award Competition (see E&P, 
December 23). He finished the high- 
est among syndicated entrants. 


A return to building 


New York Times Syndication Sales 
Corporation staffers returned to their 
Manhattan headquarters this past 
week after the restoration of various 
services knocked out by a water main 
break (see E&P, January: 13). 





Fleece awards cited 


United Feature Syndicate columnist 
William Proxmire recently did a col- 
umn recapping some of the worst 
squandering of taxpayer monies dur- 
ing the 1980s. 

The former U.S. senator’s “Gol- 
den Fleece Award” went to the Corps 
of Engineers for spending $33 million 
to pump sand onto 10 miles of posh 
Miami resort beach, the Army for 
spending $6,000 on a document 
explaining how to buy a bottle of Wor- 
cestershire sauce, and others. 

Proxmire also gave out merit 
awards to federal agencies for respon- 
sible spending. 


A LATS clarification 


A story about Los Angeles Times 
Syndicate management changes in the 
January 6 E&P should have noted 
that Don Michel will continue “edit- 
ing of the columns he presently 
edits.” 

Steve Christensen will have 
“responsibility for both the editorial 
and production departments” in his 
new executive post. 








CALIFORNIA 


Newspaper Publishers 
Conference 
San Diego, CA 
February 15-18 


Extra dist. of 2/10 issue 
Closing dates: 
space-1/31 copy-2/1 


LOCATION - LOCATION - LOCATION 


INLAND 


Daily Press 
Conference 
Tarpon Springs, FL 
March 4-7 


Extra dist. of 3/3 issue 
Closing dates: 
space-2/21 copy-2/23 


GREAT LAKES 


Newspaper Production 
Conference 
Windsor, Ontario 
March 3-5 


Extra dist. of 3/3 issue 
Closing dates: 
space-2/21 copy-2/23 





Ad space in E&P is considered “prime real estate” when it comes to reaching people in the 
newspaper industry. It is especially true when you place an ad in one of our many issues that are 
distributed at regional shows. E&P will have extra distribution at the above conferences as well 
as many others throughout the year. 


Call your E&P representative today to reserve space in these regional issues and be sure to ask 
for the E&P Ad Planner which lists other important issues for 1990. 


New York Chicago 
Editor & Publisher sr hy: 


Los Angeles 
(213) 382-6346 


Toronto 
(416) 833-6200 


ig 
(212) 675-4380 (312) 641-0041 The 
11 West 19th Street » New York. NY 10011+212675 4380 ANPA . 


San Francisco Bureau 
(415) 421-7950 FAX# 212 929 1259 
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Classified Advertising 


BENEFIT FROM OUR VAST 
NEWSPAPER AUDIENCE 





FEATURES AVAILABLE 





HUMOR 


ANNOUNCEMENTS 





SENIOR HEALTH 





IN A NUTSHELL. Give your readers a 
jpo0d laugh and keep them coming back 

or more. Award-winning, 700 word 
weekly column has fans coast to coast. 
Free samples. Barbara Naness, 119 
Washington Ave., Staten Island, NY 
10314, (718) 698-6979. 


MOVIE REVIEWS 


MINI REVIEWS (Cartoon illustrated). 
Great for weekend section or entertain- 
ment pages. Camera ready. Star photos. 
Our 14th year. Cineman Syndicate, 7 
Charles Court, Middletown, NY 10940; 
(914) 692-4572. 


POLITICAL 


A political columnist need not be dull. 
This liberal columnist has a successful 
32 year track record building circula- 
tion. Exciting, unpredictable and provo- 
cative. Columns are not just about 
Washington, DC, but focus on issues 
with general appeal. Send for free 
samples, Jerry Fuchs, c/o Nobody Ask 
Me, But, 950 Peninsula Ave., San 
Mateo, CA 94401. 

















SENIOR HEALTH 

“Senior Clinic.” AMERICA’S ONLY 
doctor written column on Senior Health. 
“Excellent reader response” Rochester 
(NY) Democrat & Chronicle. Now in 8th 
year. Weekly, 600 words. Samples, 
rates-- Frank Macinnis, M.D., HFM 
Literary Enterprises, PO Box 307, 
EDMONTON, Alberta, Canada T5J 2)7. 
(403) 472-5555. 


SPORTS 


Complete coverage of CALIFORNIA 
HORSERACING Handicapping/ 
Analysis/features. Interstate wagering 
makes complete coverage a must. Over 
twenty five years experience. For 
samples/rates. Terry Turrell, 21462 
Pacific Coast Hwy 428, Huntington 
Beach, CA 92648. (714) 631-4988. 











I always view problems 
as opportunities in 
work clothes. 

Henry J. Kaiser 
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AWARDS 


AWARDS 


NEWSPAPER APPRAISERS 


COMPREHENSIVE APPRAISALS 
rendered in confidence with care for 
accuracy and detail. Established 
reasonable prices. James W. Hall, Jr., 

Jim Hall Media Services 
PO Box 1088, Troy, AL 36081 
(205) 566-7198 
FAX (205) 566-0170 


NEWSPAPER APPRAISALS for estate 
planning, tax, partnership, loan, depre- 
ciation, insurance, corporate and 
personal worth. Sensible fees. 
Brochure. Bolitho-Sterling Newspaper 
Service, Robert N. Bolitho, (816) 
932-5310, or James C. Sterling, (816) 
932-5345, 4500 Main, Suite 900, 
Kansas City, MO 64111. 








NEWSPAPER BROKERS 


Above Average 
PERFORMANCE 
SYD S. GOULD & COMPANY 
2111 Thomas Drive 
Panama City, FL 32407 
(904) 234-1117 


BILL MATTHEW COMPANY conducts 
professional, confidential negotiations 
for sale and purchase of highest quality 
daily and weekly newspapers in the 
country. Before you consider sale or 
purchase of a property, you should call 
(813) 733-8053 daytime; 
(813) 446-0871 nights: 
or write Box 3364, Clearwater Beach, 
FL 34630. No obligation of course. 

















The 1990 Gerald Loeb Awards 
for Distinguished Business 
and Financial Journalism 
Now accepting entries for the 
1989 calendar year in the 
following six categories; 

Lg. Newspapers: c. 400,000 + 
Med. Newspapers: c. 150,000 + 
Sm. Newspapers: c. under 150,000 
zine; Commentary; Beat/Deadline 
ENTRY DEADLINE: 2/15/90 
Entry forms and rules available 
by writing or calling: 

The Gerald Loeb Awards 
John E. Anderson Graduate 
School of Management at UCLA 
405 Hilgard Ave., Rm. 4250 
Los Angeles, CA 90024-1481 
Attn: Office of Communications 


| (213) 206-1877 











BUSINESS OPPORTUNITIES 


MAINE PUBLICATION FOR SALE 
Small, growing, established monthly 
magazine for sale in Maine. Here is your 
chance to get out of the rat race and 
enjoy an idllyic personal and business 
environment. Low overhead. Can be a 
Mom and Pop operation. Call David 
Rolfe at (207) 237-2773 or write D. 
Rolfe, Box X, Stratton, ME 04982. 





CONSULTANTS 


Start the New Year right! 
Let the experts at Southeast Publishing 
solve your production problems. Our 
management team has over 60 years of 
problem solving experience. Low daily 
rates, with satisfaction guaranteed. 
SOUTHEAST PUBLISHING COMPANY 
(407) 884-0432 








Classified Advertisers: If you don’t see a category that 
fits your needs, please call us at (212) 675-4380. 





BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over 600 Newspaper Sales 
ROBERT N. BOLITHO 
(816) 932-5310 
JAMES C. STERLING 
(816) 932-5345 
4500 Main, Suite 900 
Kansas City, MO 64111 


BRUCE WRIGHT, Media Consultant 
Newspaper Sales - a" 
8937 Laguna Place W 
Elk Grove, CA 98758 (916)684- 3987 


Buyers or sellers. Call Dick Briggs. 
(803) 457-3846. No obligation. 
Sales @ Appraisals @ Consultin 

RICHARD BRIGGS & ASSOCIATES 
Box 579, Landrum, SC 29356 


C. BERKY & ASSOCIATES, INC. 
Consultants @ Appraisals @ Sales 
Vast Network of Contacts 
900 N. Federal Hwy. - Suite 160 
Boca Raton, FL 33432 
(407) 368-4352 


DEAN WAITE 
Media Services Division 
Pat Thompson Company 
newspapers-shoppers-electronic media 
4050 Columns Drive, Marietta, GA 
(404) 953-0199 


Fournier Media Service Inc. 
AppraisaleBrokerageeConsulting 
John L. Fournier Jr. 

PO Box 5789, Bend, OR 97708 
Office (509) 786-4470 


FREE NEWSPAPER @ SHOPPER 
Brokerage - Appraisal 
John T. Cribb (406) 266-4223 
CRIBB MEDIA SERVICE 
Box 1220, Townsend, MT 59644 
Quality of life is why we live 
in a small Montana town. 
We lead the nation 
in free paper sales. 























NEWSPAPER BROKERS 


JAMES MARTIN & ASSOCIATES 
Suite 1000, 65 E. State Street 
Columbus, OH 43215 (614) 889-9747 


JAMES W. HALL, JR. 
Newspaper 
Sales, Appraisals, Consultations 
Jim Hall Media Services 
410 Elm St. Troy, AL 36081 
(205) 566-7198 
FAX (O05) 566-0170 


JIM WEBSTER & ASSOCIATES 
newspaper sales & acquisitions 
11325 E. Pagasus, io ‘é 150 
Dallas, Texas 752 j 

(214) 340-2266 Gia 669- 1469 


KARL WRAY, Newspaper Broker 
2420 South Ola Vista 
San Clemente, CA 92672 
(714) 492-5241 


MEL HODELL, Newspaper Broker, 
PO Box 2277, Montclair, CA 91763 
(714) 626-6440 


MEDIAAMERICA BROKERS 
Straight talk. Hard work. Resu!ts. 
Lenox Towers, Suite 1000 
3390 Peachtree Rd. NE 
Atlanta, GA 30326 
(404) 364-6554 
FAX (404) 233-2318 
TWX 9102402390 


Media Consultants, Inc. 
Brokering the Southwest 
for over 30 years - over 150 sales 
Michael D. Lindsey, PO Box 1797 ’ 
Cheyenne, WY 82003 (307) 638-2130 §& 
Robert Houk, PO Box 1584 
Tubac, AZ 85646 (602) 398-9112 


Pacific NW Newspaper Associates 
Rod Whitesmith, (206) 892-7196 
Box 4487, Vancouver, WA 98662 


PHILLIPS MEDIA SERVICES 
Newspaper Brokers—Consultants 
215 Mountain Dr., Suite 101 
Destin, FL 32541 
RUPERT PHILLIPS (904) 837-4040 
R.C. CRISLER & CO., INC. 

38 years in communications sales 
Confidential and professional service. 
Brokerage @ Consultation @ Appraisal 
Debt & Equity Placement 
GLORIA BUSHELMAN 
600 Vine Street, Suite 2710 
Cincinnati, Ohio 45202 
(513) 381-7775 


RICKENBACHER MEDIA SERVICE 
Many years solid experience selling 
daily and weekly newspapers. Contact 
Rickenbacher Media at PO Box 
792001, Dallas, TX 75379. Or phone 
(214) 380-9578. 


WAYNE CHANCEY CONSULTANTS 
PO Box 86, Headland AL 36345 
(205) 693-2619 


NEWSPAPER CONSULTANTS 


ETC.. JAMES J. BROWN 
Professional help with - Administration 
@ Acquisitions @ Operations @ Personnel 
@ Plant @ Equipment. 

35 years experience at your service. 
(214) 424-1597 


TAP your market share. Enhance news, 
color, interdepartment unity. Redesign. 
Create shopper revenues. “Hands-on” 
expertise, performance profit related. 
First critique free. Box 4425, Editor & 
Publisher. 
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ANNOUNCEMENTS 





ANNOUNCEMENTS 





NEWSPAPERS FOR SALE 


A Kansas county seat weekly, 3,400 
paid. $200,000 = $50,000 cash 
flow. $225,000 

Webster & jeseciains (214) 340-2266. 


ALASKA WEEKLIES, Two papers, web 
plant, excellent real estate. Gross 
$500,000. Priced with building, 
$550,000. Terms. 

SENIORS MONTHLY, tab, can go week- 
ly, management stay, gross $575,000. 
Fast growth, Zone 9. Sell majority or all. 
Cash, some terms. 

SOUTH DAKOTA county seat, non- 
competitive weekly. Growth market, 
gross $545,000. Terms to qualified 


buy 
SOUTH FLORIDA SUBURBAN weekly, 
tab, free circulation 30,000. $1.1 
million gross, good terms. 
For information call, write: 
ROBERT N. BOLITHO 

4500 Main, Su. 900, Kansas City, MO 
64111 — Bolitho- Sterling. 


BAY AREA WEEKLY - 500,000 price, 
25% down, circ. 3,500. Wonderful 
area. 


WESTERN COASTAL WEEKLY - 
450,000 with building, 350,000 with- 
out; 100,000 cash flow; growing; 
terms. Local real estate guide also avail- 
able for 200,000. Nice package. 


HAWAII SHOPPING NEWSPAPER - Not 
a tourist publication. This one used by 
the locals. 1989 volume 800,000; 
40% growth. 


PORTLAND, OREGON AREA WEEKLY - 
Price 255,000, 70,000 down, terms. 
Beautiful area. 


SOUTHWEST OREGON WEEKLY - 
Small town weekly with large shopper 
operation. 525,000 gross. Price 
390,000, terms. 


NORTHWEST WEEKLY - Stable agricul- 
tural area. Great climate. Perfect team 
opportunity. 250,000 price. Outstand- 
ing terms by owners. 











Other smaller papers available. 


FOURNIER MEDIA SERVICES 
Box 5789 
Bend, OR 97708 
(509) 786-4470 
FAX (509) 786-1779 


FLORIDA WEEKLIES. Unopposed. 
Profitable. Two good growth cities. 
$600K gross. Fully equiped. Well 
staffed. $800K. Terms. MILT BECKER- 
MAN, BECKERMAN ASSOC., 14001 
Miramar, Maderia Beach, FL 33708. 
(813) 391-2824. 








GOOD NEWS for the Lone Star! “The 
outlook is for steady, moderate 
growth... catching up, then surpassing 
the national growth rate in 1990 and 
91.” So says an economist in the Texas 
Comptroller's office. Now is the time to 
invest in the Lone Star State and we 
have newspapers for sale, $30,000 up, 
most owner financed. Write or call for 
list. Bill Berger, Associated Texas 
Newspapers, 1801 Exposition, Austin, 
TX 78703. (512) 476-3950. 


Kansas weekly 2,300 paid $150,000 
gross. Publisher retiring. Priced at 
gross. Terms available. 

Webster & Associates (214) 340-2266. 


NEW HAMPSHIRE weekly group with 
$1.3 million in sales. Complete plant. 
Owner is retiring. Profitable. Please 
write for details: 
L. BARRY FRENCH 
Newspaper Broker - Appraiser 
Ashlawn Road, Assonet, MA 02702 


OHIO WEEKLY GROUP gross sales 
$500,000. Tremendous growth area. 
Profitable. Priced at $550,000 includ- 
ing valuable real estate. Box 4419, 
Editor & Publisher. 














NEWSPAPERS FOR SALE 


Only newspaper in U.S. for young adults 
developing reading skills or learning 
English needs an investor, partner, or 
possibly buyer to move the paper to its 
next stage of growth. Write to Jake 
Stern, Assoc. Ed., What’s News, P.O. 
Box 21338, Washington, DC 20009. 


PRESTIGE WEEKLIES AVAILABLE 








Award-winning group for sale by owner. 
Circulation 50,000 plus. Near major 
heartland city. Will gross 20% before 
taxes and non-operating expense. 
Revenues over $1.5 million with growth 
opportunity. Facilities leased on favor- 
able basis with outstanding printing. 
Owner will finance up to 60% through 
management and non-compete 
contracts to financially responsible 
buyer. Cash requirement $750,000. 
Immediate response to serious inqui- 
ries. | won't provide data until | deter- 
mine your qualifications. Write Owner, 
Box 4431, Editor & Publisher. 


Profitable 5,000 paid weekly in growing 
east coast resort. 2 hours to 5 major 
cities. Established with legals and loyal 
readers. $115,000. Seller financing. 
Write to Box 4383, Editor & Publisher. 


Salt water weekly. Posh northeast resort 
island location. First year gross 
$400,000. Unlimited potential. Health 
forces sale at gross. Write to: Box 4384, 
Editor & Publisher. 


San Diego county weekly adjucated for 
legal ads. Last years gross $120,000. 
Priced right. Call (619) 748-7122, PO 
Box 3376, Escondido, CA 92025. 


S.E. Resort Community Publication 














A rare opportunity to acquire a high- 
quality monthly tabloid in one of the 
finest markets in the country. This well- 
established newsproduct will gross 
$275K this year. $100K bottom-line in 
1989, Ideal for editorial/advertising 
oriented couple. Outstanding quality of 
life, well-respected publication. Asking 
$325K with $100K down; owner will 
finance balance. Box 4436, Editor & 
Publisher. 


Two profitable weekly newspapers in 

rapidly growing area on Florida’s west 

coast. Well established, 8 years, steady 

growth, unlimited potential. $625,000 
ross sales. Box 4427, Editor & 
ublisher. 








Two weeklies and job shop, profitable, 
long respected, in house, growth area, 
no terms $85,000 cash. Write Box 
4378, Editor & Publisher. 


UPPER MIDWEST SHOPPER. Gross 
over $1-million and growing. Very 
profitable. Write Box 4440, Editor & 
Publisher. 


Weekly newspaper for sale, 45 years 
old, Northern NJ, legals base, 1,700 
paid circulation. $100K gross. 
Respond to: Box 4418, Editor & 
Publisher. 


NEWSPAPERS WANTED 
Considering selling your newspaper and 
have a circulation of over 4,000? Write 
Box 3755, Editor & Publisher. We are a 
small community newspaper group that 
believes in local autonomy. 


PUBLICATIONS FOR SALE 


Unique monthly publication for sale, 
So. CA area. Now grossing $115K. Sell 
for gross. $25K down. Easy to operate 
Vertical market. Lots of room for 
rowth. Ideal husband/wife business. 


ox 4433, Editor & Publisher. 


Invest in Your Future. 
Subscribe to E&P Today! 
Call (212) 675-4380 
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INDUSTRY 
SERVICES 





CIRCULATION SERVICES 





America’s leading newspaper 
telemarketing company. 
CIRCULATION DEVELOPMENT. INC. 
For brochure and information 
call toll free 1-(800) 247-2338. 





A newspaper deserves 
THE BEST 


Telephone Sales & Door Crew Company 


in the 
UNITED STATES. 
We are that 
OMPANY! 
LEVIS NATIONAL, INC. 
(201) 966-5250 


—————————— 
EQUIPMENT & SUPPLIES 
COMPUTERS 


IMAGITEX SYSTEMS 

Two (2) Imagitex Image Stations Model 
3234L. Each unit includes an Intelli- 
ose Scanner 1800, Image Processor 

lodule 5323, Display Module 9064, 
7300 Impact Base Software and High 
Speed Interface. Excellent condition, 
price is negotiable. Call William Spina 
(212) 556-1675. 











__COMPUTER SOFTWARE 


DISPLAY/390 - Ad scheduling, account 
and contract management, sales 
analysis, billing and accounts receiv- 
able - all in one software package. Rate 
chart or column-inch pricing. Nancy 
Jacobsen (415) 488-9279. 








MAILROOM 





J. BLENKARN HOLDINGS 
Canada’s foremost authority in 
circulation telemarketing 
is now available in the U.S.A. 
Jeff Blenkarn (514) 227-6478. 


KEVIN S. PAPPERT 
(313) 673-9533 


LEIBOLD INNOVATION CO. 
Specializing in small daily and weekly 
circulation department set-up and 
restructure. CALL US, WE DO IT 
RIGHT! (503) 567-4054. 


THE PHONE ROOM INC. 
“GOLD BOND STARTS” 
DAILY and WEEKLY NEWSPAPERS 
Call Today: 1 (800) 836-8140. 











1-(315) 336-3100 is the number to 
call for spare parts for your Nolan and 
Cutler-Hammer mailroom equipment. 
NOLAN PRODUCTS, Rome, NY (315) 
336-3100, FAX (315) 336-3177. 


Chesire Labeler. Diconix Ink Jetter. Ad 
Mark 2. Complete with DE-Shingling 
unit fer on-line labeling. Table and 
conveyor. Uses ma "§ tape. 30,000 per 
hour, 10 inch to 20 inch stock. 280 
hours of use. Best offer. Call Bill 
Singleterry at (209) 578-2137. 


GOOD RECONDITIONED Cheshire and 
Kirk-Rudy labeling machines with 
single and multiwide label heads and 
quarter folders. Call Scott or Jim at 
(B00) 527-1668 or (214) 869-2844. 











VER-A-FAST CORPORATION 
1-800-327-8463 





EDITORIAL CONSULTANTS 


EDITORIAL CONSULTANT 
SPORTS MARKETING 
Let SportNet and 12 years experience 
help design your next ad supplement or 
assist in your next sports promotion. 
Send all queries to SportNet, Box 991, 
Stratford, CT 06497. 





RECRUITMENT SERVICES 


NEWSPAPER JOBS AVAILABLE 
ALL CATEGORIES - We have publishers 
who are rpc | experienced, reliable, 
dedicated peop 
CONFIDENTIALITY ABSOLUTELY 
ASSURED 
Media =a Resources, 150 Coco 
Isles Blvd., Coco Beach, FL 32931. 
(800) 752-6752. Rosemary P. 
Dempsey. 





CONTINGENCY RECRUITER with 18 
years experience. 7 in newspaper opera- 
tions can recruit in all newspaper 
disciplines. Call: B.J. Abrams Assoc., 
(312) 236-2184. 


EQUIPMENT 
& SUPPLIES 


CAMERA & DARKROOM 


SQUeeze Lenses. 
Process camera-lens specialists. 
Optimize, align, focus, calibrate. 
H. Carlbom CKOptical 213/372-0372. 











COMPUTERS 


FOR SALE: Two (2) Mycro-Tek 1100 
Plus MC12003 Adtouch Display Ad 
Terminals. Fully service contracted and 
maintained, excellent condition, units 
3 and 4 years old. Price $3,500.00 
each or best offer. Contact Paul Cerny, 
Reporter/Progress Newspapers (708) 
969-0188 











TYPACK USA 

Exclusive North American Agent for 
“Hit” tying machines. Several models 
available for all newspaper mailroom 
applications. We stock parts for all 
makes of tying machines! Buy-Sell- 
Trade. GREAT prices on quality twine 
and poly-tape shipped from our ware- 
houses nationwide. Call TOLL-FREE 
1-(800) 545-5408. 


NEWSPRINT FOR SALE 


28-30 LB NEWSPRINT ROLLS all sizes 
BEHRENS International 
485 E. 17th St., Suite 400 
Costa Mesa, CA 92627-3265 
Telephone: (714) 646-5565 


PHOTOTYPESETTING 


(2) Editwriter 7770 II, HR, with 
Preview, excellent condition. $3,500 
each. (601) 649-1129 R. Buckley. 


BUY ONE, GET ONE FREE!!! SPECIAL 
SAVINGS ON OUR INVENTORY OF 
USED FILM FONTS FOR CG COMP IV/ 
EDITWRITER, MCS 8200, VARITYPER 
DISKS, ITEK QUADRITEK. CALL FOR 
PRICING AND AVAILABILITY. 

BOB WEBER. (216) 831-0480. 

FAX LINE. (216) 831-1628. 


PRINTED CIRCUIT BOARDS and Parts 
for almost all models and makes of 
typesetting machines and film proces- 
sors; at 26%. 70% off manufacturer’s 
exchange price. 

BOB WEBER. (216) 831-0480. 

FAX LINE. (216) 831-1628. 


SAVE ON PARTS, BOARDS, AND BACK 
UP TYPESETTING MACHINES. Most 
models of COMPUGRAPHIC equipment 
available. Call or fax GRAPH-X: 

HONE: (215) 797-5515 

FAX: (215) 797-8740. 


PRESSES 


6-UNIT WOOD COLORFLEX 
offset press. 45,000 PPH 1970 
vintage. Has 2 color decks and available 
now. Needs work, but priced low. 
Offered oe y By: 


913), 492. 9050 
or Fax (913) 492-6217 
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EQUIPMENT & SUPPLIES 


EQUIPMENT & SUPPLIES 


—————— 
EQUIPMENT & SUPPLIES 





PRESSES 


PRESSES 


PRESSES 





1978 HARRIS V25 8/U press with JF10 

cross perf/db! parallel folder, 125 hp 

drive, splicers, silicone, 2 pass dryer, 

break detectors. Call John Newman 
(913) 362-8888 


CARY PASTERS 
6 used, priced at $10,000-$25,000 
IPEC, INCORPORATED 
97 Marquardt Drive 


Wheeling, IL 60090 

(312) 459-9700 Fax (312) 459-9707 
COMMUNITY SSC - 8 floor, 2 stacked, 

1 UOP - 3 color, 2 SSC folders, 
1981. 1983-1985 vintages, whole or 
partial. A-1 condition. 

BELL CAMP INCORPORATED 
(201) 492-8877 


rae a LISTINGS 
cu 
Wag NNCH400, 12 units, 2 JF40, 
1984 











21 1/2” cutoff: 
Goss C150, 4-High (2) 
D.E.V. Horizon 1400 upper units (4) 


22” cutoff 
Goss Urbanite, 7 units 
Goss SSC folder, bailoon 
Super Gazette, 4 units plus satellite 


22-3/4" cutoff: 
Goss Metro, 8 units, 2 decks 
Goss Urbanite, 4 units, 3-color, 


Goss Urbanite, 4 units, 1964 

Goss Urbanite ‘1000’ series folder 

Goss Suburban 1500, 6 units, 1973 

Goss SSC, 10 units, 1 U.O.P., 2 
folders 

Goss SSC, 4 units 

Goss SC, 5 units, 1977 

Goss Community U.O.P., 3-color unit 

Goss SC folder, two available 

Harris RBC2 folder, 1976 

Harris V25, 8 units, two JF25 

King KJ8 folder 

M.A.N. UniMan 2/2, 4 units 2 decks 

TKS double width, 5 units, 1 deck 


Miscellaneous: 

Cary FP4540 splicers (3) 

MEG D200 splicers (2) 

Butler, model 3242-10 

Custom-Bilt trimmers, TK300 (2) 

Upper formers for Community, SC, 
SSC, Urbanite folders 

rs SLS 1000 inserter, 4:1, Save 


ONE Corporation/Atianta 
(404) 458-9351 FAX (404) 458-5836 


DAILY-KING, 10 co 1976-1980, 
KJ-8 folder 2:1 j jaw t 
BELL CAMP INCORPORATED 
(201) 492-8877 


DOUBLE-WIDTH COMPONENTS 

4 M.A.N. 1983-84 160 page double 
3:2 folders 

2 Double 3:2 Goss Imperial folders 
with upper formers/angle bars. (S/N 
4017 & 4030) 
INLAND penn hk MACHINERY 

TI 


CORPORATION 
(913) 492-9050 fax (913) 492- 6217 


Five-unit (1973) Goss Community press 
with community folder in excellent 
condition. 22 3/4 cut off. Can be seen 
in operation. For sale by owner 
$175,000. Call Jim (616) 929-3571 
or fax (616) 929-1251. 














GOSS COMMUNITY 
REBUILT 
Units-Folders-Parts 
GUARANTEED 


Press-Components 
Complete Presses 


Offset Web Sales, Inc. 
73 N. Sunset Dr. 
Camano Island, WA 98292 
1-(800) 343-0097 
FAX,206-387-9090 





GOSS 

7-Unit Community, SC folder, small 
daily - pristine condition 

3-Unit Community, 1967 oii, wkly. 
available now 

1-Unit Community. oil lube, weekly - 
excellent condition 

1-Unit Community, grease lub - 


recond. 
Add-on SSC Community unit “as is” or 


recond. 
6-Unit 600 Series Urbanite, available 


now 
4-Unit 500 Series Urbanite, available 


now 
Add-on Urbanite units and folders 
5-Unit 1100 series Suburban 
2-Unit Signature with folder, 22-3/4” 
2-Unit Signature with folder, 23-9/16” 
HARRIS/COTTRELL 
5-Unit V-15 A 1967 w/1F7, good condi- 
tion and available now 
6-Unit Harris V-15A 1974 w/JF7 
JF7 folders and — units 


G 

4-Unit daily King Il 1978/83 w/KJ6A 
folder, very good condition 

4-Unit News King w/KJ6, available now 

Add-on units, folders and upper formers 

MISCELLANEOUS 

6-Unit Wood Colorflex (Urbanite size) 
press, 22 3/4” cut-off, 1970 vintage. 
Available now - low price. 

Enkel splicer, ribbon deck, press drives, 
ink pumps, gluers and more. 


ARE YOU CONSIDERING 
SELLING YOUR PRESS? 
CALL THE LEADER FOR CASH! 


INLAND NEWSPAPER MACHINERY 
CORPORATION 
Lenexa, Kansas 

(913) 492-9050 fax (913) 492-6217 


GOSS 
Goss Urbanite 5 units. 
Goss Urbanite 3 color units. 
Goss Urbanite folders, roll stands, 
drives and accessories. 
Goss Suburban 1500 series unit 
Goss 1500 folder DP 
Goss Community units, folders. 
Harris V-25, 5 units, 1978. 
Harris folders, roll stands, upper 
balloon formers & drives. 
Harris V25 upper balloon former 
Goss S/C folder. 
MISCELLANEOUS 
3 Cary Flying Pasters 
Urbanite skip slitter upper formers 
1 Guilmont 1/4 folder and trimmer 
1 ATF imprinter 
1 Butler flying paster 





WANTED: Newspaper presses and 
accessories 


IPEC INCORPORATED 
97 Marquardt Drive 
Wheeling (Chicago), IL 60090 
(312) 459-9700 Telex 206766 


HOE COLORMATIC PRESS 
22-3/4” x 55", 10 units, 3:2 folder 
with double upper formers, double 
delivery and skip slitter, (4) # 10 side 
color humps, (2) # 13 side color 
humps, 1 nest of angle bars, (10) 40” 
diameter automatic RTP’s. 

BELL CAMP INCORP. 
(201) 492-8877 








PRESS 
Make your old R.T.P-'s into new 
Tension panel upgraded to 
simplified system 
Paster panel upgraded to Goss digital 


Northeast Industries, | 
(213) 256-4791 FAX (213) 256-7607 


NEWSPAPER PRESS 


REF: N114 - Harris V-15A, 5 units, 
JF-7 Folder 

REF: N115 - Harris V-15A, 8 units, 
Double Ender 

REF: N116 - Harris V-25, 8 units, 
JF-10 folder 

REF: N117 - Harris V-25, 9 units, 2 
JF-25 folders 

REF: N118 - Harris N-845, 4 units RH, 
RBC-2 folder w/upperformer 

REF: N119 - V-15A Add on units, 
rebuilt, ductor style 

REF: N120 - V-25 Add on units, 
rebuilt or as is 

REF: N121 - Custom built 300, 3 Knife 

trimmer 

REF: N122 - Fairchild (NewsKing) 2 
units, 1 folder 

REF: N123 - Color King, 7 units, 1 
folder 

REF: N124 - Fairchild (Color King), 
heatset, 5 units. 


These press systems and components 
are owned by EGS Americas, Inc. and 
are available “AS IS” or completely 
rebuilt. 


EGS AMERICAS Inc. 
90 Washington Street 
Dover, NH 03820 
Tel: (603) 742-4969 
FAX: (603) 742-0535 


Press 22 3/4” 





GOSS 

— Community SC, 7 units, 1974-76 
— Community, 3 units, 1972 

— Community SSC, 11 units, 1981-85 
— Suburban, 9 units, Urbanite folder 
— Metro, 2 add on units 

— Metro, 2:1 folder 

HARRIS 

— N-845-6 units, RBC-2, 1974 

— N-850-6 units, 1983, RBC-2 

— V-25-8 units, 1980, JF-25 

— V-15D-8 units, 1980, JF-25 

KING 

— DailyKing-10 units, KJ-8, 1984 
— ColorKing-5 units, KJ-8, 1970 

— NewsKing-5 units, KJ-6, 1976 


BELL CAMP INCORPORATED 
(201) 492-8877 FAX (201) 492-9777 





WEB OFFSET PRESSES 
8-Unit Goss suburban 1000 Series, 
2-SC-Folder 

2 Harris V-22 units completely rebuilt 

for sale or exchange. 

2 Harris V-15A units completely rebuilt 

for sale or exchange. 

Harris JF-4 combination folder with 1/2 
& 1/4 and double parallel 22-3/4” 
C.0. 

Harris upper former for V series folders. 

Sheeter, Clark-Aiken from a Harris V 
series press, 22-3/4" by 36” double- 
width 

Count-o-veyor 2 model 104, as-is or 
rebuilt with Tach generators 


MIRACLE INDUSTRIES, INC. 
259 GREAT HILL RD. 
NAUGATUCK, CT 06770 
(203) 723-0928 Fax (203) 723-0394 


215 Coastline Road 
Sanford, FL 32771 
(407) 321-3505 Fax (407) 330-7556 








Classified Advertising 
Editor & Publisher 
11 West 19th St. 
New York, NY 10011 
(212) 675-4380 





The person who can laugh 
with life has developed 
deep roots with confidence 
and faith - faith in oneself, 
in people and in the world, 
as contrasted to negative 
ideas with distrust and 
discouragement. 
Democritus 








HELP 
WANTED 


ACADEMIC 


Advertisin pi eeae'y Position. 
SOUTH DAKOTA STATE UNIVERSITY 
Department of Journalism and Mass 
Communication seeks an assistant or 
associate professor to teach courses in 
advertising, public relations, typogra- 
phy and graphics in an ACEJMC- 
accredited program. Applicant's back- 
ground would ideally be in advertising 
and public relations. Graphics and 
desktop publishing skills a plus. Relev- 
ant master's degree required. Doctorate 
preferred. Professional advertising and 
university teaching experience highly 
desireable. Tenure track. Salary and 
rank dependent on qualifications. 
Application deadline is February 25, 
1990, or until position is filled. Posi- 
tion begins August 15, 1990 

Send resume and reference names to 
Richard Lee, Head, Journalism, South 
Dakota State University, Brookings, SD 
57007-0596. SDSU is an AA/EEO 
employer and encourages female and 
minority applicants. 











CHAIR 
DEPARTMENT OF COMMUNICATION 
COLLEGE OF FINE, PERFORMING 
AND COMMUNICATION ARTS 
WAYNE STATE UNIVERISTY 


DESCRIPTION: 

The Chair of the Department of Commu- 
nication at Wayne State University is 
responsible for providing academic 
leadership for faculty and overseeing all 
curriculum, personnel and budgetary 
matters. The Department offers under- 
graduate programs in Speech Commu- 
nication, Radio-TV-Film, and Journal- 
ism and M.A. and Ph.D. programs in 
— Communication and Radio-TV- 

ilm. 


QUALIFICATIONS: 

Candidates should have an earned 
doctorate with extensive academic 
experience in one or more of the prog- 
ram areas within the Department. They 
should possess credentials meriting 
appointment at the rank of Associate 
Professor or Professor. Extensive experi- 
ence in administering academic prog- 
rams is prefered. Candidates must also 
present a record of publication related 
to their program of research and/or a 
significant professional record. 


Wayne State University is a large urban 
university with a culturally diverse 
student population and an enrollment 
of about thirty thousand. The College of 
Fine, Performing and Communication 
Arts consists of five departments: Art & 
Art History, Communication, Dance, 
Music and Theatre. The Department of 
Communication has twenty full-time 
faculty members, an undergraduate 
enrollment of about 650 majors and a 
graduate enrollment of about 150 
students. 


TO APPLY: Send a letter of application 
and curriculum vitae with three letters 
of recommendation to: 
Professor Richard Bilaitis, Chair 
Search Committee 
College of Fine 
erent and Communication Arts 
104 Gullen Mall 
Wayne State University 
Detroit, MI 48202 


The anticipated starting date for this 
position is August, 1990. The commit- 
tee will consider applications as they 
are received. Deadline for receipt of 
applications is March 30. 


Wayne State University is an equal 
opportunity, affirmative action 
employer. 
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ACADEMIC 


ADMINISTRATIVE 


ADMINISTRATIVE 


ADVERTISING 





Journalism Position, Assistant Profes- 
sor, at the University of Florida. Persons 
especially interested in teaching report- 
ing at the undergraduate level are urged 
to apply; graduate teaching and 
research or creative activity open. Ph.D. 
and minimum three years professional 
experience required. Nine-month, 
tenure-track position with possibility of 
summer employment. Minimum salary 
$32,000 and competitive. Starting 
August 1990. College offers excellent 
facilities in one of top-ranked schools in 
country. Applicants must undertake 
research activity that will lead to nation- 
al recognition. Send letter of applica- 
tion, vita and three reference letters to 
Dr. Jon Roosenraad, Chair, Department 
of Journalism, University of Florida, 
Gainesville, FL 32611-2084. Postmark 
deadline of February 1, 1990. Minority 
applicants are urged to apply. Searches 
are open under Government in 
Sunshine procedures. (An AA/EEO 
employer). 





The College of Journalism at the Univer- 
sity of Maryland at College Park expects 
to fill two or more of the following facul- 
ty positions for fall 1990: 


Public Affairs: A distinguished journal- 
ist with a national reputation and excep- 
tional writing talent to teach reporting 
and writing in our expanding Public 
Affairs Reporting Program. Person 
chosen will take a leadership role in the 
News-Editorial Sequence and in the 
college generally. Rank and salary 
open. 


Graphics/Design/Ty 20graphy: Highly 
qualified specialist to teach across the 
curriculum in this field. Emphasis on 
conceptual and hands-on instruction, 
using computers. Professional experi- 
ence required. Rank and salary open. 


Reporting. Bureau: Journalist with a 
strong news-editorial background to 
direct a capital reporting bureau in 
Annapolis, Md. Duties include supervi- 
sion, teaching and editing of stories for 
publication. Rank probably will be 
lecturer, non-tenure-track, but consid- 
eration for other ranks possible. 


Located near the nation’s capital, the 
state capital, and the Baltimore urban 
center, the College offers degrees at the 
bachelor’s, master’s and doctoral 
levels. Enrollment is restricted to well- 
qualified applicants. 


For best consideration, applications 
and nominations should be sent by 
February 15, 1990, to Dean’s Office, 
College of Journalism, University of 
Maryland, College Park, MD 20742. 
The University is an Equal Opportunity 
Employer. 


Applications from minority members 
and women are especially encouraged. 





ADMINISTRATIVE 
BILINGUAL PUBLISHER 





Need person fluent in Spanish to 
manage start-up of bi-monthly news 
magazine for Hispanics in Central Cali- 
fornia. Must have 3 to 5 years experi- 
ence in news and sales management 
and be familiar with ali facets of 
community newspaper production. 
Should be a promoter and self-starter, 
ready to sell this new product to major 
advertisers and smaller accounts. This 
is an — unique opportunity for a 
position offering excellent pay and 
benefits with a major media company. 
Send salary requirements and resume 
to The Fresno Bee, Personnel Dept., 
1626 E. — gag CA 93786. 





ASSISTANT HUMAN 
RESOURCES MANAGER 


The Morning News Tribune is seeking 
an individual to assist the Human 
Resources Director in the day-to-day 
administration of a fast-paced, 
comprehensive Human Resources 
Department. 
Requires college degree plus minimum 
five years experience in the human 
resource field. A broad background is 
needed in all aspects of personnel and 
human resources, including training, 
employee benefits, performance apprai- 
sal administration, EEO, employee 
communications, computerized person- 
nel and payroll systems, industrial 
insurance and labor relations. Must 
possess excellent oral and written 
communication skills. 
We offer an excellent salary and benefit 
package and are part of the McClatchy 
newspaper group. 
Qualified applicants should send a 
resume, including salary history, by 
January 29, 1990, to: 
Human Resouces Director 
The Morning News Tribune 
PO Box 11000 
Tacoma, WA 98411 


An Equal Opportunity Employer 





Work is the curse of 
the drinking classes 
Oscar Wilde 


EDUCATIONAL SERVICES 

FIELD ADVISER 
Dedicated and energetic professional 
with excellent public speaking and 
organizational skills sought by ANPA 
Foundation, a newspaper-related 
education foundation based in Northern 
Virginia. This is a field advisory position 
requiring frequent travel to advise news- 
papers nationwide in establishing and 
enhancing Newpaper in Education and 
Literacy programs. Reports to educa- 
tional services manager; assists in 
producing publications, planning 
events and providing information to 
newspapers and newspaper-related 
organizations. Bachelor's degree with 
experience in newspaper business and/ 
or education preferred. Please send 
resume and salary requirements to: 
Attention Personnel, ANPA, Box 17407 
Dulles Airport, Washington, D.C. 
20041. 


EDUCATION DIRECTOR 

For continuing-education programs of 
newspaper association. Journalism, 
marketing, organizational and people 
skills important. Excellent salary, bene- 
fits. Send resume to Inland Press Asso- 
ciation, 777 Busse Highway, Park 
Ridge, IL 60068 or FAX (708) 
696-2463. 











Southern Farm Publications, Inc. 
PresidentCEO 


Southern Farm Publications, a new group 
which brings together eight established 
monthly tabloids circulating in South-east 
siates, seeks a Presidenv/CEO 


A motivated executive with a strong suc- 
cessful bottom-line oriented publishing 
background is required to head up the op- 
eration. An agricultural background or 
knowledge of farm publishing will be highly 
regarded, but is not essential. 


Attractive salary package with MBO in- 
centives to be negotiated. Appointee must 
start by late March. 

Written applications to: 

Peter Hlywa, Southern Farm Publications, 


Inc., P.O. Box 65120, Baltimore, MD 
21209 
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: PUBLISHER 

Lifetime opportunity with old privately 
held newspaper chain in Ohio. Hands- 
on management with strong background 
in all facets of newspaper publishing. 
Excellent benefits, salary and bonus 
package. Send resume to Box 4310, 
Editor & Publisher. 


PUBLISHER 
Marketing-oriented executive wanted to 
manage three weekly community news- 
papers published from central printing 
plant in Zone 9. Staff of 30. Combined 
weekly circulation of 25,000. Experi- 
ence as a publisher, general manager or 
advertising executive required. Send 
cover letter and resume with salar 
history to Box 4385, Editor 
Publisher. All replies confidential. 


PUBLISHER with strong sales and 
marketing background for distin- 
guished, profitable weekly newspapers 
in highly desirable New England loca- 
tion. Unique opportunity to run your 
own business. Competitive salary plus 
equity. Please send resume and salary 
history to Box 4401, Editor & 
Publisher. 











ADVERTISING 


ADVERTISING ACCOUNT EXECUTIVE 
Come sell for America’s number one 
advertising team. Call Earl Rush at The 
Orange County Register (714) 
953-4982. 


ADVERTISING SALES 
AND MANAGEMENT 





We are looking for top sales manage- 
ment candidates to join our dynamic, 
nationwide newspaper group. Our daily 
and weekly newspapers are located in 
small communities in 27 states. This 
can be a tremendous career opportunity 
for those who can show results. Posi- 
tions available now. Please send 
resume along with a cover letter stating 
salary requirements to: 


Eugene A. Mace 
American Seong Company 
PO Box 1201 
Marion, IL 62959 





ADVERTISING DIRECTOR 
You will direct our sales effort for eight 
weeklies in one of the top 100 mark- 
ets in the United States. Sales staff 
needs a motivator with strong organiza- 
tional, analytical and budgeting skills. 
Career opportunity with a national 
newspaper organization. 
Send cover letter, resume and sala 
requirements to Box 4398, Editor 
Publisher. 





ADVERTISING DIRECTOR 

A growing 60,000 circulation newspap- 
er in the Southeast is interviewing for an 
experienced newspaper advertising 
executive to direct our total advertising 
team. Responsibilities will include 
achieving budgeted advertising 
revenues, hiring, training and motivat- 
ing a staff of 50 employees. Prefer 
candidates with both retail and classi- 
fied experience. This is a career oppor- 
tunity with an excellent salary, fringe 
benefits and work environment in a 
beautiful area in the Southeast. Send 
resume and salary requirements to Box 
4424, Editor & Publisher. 





ADVERTISING DIRECTOR 

The Griffin Daily News is a progressive 
13,000 7-day newspaper growing with 
the community it serves. Competitive 
market located 40 miles south of Atlan- 
ta, GA. Minimum 5-years newspaper 
experience motivating and directing 
retail and classified staff. Computer 
experience necessary. Ability to design, 
implement and follow up on special 
sections and ad ideas. TMC experience. 
Career opportunity. Resume outlining 
experience and salary history to: 
Publisher, PO Draw M, Griffin, GA 
30224. Samples of successful projects 
and ideas helpful. 





Advertising Manager. Competitive area 
in Zone 1. If you like a challenge and 
have a proven track record, we may have 
the job for you. Six day 21,000 circula- 
tion needs an aggressive sales leader. 
Group opportunity with chance for 
advancement. Salary and benefits. 
Write to Box 4379, Editor & Publisher. 
All replies confidential. 











central Ohio location. 


requirements to: 





AD SALES MANAGER 


We are a publishing firm specializing in the numismatic 
hobby and investment publishing field. We have an exciting 
opportunity available for an individual with a Bachelor’s 
degree in sales, marketing, or related discipline and 3 to 5 
years of experience in managing ad space sales, particularly 
in a telemarketing environment. 


[The position is Ad Sales Manager, a key position that 
directs and manages our advertising space sales depart- 
ment. Responsibilities include the conception, develop- 
ment, and implementation of sales strategies and promo- 
tional campaigns; supervision and management of the ad 
department staff, the direction of customer services, and 
department budgeting and planning. 


This is an exceptional opportunity, especially for someone 
with a numismatic background. The compensation and 
benefits are excellent with the added plus of a pleasant west- 


if your background is compatible with the requirements 
described above and this position offers the challenge that 
lyou have been seeking, send your resume and salary 


Box 4311, Editor & Publisher 
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ADVERTISING 


ADVERTISING 





ART/EDITORIAL 


CIRCULATION 





ADVERTISING SALES MANAGER 
Put your sales and management experi- 
ence to the test in a unique competitive 
environment with an organization 
committed to becoming number one in 
its market. Success oriented manager 
needed to direct the sales efforts in the 
display advertising department super- 
vising a team of sales reps and ad assis- 
tants. Requires a knowledge of retail 
and display advertising, layout and copy 
writing. Salary DOE, excellent benefit 
package. Reply to: J. Underhill, Person- 
nel Director, The Anchorage Times, PO 
Box 40, Anchorage, AK 99510. Equal 
Opportunity Employer. 





ASSISTANT ADVERTISING DIRECTOR 
For 15,000 award-winning daily in 
midwest. Candidate must possess 
strong leadership qualities, a proven 
track record in sales and excellent time 
management skills. Competitive salary 
and excellent company benefits. Send 
letter and resume to: Micheal 
Kimmons, Advertising Director, 
Telgraph, PO Box 370, North Platte, 
NE 69103. 


CLASSIFIED ADVERTISING MANAGER 
Rockingham County Newspapers, a 
group of 5 weekly and twice-weekly 
community newspapers in Southeastern 
N.H., seeks a CAM to join our sales 
management team. A great opportunity 
for a strong number two who wants to 
move up. 

We’re looking for someone who can help 
us grow in a competitive market and 
who can train our inside staff of four to 
become expert telemarketers. A mini- 
mum of three years selling experience 
required and front end knowledge help- 
ful. Candidate will be responsible for 
development of sales presentations and 
promotions to auto dealers and recruit- 
ment agencies. 

Competitive salary, benefits package 
= bonus plan - all in the seacoast of 





Submit resume and salary ‘history to: 
Brad A. Lipe 
Advertising Director 
Rockingham County Newspapers 
‘0 Box 250 
Exeter, N.H. 03833 


DIRECTOR OF SALES 





Fine career opportunity with respected 
weekly group. Midwest suburbs. Fair 
base, but you’l! earn much more if you 
produce. Right candidate will be organ- 
ized, convincing, best producer of ad 
sales in our organization. No place for 
armchair excecutive. Send resume and 
cover letter to Publisher, Box 4432, 
Editor & Publisher. 


Key Accounts/TMC 
Manager 





The Post Register, a rapidly growing 
26,000 daily in Eastern Idaho is 
expanding its advertising management 
team! We need a top salesman to 
handle our top 20 accounts, manage 
our profitable 12,000 TMC vehicle and 
assist in new product introductions. 
a says 14% circulation growth in 
1990! Be a part of it! Send resume and 
salary history in confidence to: 


Jim Wilson 
Director of Sales & Marketing 
The Post Register 
P.O. Box 1800 
Idaho Falls, 1D 83403 





WEEKLY TMC with 6,500 paid, 
10,600 free seeks selling advertising 
manager to lead 4-person staff in 
Washington State’s largest county. 
Experience a must. Salary, commission 
options open. Lively county seat, busi- 
ness center. Rural, western, outdoor 
haven. Send resume. John E. Andrist, 
The Omak-Okanogan County Chronicle, 
PO Box 553, Omak, WA 98841. 


50 





LOCAL DISPLAY 
ADVERTISING MANAGER 


The Seattle Times, an ema p § 
owned newspaper in a top 20 U.S. 
market also responsible for the business 
operations of the Seattle Post- 
Intelligencer, seeks experienced adver- 
tising. manager for top retail position 
focusing on small to midsized accounts. 
Directly responsible for three retail 
sales managers, co-op manager, and 
preprint sales specialist. Position 
requires strong creative, planning, 
communication, and organizational 
skills. Reports to director of advertising 
and serves as key member of advertising 
management team. The final candidate 
will enjoy working in, and creating, a 
challenging environment. Minimum of 
four years’ experience in a newspaper 
advertising management position for a 
mid to large daily is required, as well as 
a college degree. Competitive market 
experience and newspaper outside sales 
background preferred. Resumes only, 
no phone calls please. 


Myrna Morley 
Human Resources Manager 
Seattle Times Company 
PO Box 70 
Seattle, WA 98111 


RETAIL MANAGER 
We are looking for a pro capable of 
directing the activities of our hard- 
working retail staff. Must be well 
schooled and experienced in advertising 
sales, sales training and management 
and have demonstrated strong leader- 
ship skills. Competitive market experi- 
ence desirable. 
If you are this special person, who has 
ideas and the ability to follow through 
on assignments and to motivate a sales 
staff daily, we can offer you an excellent 
salary, bonus, benefit package and 
growth potential, with one of the 
nation’s dominant newspaper/media 
companies. 
Good benefits, bonus plan and salary 
commensurate with experience. 

Please send resume, salary history to: 
Jim Zinn, Advertising Director 
Advertiser/Journal 
200 Washington Avenue 
Montgomery, Alabama 36104 


TELEMARKETING MANAGER 
Telemarketing manager to establish and 
run new department. Experienced with 
top references only. See how good you 
are running your own show. Lifetime 
opportunity with family-owned opera- 
tion, full fringes and great working 
conditions. Send full resume with 
present salary to Robert Lind, Somerset 
Newspapers, Inc., PO Box 638, Some- 
rset, PA 15501. 











Blessed is he who has found 
his work; let him ask no 
other blessings. 
Thomas Carlyle 





ART/EDITORIAL 





NEWS ARTIST 


Versatile news artist and illustrator 
needed for AM, PM, Sunday operation 
in Portland, ME. Circulation: 85,000 
daily, 140,000 Sunday. Candidates 
must be adept in informational 
graphics, color, page design, and 
illustration. Macintosh experience 
required. Candidates must have a mini- 
mum of one year’s experience on a daily 
newspaper and a college degree. Quali- 
fied applicants should send a resume 
and non-returnable clips (copies or tear 
sheets) to: THE PORTLAND NEWSPAP- 
ERS, ATTN: Personnel Department, PO 
Box 1460, dees 4104. 





One of America’s top 14 small daily 
newspapers has an immediate opening 
for an EDITORIAL ARTIST. Must be 
experienced in both free hand and 
Macintosh MacDraw II and Adobe prog- 
rams. Four color experience required. 
Competitive salary, complete package 
of employee benefits and excellent 
working conditions. Send resume and 
non-returnable samples to Nelder 
Dawson, Director of Personnel and 
Employee Relations, Alexandria Daily 
Town Talk, PO Box 7558, Alexandria, 
LA 71306. 


ART/GRAPHICS 








ART DIRECTOR 


THE SEATTLE TIMES needs a leader 
for 12 designers, illustrators and 
graphic artists. Must have the ability to 
be an articulate and effective voice in 
determining how the newspaper looks, 
have journalistic credibility and design 
skills. We are an equal opportunity 
employer. Please respond to Stanley 
Farrar, Assistant Managing Editor- 
Graphics, The Seattle Times, Fairview 
and John St., Seattle, WA 98111. 
(206) 464-2953. 


ART DIRECTOR 

Seattle Media Related Publishing 
Company seeks publications designer 
with strong pagemaker and freehand 
skills. Exceptional growing company, 
flexible work conditions. One monthly 
newspaper, 3 annual directories. Call 
Richard, (206) 382-9220. Send 
resume to: Media Index Publishin 

Inc., PO Box 34265, Seattle, W 

98124. 


ARTIST with strong graphics skills and 
at least 2-3 years experience. Macintosh 
background with Quark Express or simi- 
lar experience necessary. To create 
maps, informational graphics and other 
Mac generated material. Apply to 
Managing Editor, Boca Raton News, 33 
SE Third Street, Boca Raton, FL 
33432. 











NEWSROOM ARTIST 
Award-winning, 7-day paper seeks artist 
with college degree who knows news- 
paper graphics and design, including 
informational! graphics, color work, 
mechanicals and illustrations. Macin- 
tosh proficiency required. Letter, 
resume and work samples to June Glad- 
felter, The Express, PO Box 391, 
Easton, PA 18044-0391. 


WANTED: Dynamic, creative person to 
lead newsroom art department at 
medium sized daily newspaper in very 
competitive market. We are looking for 
someone who knows color and can 
supervise full-size page design and 
creation of art and graphics by a four- 
person staff. This person, who will be an 
assistant managing editor, must work 
effectively with editors to direct the 
overall look of the newspaper. Experi- 
ence with Macintosh and related soft- 
ware is essential. Requirements: at 
least three years daily newspaper exper- 
ience, some supervisory experience and 
a portfolio filled with more than news- 
print. Contact: Barbara Frankel, Manag- 
Hs Editor, The Home News, PO Box 
551, New Brunswick, NJ 08903. 








CIRCULATION 


ASSISTANT CIRCULATION DIRECTOR 
Experienced A.M. manager sought to 
assist Circulation Director in restructure 
of home delivery operation at 70,000 
A.M. in Zone 2 area. Candidate must 
have high standards and dedication to 
excellent customer service. Opportunity 
exists for future professional growth. 
Excellent salary, bonus, benefits. Write 
to Circulation Director ext iaining what 
you offer for this opportunity. Include 
resume and salary history. Box 4410, 
Editor & Publisher. 





CIRCULATION DIRECTOR 


Midwestern daily in the 10,000 to 
15,000 circulation range is seeking a 
Circulation Director. Responsibilities 
will include sales, distribution, trans- 
portation, TMC, management of CIS, 
post office relations, carrier relations, 
budgeting, hiring and firing. This news-" 
paper is part of a small group and 
provides a competitive salary and strong 
benefits. If interested, please send your 
resume and salary history to: Box 4423, 
Editor & Publisher. 





CIRCULATION SALES MANAGER, who 
leads by example and works hands-on at 
the prospective subscriber’s door, 
needed for _ Zone 9 daily. Salary 
between $25,000 and $30,000 with 
incentives for the right person. Reply to 
Box 4428, Editor & Publisher. 





CIRCULATION MANAGER 


An excellent opportunity exists at the 
UNION-TRIBUNE PUBLISHING 
COMPANY in San Diego, California for 
an individual possessing a minimum of 
5-10 years management experience in a 
fast paced metropolitan, or suburban 
circulation environment. Successful 
candidate will manage 6 Division Mana- 
ok with indirect responsibility for 90 

istrict —— and 30 Independent 
Distributers. Duties will include day to 
day responsibility for department with a 
daily and Sunday circulation of 
150,000. 


Qualified applicants must have proven 
leadership skills with special emphasis 
in team development and the ability to 
lead by example. Must be able to 
handle multiple projects under tight 
deadlines, and work well under pres- 
sure. Requirements include a bachelors 
or masters degree, knowledge of ABC 
Bylaws, and familiarity with Collier 
Jackson circulation system. 


Preferred experience includes working 
in a collective bargaining environment, 
experience with large distribution 
center operations, knowledge of compe- 
titive market strategies, and successful 
conversion to paid in advance subscrip- 
tion programs. 

The Union-Tribune offers an excellent 
salary and benefit package to include 
health, dental and vision care insur- 
ance, life insurance, supplemental 
disability and retirement plan. 


Send detailed resume and salary history 
to: 


UNION-TRIBUNE PUBLISHING CO. 
EMPLOYEE RELATIONS OFFICE 
CIR MGR 


PO Box 191 
San Diego, CA 92112 
AN EQUAL OPPORTUNITY EMPLOYER 





Circulation manager for Zone 5, 
13,000 daily. Sales promotion and 
customer service background a must. 
Salary and bonus $28,000, no calling. 
Send resume and salary history to Box 
4400, Editor & Publisher. 





We are seeking circulation managers for 
positions in 10,000 - 25,000 circula- 
tion daily newspaper. The successful 
applicant will be aggressive, self- 
motivated circulation professional with 
proven track record. Solid background 
in district manager training, direct sales 
and circulation promotion will be 
required. Salary commensurate with 
experience. Excellent benefits —— 
provided. Send resume to Box 4372, 
Editor & Publisher. 
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HELP WANTED 





CIRCULATION 


EDITORIAL 


EDITORIAL 


EDITORIAL 





The Morning Call, a Times Mirror News- 
paper, has a management position 
opening in its circulation department. 
This position reports to the circulation 
director. The successful candidate will 
have at least three years of circulation 
experience or a strong sales and 
management background. 


Home delivery experience, with strong 
customer service skills, is desired. In 
addition, responsibilities may include 
all aspects of circulation sales, includ- 
ing telemarketing, direct response, 
crewing and carrier promotions. Degree 
is desirable. Attractive salary and bene- 
fits package, including 401-K. 


Send resume and salary history to 
Donald J. Belasco, Circulation Director, 
The Morning Call, 101 North Sixth 
Street, PO Box 1260, Allentown, PA 
18105. 


DATA PROCESSING 


DATA PROCESSING MANAGER 
Major east coast daily seeks a seasoned 
data processing manager to assume 
overall responsibility for all front-end 
systems, business systems and person- 
al computers. We’re looking for a person 
with strong managerial and technical 
experience. Qualified candidates 
should send a resume and salary history 
to Box 4434, Editor & Publisher. 


__EDITORIAL 


ABLE EXPERIENCED REPORTER 
Equally adept at covering breaking news 
stories or developing good features. 
Enjoy living in Daytona Beach, and 
working for an excellent 100,000 circu- 
lation newspaper as it grows. If you can 
dig for facts, write clearly and tackle 
challenging assignments, send resume 
and samples of your best work to Execu- 
tive Editor Steve Pappas, News-Journal, 
PO Box 2831, Daytona Beach, FI 
32115-2831. 


Aggressive, small suburban daily in 
Zone 5 seeks design editor, copy editors 
and gifted reporters. Have 2 years news- 
paper or magazine experience or be the 
best graduate from your school. Letter, 
resume, salary requirements, 4-7 clips 
to Box 4405, Editor & Publisher. 




















AME/FEATURES-GRAPHICS 
The Star-News, a 43,000 daily in 
suburban L.A. needs someone who 
knows how to blend ‘90s lifestyle/ 
entertainment coverage with pages that 
make readers pay attention. Send 
resume, clips to Terry mee g 
Managing Editor, Star-News, 525 E. 
Colorado Bivd., Pasadena, CA 91109. 
Be forewarned, we don’t have a budget 
to fly candidates to L.A. for interviews. 


ASSISTANT FEATURES EDITOR 





Knight-Ridder newspaper in college 
town seeks creative copy editor for 
assistant spot on features desk. Help 
make our section relevant in the '90’s. 
Assist with planning and editing, and 
learn the new technology, including 
pagination and graphic scanning. Send 
resume and clips that show editing and 
page design skills to Robert Ashely, 
Executive Editor, The Centre Daily 
Times, PO Box 89, State College, PA 
16804. 


ASSISTANT FEATURES EDITOR 
Our 37,000-circulation daily needs 
someone with imagination and flair to 
be the number 2 person on our six- 
member features staff. Job involves 
copy editing, usage design, headline 
writing and people handling. We'd like 
someone with a couple of years of desk 
and managment experience, but that’s 
negotiable if you’re the right person. 
Send resume and samples of work to 
Lee Cearnal, Editor, The News-Star, 
Box 1502, Monroe, LA 71210. 








AM, PM, Sunday operation in Portland, 
ME. Circulation: 85,000 daily, 
140,000 Sunday, are searching for 
talented people to work in attractive 
seacoast city. 


1. NEWS ARTIST - adept in informa- 
tional graphics, color, page design 
and illustration. A college degree, a 
minimum of one year of full-time 
staff experience on daily newspaper 
and Macintosh experience are 


required. 

2. SPORTS DESK SLOT - responsible 
for supervision of copy editors and 
clerks. A college degree, a minimum 
of two years full-time staff experience 
on a daily newspaper, a good know- 
ledge of sports and experience in 
newspaper layout and design are 
required. 

3. COPY EDITOR - editing, rewriting, 
writing headlines, page layout and 
selection and sizing of photos. A 
college degree, a minimum of one 
year of full-time staff experience on a 
daily newspaper, well-developed 
editing and layout skills and excellent 
vocabulary, spelling and use of 
English grammar are required. Work 
schedule could include night and 
weekend hours. 


Send letter of interest, resume and 
sample non-returnable clips (copies or 
tear sheets) to: THE PORTLAND NEWS- 
PAPERS, ATTN: Personnel Depart- 
ment, PO Box 1460, Portland, ME 
04104. 


ASSISTANT CITY EDITOR 


The York Daily Record, a 42,000-circu- 
lation daily gutsy enough to aim for 
perfection, needs a hard-charging 
editor who can spark a talented staff of 
reporters in covering spot news, enter- 
prise pieces and features. Ideal candi- 
date is well organized, aggressive, 
understands community news and can 
help staffers sharpen reporting skills. If 
you can direct a nightside news opera- 
tion and measure up to these expecta- 
tions, send cover letter and resume to: 
Berl Schwartz, Executive Editor, York 
Daily Record, PO Box 14401, York, PA 





ASSISTANT NEWS EDITOR 
Midwest metro needs a person with 3-5 
years of news desk experience whose 
responsibilities will include handling 
local section front and filling in on Page 
1. Send resume and work samples to 
Box 4411, Editor & Publisher. 


ASST. SPORTS EDITOR 


The Mail Tribune, a 30,000 Ottaway/ 
Dow Jones daily news paper in Medford, 
OR, is seeking an assistant sports editor 
for six-member sports staff. Duties will 
include story assignment, editing, desk 
work and some writing. Applicants 
should have a minimum of three-years 
experience. Send resume, writing 
samples by Jan. 24 to Tudy Schiveley, 
Personnel Manager, The Mail Tribune, 
PO Box 1108, Medford, OR 97501. 


Might makes a weird sound 
of its own stillness. 
Percy Bysshe Shellley 


BE A FACTOR! 
Our medium-sized Zone 8 daily is on 
the move. We’re better today than we 
were a year ago and we intend to be able 
to say the same a year from now. We're 
looking for editors and reporters with a 
taste for adventure and challenge -- and 
the chance to make a difference. You 
don’t HAVE to love hiking, fishing, 
camping, and skiing, but it wouldn't 
hurt. Letter, resume and salary require- 
ments to Box 4396, Editor & Publisher. 


BUSINESS WRITER/EDITOR 
Essential abilities include recognizing 
and developing features and distilling 
local and wire business news into an 
informative, interesting package. Main- 
tain solid Sunday section while building 
our weekly coverage. 

















COPY EDITOR 

Excellent skills in editing, headlines 
and layout under tough deadlines. 
We're a 36,000 plus daily and Sunday. 
Aggressive, growing, striving to be the 
best and willing to pay for it. Send 
resume, work samples and salary 
requirements to: David M. Cuzzolina, 
Altoona Mirror, PO Box 2008, Altoona, 
PA 16603; (814) 946-7440. 


BUSINESS EDITOR 
89,000 Zone 4 daily needs aggressive 
business editor to direct daily business 
coverage. Salary commensurate with 
experience. Box 4397, Editor & 
Publisher. 





BUSINESS WRITER 

The Bradenton Herald, a Knight-Ridder 
AM on Florida’s West Coast, is looking 
for a business writer with 1-2 years of 
experience and who knows how to meet 
deadlines. Send resume, clips and a 
cover letter telling us why you want to 
cover business to: John Bicknell, Assis- 
tant Business Editor, The Bradenton 
Herald, P.O. Box 921, Bradenton, FL 
34206. EOE. 


CITY EDITOR 

Motivational leader with demonstrated 
ability to inspire compelling local news 
report. Expanding Knight-Ridder news- 
paper seeks the traditional strengths, 
plus an obsession for communicating 
with readers. That means an apprecia- 
tion of what’s important in their daily 
lives and knowing how to get it across-- 
in graphics, lists or whatever it takes, 
even thoughtful stories. Apply to Stace 

Goldring, Boca Raton News, 33 S 

Third Street, Boca Raton, FL 33432 or 
FAX resume to (407) 338-4944. 











CITY EDITOR & REPORTER slots are 
opening soon at the nation’s foremost 
Anglo-Jewish weekly, the Baltimore 
Jewish Times. Applicants for the city 
editor’s job should have metro daily or 
weekly experience, a nose for news and 
a need to know, an affinity for people, 
the ability to rough edit copy and the 
skill to direct and nurture a small 
reporting staff. Applicants for both posi- 
tions should be professional journalists, 
self-starters, aggressive news gatherers, 
creative news and feature writers and 
willing to work until a job is finished. 
Knowledge of the Jewish community is 
a plus. Send resumes to Sherwood 
Kohnm Associate Editor, The Baltimore 
Jewish Times, 2104 N. Charles Street, 
Baltimore, MD 21218. No phone calls, 
please. 





Fame and rest are 
utter opposites. 
Richard Steele 





ASSISTANT EDITOR 


The Florida Times-Union in Jacksonville 
needs an assistant editor for its 
Community News sections. The 
sections, published Wednesday and 
Saturday, are zoned to 6 neighborhoods 
in the papers core circulation area. The 
assistant’s job would be to oversee 2 of 
the sections. That involves managing 
about 6 reporters, plus stringers. The 
job essentially is that of an assistant 
city editor, only on a community news 
level. We're looking for good organiza- 
tional skills, a positive attitude, aggres- 
sive editing and the ability to teach and 
improve novice writers. At least five 
years of reporting and one year editing 
required. Day work, Monday-Friday. 
Send letter and resume to: Lanny Morg- 
nanesi, Community News Editor, The 
Florida Times-Union, P.O. Box 1949, 
Jacksonville, Fl 32231. Deadline for 
applicants is January 29, 1990. 





Assistant News Editor 
Copy Editor 


A beginning management position and 
a copy editing slot are open at a Knight- 
Ridder paper in a college town. Chance 
to learn the new technology, from pagi- 
nation to graphics. We need a solid copy 
editor eager to become an assistant 
news editor, and a copy editor eager to 
learn more about the profession. Send 
resume and clips that show editing and 
layout skills to Robert Ashely, Executive 
Editor, The Centre Daily Times, PO Box 
89, State College, PA 16804. 
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ASSISTANT/ASSOCIATE 
EDITORS 


WEEKLY READER 


Field Publications, a leading educational publisher, seeks 
two qualified candidates to plan, research and write features 
for its fifth grade weekly news periodical. 


Qualfied applicants must have a Bachelor's degree, a mini- 
mum of 3 years classroom teaching and/or news writing 
experience, a strong understanding of current events, the 
ability to relate to an audience of 10 and 11 year olds, and 


the ability to write to meet the needs of both teachers and 
students. 


We offer a stimulating work environment and attractive 
compensation and fringe benefits including relocation. 
Please send cover letter, resume, writing samples and 
salary history to: Tiane Mitchell, Employment Manager, 
Field Publications, 245 Long Hill Road, Middletown, CT 
06457. (Only those we are interested in interviewing will be 
contacted). Equal Opportunity Employer. 


FIELDPUBLICATIONS 
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HELP WANTED 


HELP WANTED 


HELP WANTED 


HELP WANTED 





EDITORIAL 


EDITORIAL 


EDITORIAL 


EDITORIAL 





CITY STAFF 
Business-health beat Reporter needed. 
Must be able to write interesting, non- 
technical stories for average reader. 
Also looking for general assignment- 
features reporter. Some experience 
preferred. We are a 20,000 PM with a 
young 6 person staff. Zones 1,2 
preferred. Send resume, clips to Sue 
Simoneau, City Editor, Bristol Press, 99 
Main Street, Bristol, CT 06010. 


CLASSICAL MUSIC 





The Kansas City Star needs a self- 
starter to cover a vigorous classical 
music, opera and dance scene. Duties 
include reviewing, hard news reporting, 
feature writing, interviews and think 
pieces. Required are five years of daily 
newspaper work (or less if you have a 
strong track record), reviewing experi- 
ence and a background in classical 
music. An interest in dance or opera is 
helpful. Minorities and women are 
encouraged to apply. 
Send resume, 10 recent clips and list of 
references to: 
Robert Butler 
Arts and Entertainment Editor 
Kansas City Star 
1729 Grand Ave. 
Kansas City, Mi 64108 


COPY DESK 

We need an experienced, responsible 
person for our desk. Must have fiair for 
page design and headlines, solid news 
judgment, ability to manage wire 
services. We’re a 33,000 daily on Flori- 
da Gulf Coast that demands attractive, 
easy-to-read pages. Reply with resume, 
examples of work to Managing Editor 
Tom Connor, Northwest Florida Daily 
News, PO Box 2949, Fort Walton 
Beach, FL 32549. 








COPY EDITOR 

16,000 circulation daily in central KY 
looking for talented copy editor to join 
its four person news desk. Successful 
applicant will have strong language 
skills and newspaper experience. Send 
resume and work samples to Tim John- 
son, Copy Desk Chief, The News Enter- 
prise, 408 W. Dixie Ave, Elizabethtown, 
KY 42701. 





The John Liner Organization, a lead- 
ing publisher of technical and profes- 
sional information, seeks an exper- 
ienced editor/writer with a keen 
knowledge of p/c insurance. Primary 
responsibilty is researching and writ- 
ing the John Liner Letter, the leading 
national monthly source of technical 
p/c insurance information. Qualified 
candidates will possess outstanding 
written and oral communication skills, 
a demonstrated proficiency in 
researching complex subjects, a 
well-developed knowledge of the 
property/casualty insurance industry, 
and a commitment to continuing pro- 
fessional development. Ability to 
work independently is essential. This 
position provides excellent compen- 
sation and benefits, and it offers an 
exciting career opportunity with a 
dynamic publishing firm located in 
downtown Boston. 


Please reply in confidence to: 


Willian R. Roof 
Editorial Director 
The John Liner Organization 
210 Lincoln Street 
Suite 700 
Boston, MA 02111 





EDITOR/WRITER 





Copy desk pro sought for wire editor job 
at 60,000 circulation NJ-NY metro area 
daily. Salary in $34,000 range for 
experienced night desk editor. Strong 
layout skills essential as is ability to 
choose state (NJ), national and world 
news from AP and two supplemental 
services. Applicant should be able to 
handle any editing position on fast- 
paced night desk. Opportunity for 
advancement. Send resume and exam- 
ples of layout to: Box 4388, Editor & 
Publisher. 


COPY. EDITOR 





immediate opening on a six person desk 
for someone with excellent language 
and layout skills to handle wire and 
local copy. We're a 50,000 PM daily in 
Northeast lowa with some of the latest 
computer toys and more to come. Pages 
are laid out on a Mac II. Please send 
resume and samples of work to: Saul 
Shapiro, Editor, Waterloo Courier, P.O. 
Box 540, Waterloo, |A 50704. 


COPY EDITORS who want to try some 
new things in editing and page design 
for an expanding Knight-Ridder news- 
paper. Seeking applicants who are 
comfortable with color and info 
graphics, have adventuresome news 
judgment and have a penchant for 
taking risks. Apply to Managing Editor, 
Boca Raton News, 33 SE Third Street, 
Boca Raton, FL 33432. 


COPY EDITOR 








Toledo Blade is looking for copy editor 
due to upcoming expansion of Zone 
editions. Broad experience in handling 
local and multi wire service copy 
required. Top minimum $789/week. 
Send resume and samples of your work 
by January 29, to Jo K. Yarborough, 
541 Superior St., Toledo, OH 43660. 


COPY EDITORS 

Wanted: catchy headlines, a school 
marm’s passion for grammar and a 
detective’s knack for spotting holes. 
Major daily in Zone 4 is expanding, 
making room for creative, aggressive 
copy editors with a minimum of three 
years experience. Write to Box 4402, 
Editor & Publisher. 


COPY EDITOR 

The Press-Enterprise, an expanding 
160,000 circulation daily in fast- 
growing Riverside County in Southern 
California, seeks an experienced copy 
editor who can balance the concerns of 
both reader and writer and do it all on 
deadline in a fast-paced news operation 
that is into zoning in a big way. Excel- 
lent salary and benefits. Resume and 
references to Bob Marshall, Assistant 
Managing Editor, The Press-Enterprise, 
P.O. Box 792, Riverside, CA 92502. 
No phone calls, please. An Equal 
Opportunity Employer. 


COPY EDITORS 

We aren't satisfied with being recog- 
nized as one of the best medium-sized 
dailies in the state and nation. We want 
to get better. We’re looking for exper- 
ienced copy editors with a commitment 
to quality. Layout skills a plus. Located 
in vibrant university town. Send 
resume, samples, to: Dave Bishop, 
| Associate Editor, The Ann Arbor News, 
'PO Box 1147, Ann Arbor, Mi 48106. 











COPY EDITOR - The Worcester Tele- 
gram & Gazette is interviewing for copy 
desk editors with daily newspaper 
experience. If you have good language 
skills, can write inviting headlines, can 
lay out a page and appreciate high stan- 
dards, please send cover letter and your 
resume. Starting salary depends on 
qualifications. Personnel Office, 
Worcester Telegram & Gazette, PO Box 
15012, Worcester, MA 01615-0012. 


COPY EDITORS: We'll take a husband/ 
wife team with top-of-line desk skills in 
editing, layout, headlines. Excellent 
opportunity for experienced copy 
editors to grow with an expanding Zone 
2, daily/Sunday. Need reporting, copy 
editing experience. Resume, tear- 
sheets, clips to Box 4422, Editor & 
Publisher. 


DESK TOP PUBLISHING 
Versatile person skilled in desk top 
publishing needed for production of 
small Caribbean weekly. Team spirit 
and minimum of 18-month committ- 
ment essential. $200/week. Rush 
resume, samples to Box 4435, Editor & 
Publisher. 


EDITOR, ASS'T 
National Legal Publication based in NY 
seeks a professional to assign articles 
and edit stories by the nation’s top prac- 
tioners, consultants and legal admini- 
strators. Journalism experience 
required; legal technology a plus. 











Forward resume and salary require- 
ments in confidence to 
BOX MBW 0438EP 
1 Lincoln Plaza, NYC 10023 
Equal Opportunity Employer - M/F 


EDITOR 
Award-winning newspaper group in 
Zone 2 shore location needs newspaper 
pro to run special sections desk. 
Successful candidate will have sharp 
page layout, headline and copy writing 
skills for multiple deadline weekly 
projects. Send resume, writing and 
page samples to: Managing Editor, Jack 
M. Germain, Times-Beacon Newspap- 
ers, 345 E. Bay Avenue, Manahawkin, 
NJ 08050. 








EDITOR 

For award-winning monthly on race and 
poverty. Responsible for story develop- 
ment to final edit, three staff reporters. 
Minimum five years experience, know- 
ledge of Chicago and urban issues. 
Resumes to Publisher Roy Larson, The 
Chicago Reporter, 332 S. Michigan, 
Chicago, IL 60604. 


EDITOR 


GOOD TIMES, Santa Cruz County's 
news & entertainment weekly, is 
seeking an experienced editor to join 
our team. Must be creative, enthusias- 
tic, have strong leadership skills, and 
be well-versed on the Macintosh. We 
are well established and boast the 
largest circulation in the county 
(40,000). We offer an excellent benefit 
package. 





Please send resume, references, 
samples of writing style, and salary 
requirements to Publisher, GOOD 
TIMES, PO Box 1885, Santa Cruz, CA 
95061. 





COPY/LAYOUT EDITORS 

Need hard-working cepy/layout editors 
with at least two years of experience 
who are sticklers on style and creative, 
yet flexible, with layout. Must be quick, 
cool and efficient in face of fast-paced 
action for this 80,000 plus AM daily in 
Metro New York area. Would prefer 
area-based editors but will consider all. 
Send resume and sample layouts to: 
Scott West, Assistant Managing Editor, 
The North Jersey Herald & News, P.O. 
Box 988, Passaic, NJ 07055. 








EDITOR needed for award-winning a.m. 
daily newspaper in scenic south-central 
Wisconsin. Must be a hands on editor 
who can lead a 6 person staff. Strong 
writing, editing, design, and manage- 
ment skills with responsible news 
judgement. Excellent photography a 
must. We offer an excellent benefit 
package, as well as advancement 
potential. Send resume with clips and 
references to Jim Shawback, Publisher, 
Baraboo News-Republic, PO Box 9, 
Baraboo, WI 53913. 





EDITOR 


The Daily Progress in Charlottesville, VA 
(32,000 circulation) has immediate 
openings for assistant managing editor 
and city editor. AME position is new. 
Current city editor is forming projects 
desk. Top candidates must be people- 
oriented, dedicated to first amendment 
principles, innovative and demanding. 
Top-notch staff, company and location. 
Send cover letter and resume to Craig 
Nesbit, Managing Editor, PO Box 9030, 
Charlottesville, VA 22906. 


Editor for the East Oregonian, a daily in 
Pendleton, OR, circulation 13,400. We 
are looking for an experienced journalist 
who is committed to: strongest possible 
offering of local news, stimulating 
editorials and editorial pages and parti- 
cipation in civic life of the area. Report- 
ing and editing experience required, 
supervisory experience desirable. 
Pendleton is a 15,000 population 
county seat of 60,000 population rural 
Umatilla County, sitting between the 
Columbia River Basin and the Blue 
Mountains of northeastern Oregon. 
Wheat, cattle, potatoes, fruit, forest 
products are key elements in our 
economy. We are published Monday 
through Saturdays by a family owned 
company which has two dailies, three 
weeklies. Since 1875, a leading institu- 
tion of the region. 

Salary is attractive for our circulation 
size. Excellent fringes including 401K 
and profit sharing plans. 

Send resume and samples of work to: 
Jacqueline Brown, Personnel Dept., 
East Oregonian, PO Box 1089, Pendle- 
ton, OR 97801. All replies confidential. 
No phone calls please. 


Editorial 








Quality copy editor, good make-up skills 
and experience as reporter. Send letter, 
resume and tearsheets to Hal Lewis, 
Executive Editor, Scrantonian Tribune, 
336 N. Washington Ave., Scranton, Pa. 
18504. 


Editorial Promotion Manager for major 
West Coast Daily. Must be able to create 
imaginative in-paper and trade maga- 
zine ad campaigns, contact public 
service programs, trade shows and other 
exciting events. Extensive newspaper 
promotion experience required. Write to 
Box 4415, Editor & Publisher. 


Editor/Publisher for weekly in Vermont's 
fastest growing area. Experience 
needed in sales and editing. Looking for 
ambitious person to continue paper’s 
financial and editorial growth. Write to 
Mathias Dubilier, The Essex Reporter, 
P.O. Box 116, Essex Junction, VT 
05453. 


Editor to manage staff of 12 on 9,000 
circulation, pm daily. We are looking for 
a person with creative layout experience 
who also enjoys writing local columns. 
Send resume with column samples to 
Publisher, Manchester Herald, PO Box 
590, Manchester, CT 06040. 


Fax your ad 
to E&P! 
(212) 929-1259 


EDITORIAL WRITER 
Major conservative west coast daily 
seeks experienced editorial writer. Send 
resume and clips to Box 4264, Editor & 
Publisher. 


ENVIRONMENTAL REPORTER 




















Sought by daily Zone 5 mini-metro. 
Opportunity abounds in an area beset by 
all types of environmental difficulty. 
Competitive market. New state-of-the- 
art facility. Excellent pay, benefits 
package. Send resume, on, refer- 
ences to Box 4286, Editor & Publisher. 
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HELP WANTED 


HELP WANTED 


HELP WANTED 


HELP WANTED 





EDITORIAL 


EDITORIAL 


EDITORIAL 


EDITORIAL 





~ FEATURES, COPY EDITORS 


The Ocala Star-Banner, a New York 
Times Regional Newspaper with circu- 
lation of 50,000 in rapidly growing 
Central Florida, has openings for a hard- 
working, creative, features editor with a 
flair for design and a copy editor with 
strong language skills and some layout 
ability. Atex experience is a plus. Send 
resumes to Jay McKenzie, Managin 
Editor, PO Box 490, Ocala, FL 3267 
or call (904) 867-4103. 


FEATURE WRITER 





Can you capture the style and excite- 
ment of one of America’s most affluent 
counties? We want great writing, strong 
reporting, clever story angles and a 
sense of fun. At least five years of news- 
paper or magazine feature writing 
experience are preferred. This is a 
Gannett newspaper one hour from New 
York City. Send clips and resume to 
Lilah Lohr, Assistant Managing Editor, 
The Courier-News, Box 6600. Bridge- 
water, NJ 08807. 





HISPANIC AFFAIRS REPORTER 
General assignment reporter specializ- 
ing in Hispanic affairs coverage. Look- 
ing for aggressive reporter who will do.a 
variety of hard news and feature stories. 
Send resume and clips to: Patrick 
Graham, Metro-Editor, Milwaukee Jour- 
nal, Box 661, Milwaukee, WI 53201. 





If you like waterfront communities, a 
challenge and sea food, Annapolis is 
the place for you. Copy editors and 
designers sought for a dynamic editorial 
product. Send resume and tearsheets to 
Tom Marquardt, Managing Editor, PO 
Box 911, Annapolis, MD 21404. No 
calls, please. 


IN THE ROCKIES 

The Colorado Springs Gazette Telegraph 
(106,000 daily, 115,000 Sunday) is 
looking for a deputy business editor. 
Responsibilities include working with 
three reporters, including assigning and 
editing daily stories. 

Applicants should have daily reporting 
and editing experience, an understand- 
ing of business and an ability to help 
bright, hard-working reporters fine-tune 
their work. Resume and clips to Jerry 
Mahoney, Business Editor, PO Box 
1779, Colorado Springs, Co 80901. 


Large news organization seeks full-time 
reporter to cover space program from 
Cape Canaveral. Excellent reporting and 
writing skills and knowledge of Aeros- 
pace needed. Box 4416, Editor & 
Publisher. 











LIFESTYLES EDITOR 

If your repertoire includes exciting, 
innovative story ideas written with 
punch and flair and packaged in 
dynamic layouts that target the rapidly 
changing lifestyles of readers, you may 
be a candidate for the lifestyles editor of 
the Billings Gazette. The individual we 
select will be responsible for supervis- 
ing a staff of three in producing daily 
feature pages, a mid-week Living 
section, a friday entertainment/ 
recreation section and Sunday maga- 
zine section. Tell us why you are the 
most qualified person for this key posi- 
tion and send resume, references, 
salary history and samples. of your best 
work to Human Resources Dept., Bill- 
ings Gazette, PO Box 36300, Billings, 
MT 59107. Application Deadline Tues- 
day February 6. 





MANAGING EDITOR 
Zone 5 business tabloid start-up seeks 
editor/reporter to manage news staff. 
Send clips, resume, layout tearsheets, 
and salary history to Box 4417, Editor & 
Publisher. 


MIDSIZED DAILY, part of national 

group, seeks lifestyle-type editor/writer 

to take over expanding section. Respon- 

sibilities: gathering, writing, editing 

material; page layout. Must have eye for 

goons. knack for features. Write to 
ox 4426, Editor & Publisher. 


NEWSDESK COPY EDITORS 

The Star-News, a 43,000 daily in 
suburban L.A. needs someone with 
daily news desk copyediting and layout 
skills who wants to join a paper with an 
exciting future. Send resume, clips to 
Kathy Hinson Breed, Managing Editor, 
Star-News, 525 E. Colorado Blvd., 
Pasadena, CA 91109. Be forewarned, 
we don’t have a budget to fly candidates 
to L.A. for interviews. 


NEWS EDITOR sought by 23,000 
circulation afternoon daily on scenic 
Northern California coast. Responsibili- 
ties include evaluating wire copy and 
laying out pages, with assistance of 
2-person copy desk. Individual should 
be a team player, with a flair for page 
design as well as solid news judgment. 
Desk experience required. Please send 
resume, references and samples of 
page layout to: Jerry Post, Times- 
Standard, PO Box 3580, Eureka, CA 
95502. 


NEWS EDITOR for fast-growing 
13,500-circulation Northern California 
daily. Must demonstrate sound news 
judgment and solid design, language 
and people skills. If you believe news 
pages should be as appealing as feature 
pages, we want to hear from you. Send 
resume, cover letter, work samples and 
three references to: Rick Rabenau, 
Editor, The Auburn Journal, P.O. Box 
5910, Auburn, CA 95604. 


NEWS EDITOR: Excellent opportunity 
for editor with eye for design and a nose 
for news. Award-winning daily/Sunday, 
mid-size independent newspaper in 
Zone 2 with 1990 goal of expanding. 
Need copy desk, reporting, manage- 
ment experience. Not for a beginner; 
upward mobility. Previous news editor 
being promoted. Resume, tearsheets, 
clips, statement of philosophy and 
salary requirements to Box 4421, 
Editor & Publisher. 


PERSONAL FINANCE REPORTER 

















USA TODAY seeks a reporter who has 
experience covering a variety of person- 
al finance topics, especially taxes. Send 
resume and clips to Pat Walkup, PO Box 
500, Washington, DC 20044. 


PHOTOGRAPHER/DESIGNER 





If you can take terrific photos and then 
design exciting feature pages that will 
stop readers in their tracks, we want to 
talk with you. Extensive color photogra- 
phy experience is essential. We want 
someone who knows how to make 
photos and type work together. At least 
five years of newspaper or magazine 
work preferred. This is a Gannett news- 
paper one hour from New York City. 
Send clips and resume to Lilah Lohr, 
Assistant Managing Editor, The Courier- 
News, Box 6600, Bridgewater, NJ 
08807. 





REPORTER--Award-winning southeast- 
ern Wisconsin PM daily seeks enterpris- 
ing, energetic reporter. Some experi- 
ence preferred but will consider 
talented recent graduate. Apply to 
Stephen Lund, City Editor, Kenosha 
News, 715 58th ST., Kenosha, WI 
53140. 








Sometimes we owe a friend 
to the lucky circumstance 
that we give him no cause 
for envy. 

Friedrich Nietzsche 
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REAL ESTATE REPORTER 

USA TODAY seeks an experienced 
reporter who has strong writing skills 
and a keen interest in real estate topics 
ranging from housing affordability to 
market trends to hot properties. Job 
involves covering breaking news, gener- 
ating timely enterprise stories and 
longer-term projects and crafting a 
weekly column. Must be willing to 
travel. Send resume and clips to Pat 
Walkup, PO Box 500, Washington, DC 
20044. 





REPORTERS & EDITORS 
Aggressive, hard-news oriented busi- 
ness newspaper company seeks exper- 
ienced reporters with strong writing 
skills and aggressive editors. Salary 
commensurate with experience. Send 
resume and salary history to Box 4335, 
Editor & Publisher. 


REPORTER 





Toledo Blade is seeking a reporter with 
full-time wire service experience. $753 
top minimum weekly salary. Send 
resume and samples of your work by 
January 29 to Jo K. Yarborough, 541 
Superior St., Toledo, OH 43660. 


REPORTER 

Aggressive reporter needed at fast 
expanding Northern Virginia daily. Full 
time professional news experience 
required. Call or send resume and clips 
to Diane Hartson, Journal eat 
PO Draw 431, Manassas, VA 22110. 
(703) 368-3101. 


REPORTER for high-quality weeklies in 
Riverside County California needed now 
to cover variety of beats. Entry level OK. 
BA a must. Great benefits, wage 
$7-$7.50/hour. Send clips and resume 
to: Sun-Tribune, Box 2108, Lake Elsi- 
nore, CA 92331. 


REPORTER 
Police, courts, prison. Just enough 
pressure, encouragement and elbow 
room to do port Stirring, stellar 
stories in beautiful Finger Lakes’ 16K 
daily. Resume, five clips to The Citizen, 
25 Dill St., Auburn, NY 13021. 


REPORTERS WANTED for Georgia's top 
twice-weekly. Call Mark Samuels, ME at 
(912) 987-1823. 


REPORTER 
WASHINGTON DC BUREAU 

of The National Legal Law Journal, the 
country’s largest-selling publication for 
lawyers, is seeking an experienced 
reporter for its 4 member staff. Respon- 
sibilities include both breaking news 
and magazine-length feature stories. 
Must be self-starter and a good writer. 
Law degree helpful, but not required; 
daily experience a plus. Send resume, 
salary history and clips to: Fred Strass- 
er, Bureau Chief, The National Law 
Journal, National Press Building, 14th 
& F Streets, Room 1183, NW, Washing- 
ton, DC 20045. t 

















An Equal Opportunity Employer - M/F 
REPORTER 


The Mail Tribune, a 30,000 Ottaway/ 
Dow Jones daily newspaper in Medford, 
Oregon, is seeking a reporter with strong 
writing skills and proven ability to get 
the tough story to join an award-winning 
reporting staff in this Pacific Northwest 
community. Daily newspaper experi- 
ence preferred. Send resume and writ- 
ing samples by Monday, January 29, to 
Tudy Schiveley, Personnel Manager, 
Mail Tribune, PO Box 1108, Medford, 
OR 97501. 


: REPORTER 
Aggressive prize-winning weekly in 
northwestern Connecticut seeks self- 
starter. Send resume and references to 
Box 4296, Editor & Publisher. 








REPORTERS 


Courthouse beat in one of our regional 
bureaus where the competition is sharp. 
You must be, too! Experience required. 


Municipal beat in a regional bureau. 
Knock heads with competing daily. 
Experience preferred. 


General assignment. Must have the 
versatility to write a gripping hard news 
story or a light-hearted feature. Entry 
level. 


Zone 2 applicants preferred. Send 
resume, clips, references and salary 
requirements to: David M. Cuzzolina, 
Altoona Mirror, PO Box 2008, Altoona, 
PA 16603; (814) 946-7440. 





SPORTS COPY EDITOR 

With BA, knack for headline writing 
and newspage design with at least five 
years daily newspaper experience 
needed by The Beacon-News. Send 
resume, letter of interest and samples 
to Managing Editor, 101 S. River St., 
Aurora, IL 60506. 





SPORTS COPY EDITOR 

We're looking for a solid, experienced 
copy editor with a passion for sports and 
a respect for precision to join the staff 
of The Sporting News as a news editor. 
Some rewrite and reportorial duties. 
General knowledge of sports essential. 
Minimum five years experience 
required. We offer an excellent benefit 
package. Send resume and references 
to Ms. Char Strahinic, Director of 
Human Resources, The Sporting News, 
1212 N. Lindberg Bivd., St. Louis, MO 
63132. EOE. 


SPORTS DESK 

If you hate cliches; write excellent 
headlines; consider improving copy a 
challenge; have a passion for modular 
layout; and have more than two years 
experience on a daily copy desk, we at 
the 140,000-circulation New Haven 
Register want to hear from you. 

Send letter, resume and examples of 
your work to: Mark Leary, Sports Editor, 
New Haven Register, 40 Sargent Drive, 
New Haven, CT 06511. 


SPORTS DESK 








APSE Top-10 pages is looking for sports 
copy editors to carry on tradition of 
excellence. Send letter, resume, work 
samples to Andy Daffron, Executive 
Sports Editor. Chattanooga Times, PO 
Box 951, Chattanooga, TN 37401. 


SPORTS DESK SLOT 





AM, PM, Sunday operation in Portland, 
ME, circulation: 85,000 daily, 
140,000 Sunday seeks a talented 
sports page designer to work in attrac- 
tive seacoast city. This position will 
supervise copy editors and clerks. 
Candidates must have a minimum of 
two years experience on a daily news- 
paper, a college degree, good know- 
ledge of sports and experience in news- 
paper layout and design. 

Qualified applicants should submit a 
letter of interest, complete resume and 
sample clips to: 

THE PORTLAND NEWSPAPERS 
ATTN: Personnel Department 
PO Box 1460 
Portland, ME 04104. 


EOE 








Hitch your wagon to a 
star. Let us not fag in 
paltry works which serve 
our pot and bag alone. 
Ralph Waldo Emerson 








HELP WANTED 


HELP WANTED 


HELP WANTED 


HELP WANTED 





EDITORIAL 


EDITORIAL 


EDITORIAL 


PHOTOGRAPHY 





SPORTS EDITOR sought by 23,000 
circulation daily on scenic Northern 
California coast. We're looking for an 
individual with strong sports back- 
ground to lead a 2 1/2-person sports 
operation. Good writing, desk and publ- 
ic relations skills a must. Please send 
resume, clips and tearsheets of page 
layouts to: Jerry Post, Times-Standard, 
PO Box 3580, Eureka, CA 95502. 





SPORTS EDITOR 


The Herald, a newly acquired 
McClatchy daily in Rock Hill, SC, is 
looking for a sports editor. Organization- 
al ability, design skills essential. 
Located 25 miles from Charlotte, we are 
smack dab in the middie of the Caroli- 
nas’ fastest growing region. From state 
champion preps, to major college 
sports, to NBA Hornets, we cover it all. 
Your chance to shine one-on-one vs. 
biggest dailies in two states. Send 
resume and letter telling me why you 
are the person we need. Terry Plumb, 
Editor, PO Box 11707, Rock Hill, SC 
29731. 





SPORTS REPORTER 

Entry level sports position open at Zone 
2 coastal weekly. Familiarity with dark- 
room procedures a plus. Must also be 
capable of handling general news 
assignments. Send resume, references 
and clips to: Maryland Times Press, 
P.O. Box 479, Ocean City, Maryland 
21842. No phone calls. 





SPORTS REPORTERS 


Positicns available on award-winning 
zone 4 daily. Aggressive, creative and 
ambitious writers, two years experience, 
needed to cover following beats: NBA, 
major college and auto racing. No desk 
work required. Send clips and resume 
to Box 4430, Editor & Publisher. 


The Bakersfield Californian has open- 
ings for a wire editor and sports copy 
editor. Positions require supervisory, 
copy editing, news judgment and page 
design skills. Minority candidates 
encouraged. Send resume, work 
samples to John R. Irby, Managing 
Editor, PO Box 440, Bakersfield, CA 
3302. 





LINE ADS 

1 week — $6.70 per line 

2 weeks — $5.85 per line, per issue. 
3 weeks — $5.10 per line, per issue. 
4 weeks — $4.35 per line, per issue. 
Add $6.50 per insertion for box service. 


Count as an additional line in copy. 


52 times, $60. 











CLASSIFIED ADVERTISING RATES 


Effective January 1, 1990 


Count approximately 34 characters and/or spaces per line. 
3 lines minimum. 
NO ABBREVIATIONS. 


DEADLINE: Every Tuesday, 12 pm (ET) 
For Saturday’s issue. 


Payment must accompany all Positions Wanted ads. 
DISPLAY CLASSIFIED 


The use of borders, boidface, illustrations, logo, etc., on classified ads 
charged the following rates per column inch per insertion: 1 time, $85; 2 to 
5 times, $80; 6 to 12 times, $75; 13 to 25 times $70; 26 to 51 times $65; 


DEADLINE: 8 days prior to publication date. 
Contract rates available upon request. 
Box number responses are mailed each day as they are received. 


Editor & Publisher 
11 West 19th Street, NY, NY 10011. (212) 675-4380, FAX (212) 929-1259. 


SPORTS WRITER 

The Odessa American is looking for a 
reporter for its award-winning sports 
department. Beat duties include area 
high schools and Odessa (junior) 
College sports teams which have won 
more than forty national champion- 
ships, including 1989 NJCAA National 
Women’s outdoor track and team rodeo 
titles. Applicant must also be solid in 
design and AP style for desk duties. 
Five-person staff covers West Texas and 
Eastern New Mexico for medium-sized 
daily. Send resume, clips and refer- 
ences to: Sports Editor, Ed Shugert, PO 
Box 2952, Odessa, TX 79760. 


State/Weekend Editor--Here’s a chal- 
lenging, rewarding job for an up-and- 
coming editor with sound news judg- 
ment, strong leadership ability and a 
flair for design. Responsibilities include 
supervising development and design of 
the Sunday news sections and assisting 
two AME’s in day-to-day direction of a 
60-person editorial department. This is 
a management position with competi- 
tive pay and excellent benefits on a 
42,000 regional paper. Send cover 
letter, resume, work samples and refer- 
ences to: Berty Gault, Assistant Manag- 
ing Editor, Watertown Daily Times, 260 
Washington St., Watertown, N.Y. 
13601. Application deadline: January 
27, 1990. 








TALENTED WRITERS 


We are looking for a creative, exper- 
ienced professional to join our growing, 
super-skilled team of full-time staff 
authors who create best-sellers 
(250,000 first printing is typical) for 
the leading publisher of health books in 
the world - Prevention Magazine Health 
Books. Would you like an opportunity to 
have a thriving editorial career in a non- 
urban environment that’s only two hours 
from New York and Philadelphia? Would 
you like to work for a company that 
cares enough about you to have a no- 
smoking policy and a company fitness 
center? Send your best writing samples 
(no application considered without 
them) and resume in confidence to 
Debora Tkac, Senior Managing Editor, 
Rodale Health Books, 33 East Minor 
St., Emmaus, PA 18098. 


EO: 


POSITIONS WANTED 

1 week — $3.95 per line 

2 weeks — $3.25 per line, per issue. 
3 weeks — $2.75 per line, per issue. 
4 weeks — $2.55 per line, per issue. 


Add $4.20 per insertion for box service. 
Count as an additional line in copy. 




















We have an opportunity for a general 
assignment reporter-photographer to 
join an award winning weekly in sunny 
Arizona. We are part of the world’s 
fastest growing chain and offer a good 
package with great growth potential. 
Send resume and clips to Arizona Silver 
Belt, PO Box 31, Globe, AZ 85502. 





We're looking for the feature writer of 
the '90s. Must have an excellent eye for 
the human element, a lively and precise 
way with words, and a willingness to 
experiment with innovative story 
presentations. Our commitment to 
excellence and change has made us one 
of the top 100,000-circulation dailies 
in the country. We offer competitive pay 
and benefits. Colorado Springs offers a 
high standard of living in a beautiful 
Rocky Mountain setting. Send cover 
letter, resume and copies of your best 
work to Todd Hegert, Features Editor, 
Gazette Telegraph, PO Box 1779, 
Colorado Springs, CO 80901. 





WORDSMITHS needed on our Copy 
Desk with a flair for layout and an 
appreciation for reader needs. If you 
have five years daily newspaper experi- 
ence and love this work, send resume, 
samples to Managing Editor, The 
Beacon-News, 101 S. River St., Aurora, 
IL 60506. 





You can live next to Alaska’s wilderness 
and at the same time work with 
talented, award-winning journalists at 
one of the nation’s best small metros. 
Last year we won the Pulitzer Prize for 
public service. In 1990 our aim is to 
build on that success. We anticipate 
openings in the next few months for 
metro and feature reporters and for copy 
editors, photographers and artists. We 
are most interested in applicants with at 
least three years’ daily newspaper 
experience. If you meet that criterion, 
send us a resume and some samples of 
your work; we'll send you more informa- 
tion and a copy of the paper. Minorities 
and women are encouraged to apply. 
Write to: Anchorage Daily News, Attn. 
Associate Editor Rosemary Shinohara, 
c/o Human Resources Dept., PO Box 
149001, Anchorage, AK 99514-9001. 


BILINGUAL NEWS STAFF 
PHOTOGRAPHER 


Exciting new bilingual (English and 
Spanish) publication is starting in 
Central California with openings for 
editor, reporter and photographer- 
reporter. This every-other-week publica- 
tion will offer its staff the opportunity to 
produce top quality writing while cover- 
ing the rapidly growing Hispanic 
community in Fresno. Prefer applicants 
fluent in both languages with at least 
two years’ experience at similar publica- 
tion. Photographer should be skilled at 
color work. Send salary requirements 
and resume to The Fresno Bee, Person- 
nel Dept., 1626 E. Street, Fresno, CA 
93786. E.E.O. ; 


PHOTOGRAPHER/DESIGNER 





If you can take terrific photos and then 
design exciting feature pages that will 
stop readers in their tracks, we want to 
talk with you. Extensive color photogra- 
phy experience is essential. We want 
someone who knows how to make 
photos and type work together. At least 
five years of newspaper or magazine 
work preferred. This is a Gannett news- 
paper one hour from New York City. 
Send clips and resume to Lilah Lohr, 
Assistant Managing Editor, The Courier- 
News, Box 6600, Bridgewater, NJ 
08807. 


STAFF PHOTOGRAPHER 





Western PA PM/Sunday paper of 
46,000/51,000 circulation is seeking a 
staff photographer with at least two 
years experience — a self-starter with 
good shooting and people skills. College 
education and Macintosh experience 
preferred. Minority applications encour- 
aged. Send resume, slide portfolio to 
Clif Page, Graphics Editor, Beaver 
County Times, PO Box 400, Beaver, PA 
15009. (No phone calls, please.) 


Staff photographer with creative and 
energetic style for 20,000 plus circula- 
tion daily. Innovation and desire to 
display taient a must. Excellent bene- 
fits and competitive wage. Reply: 

Dudley Owens, Photo Editor 

PO Box 47 
Fairfield, CA 94533 
Or call (707) 425-4646. 








LIBRARY 
LIBRARIAN 





The Poynter Institute for Media Studies 
seeks an assistant librarian to provide 
reference aid for journalism profession- 
als and graduate students attending 
seminars. Minimum qualifications: ALA 
accredited MLS, subject background or 
professional experience in journalism, 
proficiency in online searching of 
DIALOG and DataTimes, strong service 
orientation, and excellent verbal and 
written communication skills. The 
Poynter Institute is an accredited insti- 
tution chartered to raise levels of excel- 
lence in journalism by teaching semi- 
nars and conducting research. The 
Eugene Patterson Library is a rapidly- 
expanding journalism library and 
research center with numerous special 
collections and a staff of five. Salary 
commensurate with experience and 
qualifications. Benefits include health 
and life insurance, disability, pension 
plan, friendly and supportive 
colleagues, and a beautiful, award- 
winning building on St. Petersburg’s 
downtown inner harbor. The institute 
particularly and affirmatively seeks 
minority candida.es. Send resume and 
references by February 1 to: 


Jo Cates, Chief Librarian 
The Poynter Institute 
801 Third St. S. 

St. Petersburg, FL 33701. 


PRODUCTION/TECH 








ASSISTANT SHIFT SUPERVISOR 
MAILROOM 


The Charlotte Observer (a Knight- 
Ridder newspaper) is looking for an 
assistant shift supervisor for our morn- 
ing publication. Mailroom background 
and experience with Hall stackers and 
Muller inserting equipment helpful. 
Position offers competitive salary and 
benefits, plus potential for advance- 
ment. Send resume to: Gary Woody, 
Printing and Packaging Manager, The 
Charlotte Observer, PO Box 32188, 
Charlotte, NC 28232. An EOE/M/F. 


PRESS OPERATOR ) 

The Anchorage Daily News, 2-times 
Pulitzer Prize winning newspaper has 
an opening for a double wide press 
operator. Minimum five years double 
wide experience. Headliner offset 
experience a plus. Excellent salary and 
benefits package. Send resume and 
salary history to: Anchorage Daily News, 
PO Box 149001, Anchorage, AK 
99514-9001. Attention: Human 
Resources. EOE 


PRESSROOM MANAGER _ 

For Daily Newspaper - 21 K Circulation. 
Position available immediately. Mini- 
mum 5 years experience on Goss Urba- 
nite press, plus 3 years supervisory 
experience. Send resume to: Personnel 
Director, PO Box 2048, Santa Fe, NM 
87504. 
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HELP WANTED 


HELP WANTED 





PRODUCTION/TECH 


Immediate opening for qualified Goss 
Urbanite pressman. Good pay and 
benefits. Non-smoking environment. 7 
Day Daily, 18,000 circulation. Send 
resume to: Box 450, Farmington, NM 
87499. 








_PRODUCTION MANAGER 
Exciting opportunity available for 
person savvy in color reproduction and 
quality control to lead major conversion 
at first class urbanite operation. 
Responsibility includes all phases of 
production including mailroom. Right 
person will become member of top 
management team with chance for 
further advancement at this highly 
respected 50,000 circulation Zone 5 
daily. Send resume and salary require- 
ment to Box 4414, Editor & Publisher. 





VICE PRESIDENT, OPERATIONS 


The Flyer, South Florida’s largest 
community shopper, reaching over 
830,000 homes, is searching for a 
leader for its operations department. 


Operations includes pre-press produc- 
tion, camera/plate, press, inserting and 
mailing, and facilities management. 
Familiarity with equipment used in 
these departments is expected. Must be 
a visionary leader with successful exper- 
ience leading and developing manage- 
ment personnel and with a working 
knowledge of state-of-the-art publishing 
techniques. 


The ability to perform cost analysis, 
budgeting, and financial forecasting 
required. Degree in business-related 
field preferred. 


This is a senior management position 
reporting to the president. 


We offer competitive compensation and 
benefits package including bonuses, 
insurance, 401K and pension plan. 
Excellent working and life style 
environment. 


The Flyer is a unit of Harte-Hanks 
Communications, Inc. 


Send resume including compensation 
history and current requirements in 
confidence to: 


Human Resources Department 
The Flyer Publishing Corp. 
11900 SW 128 Street 
Miami, FL 33186 


PROMOTION 











PRODUCTION/TECH 


PRODUCTION MANAGER 

For weekly, bi-weekly newspapers. 
Knowledge of desktop publishing a 
must; pre-press camera experience 
highly recommended. Our two South- 
side Virginia newspapers wants some- 
one with initiative skills and ideas to 
oversee a growing operation. Beautiful 
communities near the lake. Salary 
$18,000-20,000. Write Tom Mclaugh- 
lin, PO Drawer 100, South Boston, 
Virginia 24592. 








Press Foreman: 12 unit Goss Urbanite. 
Minimum five (5) years experience with 
ood knowledge of process color. 
Roaucine daily and commercial work. 
Located in beautiful Charlotte Harbor 
on the Gulf. Interested individuals 
should forward resume to or call: 
Whitey Toner, Production Manager 
Charlotte Printing Company 
23170 Harborview Road 
Charlotte Harbor, Florida 33980 
(813)629-2511 





PRE-PRESS ASSISTANT FOREMAN 
Move to Florida and get paid too! News- 
paper printing company in SW Florida 
needs experienced pre-press assistant 
foreman. Work nights, enjoy the Florida 
sunshine during the day. Send resume 
and salary requirements to: 

Charlotte foe, Company 
PO Box 2390 
Port Charlotte, FL 33949 
or call: Ed Mactinosh 
(813) 629-2855 


POSITIONS 


WANTED 


ADMINISTRATIVE 


Available for interview in one week. 
Strong operating performance publisher 
on medium/small daily, any size weekly. 
Competitive. Write to Box 4412, Editor 
& Publisher. 


Broad diversified management back- 
ground in General Management, Circu- 
lation, Advertising and Mail Room. 











Extremely experienced in dailies from 
10,000 to 250,000. Self starter who 
gets things done through team develop- 
ment. Bottom line goal oriented. 


A real problem solver and communica- 
tor who has a very positive influence on 
people and his environment. 


Ken Davis 
0909 Willow Grove 
Oklahoma City, OK 73120 
(405) 755-2805. 


PUBLISHER /GM 





Candidate with extensive experience in 
competitive markets with weeklies, 
shoppers and dailies. Daily experience 
up to 34.0, shoppers to 200.0. Multi- 
property responsibilities including job 
operation. People/community-oriented 
with national award-winning editorial 
products and 40% circulation growth in 
the last four years. Available 


immediately. 
Ed Nichols (904) 728-3418 





PUBLIC RELATIONS 


PR JOBS. Twice-monthly listing tracks 
current Calif. openings in PR. $30 for 3 
months. For free sample, mail SASE to 
Calif. Communications Connection, PO 
Box 186, Carmichael, CA 95609. 





SALES 
DIRECTOR OF SALES & MARKETING 





Sunbelt community newspaper exceed- 
ing 100,000 circulation and part of 
growth-oriented company is seeking a 
person to take control of its sales and 
marketing operation. This person 
should have: The ability to recruit, hire 
and train sales people; proven sales 
management skills; experience in 
highly-competitive markets, and the 
ability to think strategically while 
making the right things happen, every 
day. Compensation based on excellent 
salary and bonus program. Please send 
letter about yourself, along with resume 
and salary requirements to: 

Box 4377, Editor & Publisher. 








submit your resume to: 








PROMOTION MANAGER 


We are looking for an experienced Promotion Manager to head 
one of the most innovative Promotion Departments in the 
country. Responsibilities include overseeing our five-person 
staff; working with our advertising, circulation and editorial 
departments to determine their promotional needs and devel- 
oping appropriate campaigns; organizing and directing com- 
munity events; and coordinating the efforts of our advertising 
agency. A bachelors degree and minimum of five years of 
newspaper marketing experience is preferred. If you are a 
highly professional individual with outstanding communica- 
tion skills and enjoy working with an innovative team, please 


The Sacramento Bee 
Personnel Department 
2100 Q Street 
Sacramento, CA 95852 
Excellent Salary and Benefits Package 
An Equal Opportunity Employer 
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PUBLISHER/GENERAL MANAGER 
Need a proven leader who can make the 
bottom line in a competitive market?... 
| can offer hands-on results in all 
phases of daily, weekly, Sunday, and 
shopper publications: in metro and 
suburban markets; union and non- 
union environments. | have: solid exper- 
ience; a proven performance record; 
excellent references. Prefer Zones 8 or 
9. Inquire in complete confidence to: 
Box 4409, Editor & Publisher. 


Young Publisher experienced in large 
weeklies and small dailies. Extensive 
markets, growth and profits. Advertising 
background. Bob Johnson (813) 
922-3403. 


ADVERTISING 


ATTENTION FLORIDA publishers. 
Experienced advertising manager, 
medium daily, weekly group wishes to 
relocate. (413) 782-5987. 


Ten years experience as assistant Adver- 
tising Manager, account executive and 
ReCas co-op trained. Ready for step up 
or greater challenge. 

(505) 457-2393. 














POSITIONS WANTED 





EDITORIAL 


EDITORIAL WRITER 
Strong on local topics, expert on foreign 
issues, great with humor. Let's talk-- 
even if no openings. Box 4393, Editor & 
Publisher. 


EXPERIENCED SPORTS COPY EDITOR 








Seeks a new challenge. Eleven-year 
veteran whose fortes are pagination and 
slotwork. Prefers sports editor's job at 
medium-size paper or copy desk job at 
larger paper. 


Box 4407, Editor & Publisher. 


MANAGING EDITOR at 13,000 AM 
moving on by mutual agreement, seeks 
newsroom editing position. Forte is 
community journalism, revitalizing 
staff, enlivening content. Also compe- 
tent columnist, editorial writer. Avail- 
able March 1. Zones 1, 2, 3, 5. Box 
4413, Editor & Publisher. 


PHOTO WRITER: 
Wants to expand freelance market. 
Reviews, Q & A, new products, person- 
alities. Major metro daily and national 
trade experience. CALL FOR CLIPS/ 
RESUME. (312) 348-8440. 


SEASONED CORRESPONDENT 
Exertise in Soviet-East European affairs 
with speciality in business/economics 
writing. With 13 years’ daily newspaper, 
radio experience (five years in Munich), 
seeking new freelance relationships. It 
won't be free but less than ridiculous 
cost of a bureau. Can provide spot 
news, analysis, features. Travel possi- 
ble. No stories “on spec.” Contact: L 
Gross, Richard-Strauss-Str. 73, 8000 
Munich 80, West Germany; 

Tel. 011-49 (89) 98 36 19. 


Seasoned editor-reporter seeks editing 
position on mid-sized daily. Heavy busi- 
ness, investigative background, solid 
computing, production, graphics and 
photo use skills. Box 4408, Editor & 
Publisher. 


SPORTS WRITER/DESKMAN 

















With 6 years professional and full time 
experience seeks position on mid to 
large sized daily. | have solid creden- 
tials and references, and also pagina- 
tion, page design and layout skills. 
Looking for new challenge and oppor- 
tunity to work in good sports market. 
Call Bill at (816) 232-7302. 


VETERAN REPORTER 17 years on 
major metro daily, most as investigative 
reporter; four years in journalism; 
M.Div. degree; seeks job preferably as 
religion writer or investigative reporter; 
resume, clips available on request. 
Robert H. Teuscher, Main Street, Cale- 
donia, MO 63631, (314) 779-3825. 








CIRCULATION 


Circulation Manager wants to relocate. 
Experience with 4,000 Kansas daily 
and 8,000 North Dakota daily. Gene 
Springer (701) 572-3119. 


Young, aggressive C.D. seeks a long- 
term commitment on a small to medium 
size in a competitive market. Profes- 
sional with diversified experience. 
Award-winner who leads by example. 
Have led paper to substantial growth 
while reducing turn-over and expenses. 
Our team puts a strong emphasis on 
service. Box 4439, Editor & Publisher. 


EDITORIAL 
BUSINESS EDITOR 














For meduim-sized daily in isolated area 
seeks editing or reporting challenge on 
aggressive metro publication. 

Box 4429, Editor & Publisher. 





Business writer seeks spot on daily or ; 


large weekly. Call Dean at (718) 
968-1597. Leave message. 





Veteran Washington journalist wants to 
return to the real world as national/ 
foreign editor at quality daily. Strong 
background in politics and foreign 
affairs. 

Box 4437, Editor & Publisher. 


WIRE EDITOR 
Newspaper and AP experience, fast, 
well-organized, excellent knowledge of 
national and foreign news. Box 4394, 
Editor & Publisher. 




















SHOP TALK AT THIRTY 








By Rekha Basu 


As a Third World woman journal- 
ist, I have been privy to the some- 
times conflicting pulls between the 
press and minority groups. 

I have seen minorities cringe at per- 
ceived racist stereotypes in the news 
media, and despair at their inability to 
get their events covered. 

I have seen colleagues in the media 
struggle to balance the demands of 
different special-interest groups. I 
have felt the frustration of trying to 
place my own stories which I thought 
were of broad social significance, but 
editors felt were of special interest 
only. 

And | have felt indignant at what 
has appeared to be a white American 
bias to coverage of major news 
events. 

Increasing immigration from Third 
World countries is subjecting the 
American population to rapid demo- 
graphic changes. Accompanying 
these changes are the inevitable con- 
flicts, jealousies and misunderstand- 
ings. The press has a crucial role to 
play in helping societies adjust to this 
influx. 

I think the press also bears some 
responsibility for the fact that Ameri- 
cans tend to know less about other 
countries and cultures than people in 
other countries know about us here. 
Polls have found that most adult 





(Basu is a free-lance writer. This is a 
speech she presented before the New 
York State Society of Newspaper Edi- 
tors’ fall conference.) 
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Get your copy of 





- Australia’s big marketing, advertising and 
media magazine. 

Each fortnight you'll benefit from Ad News’ in- 
cisive reporting on Australasian events, oppor- 
tunities and trends which could help or affect your 
business. 








| To: Ad News, 17-21 Bellevue Street, 

| Surry Hills, N.S.W., 2010, Australia | 
YES! Please send me AD NEWS for one 

| = year - 26 issues. | enclose my 

| bankdraft in Australian currency for Aust. $128. | 

| Name: 

| Address: 




















Views from a Third World journalist 


Americans do not even know which 
side the U.S. promotes in Nicaragua 
and El Salvador. Yet, my own experi- 
ence has shown that a 10-year-old 
child in Nicaragua can give you a 
synopsis of U.S. foreign-policy 
toward Central America. 

This is ironic considering the fact 
that America has the freest and most 
powerful press in the world, with a 
legacy of bringing down governments 
and exposing corruption at every 
level. Yet many American newspa- 
pers suffer from a parochialism that 
can cause them to be inward- rather 
than outward-looking and to feed 
myopia rather than countering it. 





Why should Americans know or 
care about what happens in a remote 
region of India? At the most basic 
level, because we are part of a global 
fraternity in which the same factors 
that give rise to strife in one part of the 
world are often replayed on different 
stages, and understanding those links 
helps to increase global awareness. 
Secondly, because these readers will 
be voting in national elections and are 
thereby ina position to influence U.S. 
foreign policy. Thirdly, because some 
of these Third World people driven 
from their homelands may end up as 
our neighbors tomorrow. 

Some papers will pay more atten- 





| think the press also bears some responsibility for 
the fact that Americans tend to know less about other 
countries and cultures than people in other countries 


know about us here. 





How often do we see a news story 
referring to a train wreck in some 
distant part of the world in which 
maybe 75 lives were lost, but the 
headline reads something like “Three 
Americans Among the Dead in Brazil 
Train Wreck.” The message sent out 
is that those three American lives 
have greater value than the 72 others. 

Or consider the occasions when a 
massive death toll results from inter- 
nal strife in another country but the 
story is relegated to the back pages or 
given only a one-paragraph mention. 
Usually it is in a country in which 
America has no economic or political 
interest. Again the impression con- 
veyed is that those thousands killed 
are not even worthy of prominent 
mention because it is just a bunch of 
“natives” killing each other off. 

At my first newspaper job ina small 
upstate community, I remember 
being appalled because 5,000 people 
were killed in internal warfare in the 
Indian state of Assam, but the story 
made it only to the obituary page. 
When I raised this concern at an edi- 
torial meeting, one of my colleagues 
argued that this was a community 
newspaper catering to a local audi- 
ence that was not concerned with 
infighting in rural India. 

Yes, it was a community newspa- 
per, but it was the only paper read by 
most of its 30,000 readers. That meant 
that if they did not read it there, they 
were unlikely to read it anywhere else. 





tion to such far-off events as a conces- 
sion to the local immigrants from 
those places. The really enlightened 
papers, I believe, will do it regardless. 

Moving closer to home, one can see 
the same biases at play in reporting 
about domestic minorities. Violent 
crimes against minorities in general 
seem to get less detailed coverage 
than do crimes against white people, 
particularly if those white people 
belong to a higher social class and the 
minorities are identified with cities. 
This is especially true in large cities 
such as New York. 

For example, the news media left 
no stone unturned in its coverage of 
the brutal Central Park rape. Around 
the same time, a black woman in Har- 
lem was raped and thrown off the roof 
of a building, and that tragedy was 
hardly mentioned. 

Also, the Central Park coverage 
included numerous analyses about 
the socioeconomic backgrounds of 
the suspects and the so-called culture 
of poverty in the black ghetto. Those 
standards were not applied to cover- 
age of the suspects in the racially 
motivated shooting death of a black 
man in Bensonhurst. 

On the other hand, the press will 
give prominent play to someone like 
Al Sharpton, who had very little 
credibility in the black community 
and whose remarks only inflame 
racial tensions. 

(Continued on page 31) 
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Brighter colors...sharper definition 
...no rub-off...energy savings and 
environmental safety. The potential 
benefits of flexography have attracted 
newspapers attention for years. 
Now:Scripps Howard—working 
in close cooperation with the 
Rochester Institute of Technology— 
is leading the way toward realizing 
that potential. 
With funding from the Scripps 
Howard Foundation, RIT is con- 
ducting significant new research at 
The Knoxville News-Sentinel into 
the many variables that can affect 
flexo quality. This research has 
helped fine-tune Scripps Howard's 
flexo operation in Knoxville, and has 
been applied to the development of 
our newest, state-of-the-art flexo 
plant at The Evansville Courier in 
Evansville, Indiana. 
The Scripps Howard/RIT 
research is available to any paper 
through the Newspaper Flexo Users 
Group. For information, contact —S 
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